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Courtesy of the Metropolitan Museum of Art 


Indian Necklace (Dolnarj), of Uncut Emeralds, with Gold Links and Parure of Five 
Jeweled Amulets. (Made about 700 A. D.) 





The Jewelers’ Circular, with which are consolidated American Horological Journal, The Jewelers’ Weekly and The Jewelers’ Review. 
Published weekly and copyrighted, 1927, by The Jewelers’ Circular Publishing Co., 11 John Street, corner Broadway, New York. Entered as 
second class matter February 15, 1902, at the Post Office at New York, under the act of March 3, 1879. Subscription, $4 per year in U. 8, 











r 





SECOND ANNUAL SALES 
CONFERKENCE of Retazal Jewelers 


will be held July 11-15 zncluszve at the 
Gorham Company, Providence, R. I 
The purpose of the conference is to gain a more in- 
timate knowledge of sterling silver; its history, de- 


sign, manufacture and the most approved methods 
of merchandising. 


A few of the courses are: 
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Departmentizing. 

Merchandise Budgeting. 

Use of Design to Increase Sales. 

Basic Human Appeals in Writ- 
ing Advertising Copy. 

How to Write Advertising 
Copy that Appeals. 

How to Estimate the Potential 
Sales of a Community. 

Window Display Lecture and 
Demonstrations. 

Store Interior Display. Window 
Display Lighting. 

Wherein the Retail Salesman is 
Deficient. 

Compensation of Retail Jewelry 
Salesmen. 


Discussion of Current Retail 
Jewelry Advertising. 


The Design and Merchandising 
of Fine Jewelry. 


How to Conduct the Monthly 
Meeting of Your Salesmen. 
Direct Mail. 


Your Store Location in Relation 
to Sales. 


What a Woman Thinks of a 
Retail Jewelry Store. 


A Practical Silverware Sales 
Demonstration. 


A Practical Jewelry Sales Dem- 
onstration. 


THE GORHAM COMPANY 


§iLES AGENT FOR 


= GORHAM MANUFACTURING COMPANY 
, GORHAM-WHITING DIVISION, Providence, K. 1. KERR DIVISION, Providence, R. I. 
<-> @ DURGIN DIVISION, Concord, N. H 
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Indian Jewelry in Boston Art Museum 


Collection Now on Display Is Rich i 


[* the Museum of Fine Arts at Boston, 
Mass., is an extremely fine collection of 
art from India, considered one of the best 
in America, and in some respects excelled 
by none in the country. This collection is 


rich in examples of handicraft work, partic- 
ularly of jewelry, a line of handicraft in 
which the East Indians have been past 
masters for uncounted centuries. 

Long before India was known to the 





of India and Ceylon 


engraved with the names and titles of dif- 
ferent owners and thus given indication of 
the vicissitudes of fortune experienced by 
their various owners as they were handed 
down. 

Under Akbar, Jahangir and Shah Jahan, 
the Mughal (Mogul) emperors, artist 
craftsmen and jewelers from all parts of 
the known world flocked to Delhi to dis- 
play their wares. Jahangir was described 

















NINETEENTH-CENTURY GOLD NECKLACE FROM SOUTHERN INDIA 


Western world in connection with sculpture, 
painting, architecture and the higher forms 
of art, it was the legendary land of gold 
and jewels. A vast amount of gold was 
mined there, ruby and emerald mines were 
accessible, and pearls of great beauty were 
found in the Indian Ocean, while from the 
island of Ceylon came some of the finest 
Tubies, sapphires and cat’s eyes. Diamonds, 
many of them of great value were used in 
the jewelry of the Mogul emperors. Silver 
and the baser metals were rarely used. 
People of all ranks kept a great part of 
their wealth in the form of ewelry and 
Precious stones, as treasures of gems could 
be carried in a small space, were easily 
carried at sudden need and readily sold or 
accepted as currency or collateral for loans. 
Often large stones kept in this way were 
never cut, being only roughly polished or 
Pierced rudely and strung to be worn con- 
cealed on the body. Some of them were 


as wearing a coat of cloth of gold without 
sleeves, worn over a shirt as fine as lawn. 
His buskins were embroidered with pearls, 
and his turban was plumed with a heron’s 
feathers. On one side of this was a ruby as 
large as a walnut, and on the other a large 
diamond, while in the centre was a heart 
shaped emerald. His sash was wreathed 
with a chain of pearls, diamonds and rubies, 
and his neck-chain consisted of three double 
strings of pearls. On his wrists were three 
rows of diamonds and he had rings on 
nearly every finger. Such was the extent 
to which the great men of India decked 
themselves in jewels. 

Indian craftsmen excelled in enamelling, 
in the use of granulated gold and fine fili- 
grane wire work, and the art of en- 
crusting gold with gems. The granulated 
gold and filigrane work was practiced most 
in southern India and Ceylon, and the best 
enamelling came from Jaipur, which it is 


n Examples of Fine Handicraft of Old Master Workmen 


said to have been originated by a friend of 
the Emperor Akbar, a Marahajah named 
Man Singh, who brought five Sikh enamel 
workers from Lahore to Delhi. The pro- 
cess of enamelling on gold is so delicate and 
so subject to disaster that a beautiful piece 
has far greater value than that of the 
materials used. 


The design is first made by a chitera, or 
artist, who hands it to the sonar or gold- 
smith, to form the gold foundation of the 
article in the desired shape. It is then 
passed to the gharai or engraver, who draws 
the design and hollows out the gold to 
receive the enamel. This had to be laid 
on and fired one color at a time in most 
cases, since each color needed a different 
amount of heat to fuse it. Those colors 
that would withstand the greatest heat were 
laid on first, those with a moderate heat 
next and those the most delicate last. The 
clear ruby red of Jaipur is the most difficult 

















PENDANT WITH CHARM CASES 


and fugitive, while at the same time experts 
consider it the most beautiful. All colors 
may be applied to gold; green and blue are 
chiefly used on silver, while only white, 
black and pink are possible on copper. 

In the large group owned by the Museum 
of Fine Arts, including some recently bul- 
letined examples are pieces from the South 
of India or Ceylon, a piece from western 
India, some from the Punjab and some from 
Jaipur. These last are of the 17th or 18th 
century and the others of the 19th century. 
All are gifts or bequests to the museum by 
friends. 

From the Punjab, in northern India comes 
a type of jewelry combining enamel work 
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with the use of precious stones. An ex- 
ample in the museum shows a traditional 
design of necklace made of gold Plaques 
set with precious stones on one side and 
enameled on the other. These are strung 
with five rows of four pearls each between 
each two plaques. From the necklace hangs 
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's FOREHEAD ORNAMENT FOR A BRIDEGROOM 
large pendant set with moonstones and 
émeralds. A flower motif runs through the 
- necklace, in the arrangement of gems on the 
plaques, in the delicate pattern of leaves 
and flowers of the enamel, and in the general 
design of the pendant. Another kind of 
jewelry typical of the Punjab is illustrated 
above. A great number of little pendants 
of gold, sometimes intricate, sometimes flat 
discs of gold beaten to tissue paper thin- 
ness, or wax-filled balls of thin gold give 
character and richness of effect to this fore- 
head ornament for a bridegroom. It is an 
example of 19th century work, the gift of 
Miss Louise M. Nathurst, from the famous 
Wetzel collection. In western India many 
of the pendants are made to enclose a 


THE JEWELERS’ 


left the minutely drawn figures in the raised 
gold accented in the hair and clothing by 
lines of dark enamel. 

The jewel-workers of Ceylon, like other 
craftsmen of that country and India, have 
worked until very recently in what may be 
called continuity of craft, passing the secrets 
and learning of the trade from father to 
son so that certain types are worked out, 
certain techniques used which belong to the 
race rather than to an individual or period: 
a cumulative process by which the whole 
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EXCELLENT EXAMPLE OF INDIAN PENDANT 


craft benefits by the skill and learning of 
each member. Their workmanship is very 
delicate, especially in the flower necklaces, 
which possess great beauty of design. The 
gold beads, like those of southern India, 
are hollow, shaped like seeds or fruits, or 
are spherical, and are decorated with the 

















NECKLACE 


charm or small verse from sacred writings 
to benefit the wearer. 

There are two pendants in the collection 
representing Krishna playing the flute, with 
Radha. In this Radha is holding out a 
long gold chain toward Krishna, who is 
dancing while he plays. The foliage. of the 
trees is in green enamel outlined with the 
raised gold and decorating either side, 
while two small calves frisk beside the 
figures. The work of the goldsmith has 


FROM CEYLON SHOWING FINE WORKMANSHIP 


wire technique in which the workmen excel. 

In the use of precious stones by the 
Ceylonese craftsmen, the cutting is en 
cabochon, very closely following the natural 
shape, and the setting 2 method of em- 
bedding in wax on a flat surface of gold, 
after which the spaces between the gems 
are filled in with soft gold which is gradu- 
ally worked into shape with a tool. The 
effect is of solidarity and color, the jewels, 
often mere chips or flakes, encrusting the 
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gold, in this way giving an artistic value 
far in excess of that of gems cut with 
facets, whose color is sacrificed to produce 
light and sparkle. 

Another piece, the gift of Miss Nathurst, is 
an excellent example of this use of precious 
stones, with a row of irregular pearls hung 
around the bottom of the pendant by means 

















SILVER TORQUE, WITH ALTERNATE PENDANT 
SUNS AND MOONS 


of twisted gold wire threaded through a 
row of gold eyelets. The smaller illustra- 
tion on page 27 is an example of a pen- 
dant from western India, of the 19th cen- 
tury, made to enclose verses from the 
sacred writings or charms. This is in the 
Ross collection, a gift from Dr. Denman W. 
Ross, a noted Orientalist. The silver torque, 
with alternate pendant suns and moons, is an 
old type used throughout India. The sim- 
plest form is of twisted gold or silver wire, 
following the primitive use of twisted 
grasses which some 50 years ago was still 
found in some of the comparatively inacces- 
sible parts of India. In this piece twisted 
wires of silver are soldered together, mak- 
ing the band from which the pendants hang. 
The torque is common to northern European 
countries, and is especially associated with 
the ancient Gauls. 








Lore of the Topaz 





F you were born in the month of No- 

vember, the topaz is your natal stone. 
Wear one constantly, for it denotes fidelity, 
loyalty, and true love. According to the 
Book of Wings, “the figure of a falcon on 
a topaz helps to acquire the good will of 
Kings.” And there are several kings left 
from whom you may, possibly, acquire good 
will—if you really need it. Topaz is dedi- 
cated to Jupiter, also to Sunday. Its 
Zodiacal sign is Sagittarius. 

In the Old Testament the yellow topaz 
designates benevolence and the green stone 
stands for uprightness. Among the 12 Apoc- 
alyptic gems topaz “stood for the ardent 
contemplation of the prophesies.” Naharin, 
the XIIIth century physician, declared any 
man wearing this stone was sure of long 
life, beauty and intelligence. 

Some traditions declare topaz quenches 
thirst—what more desirous in these arid 
days than to escape the “demon rum” with a 
topaz? It was also said to cure eye troubles. 
But what other claims are necessary to make 
the reader become a topaz wearer? This 
especially if a November-born human. 
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Our New York Office 

willfbe closed Saturdays 
during the Months of 
July and August. 
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607 Fifth Avenue 131 Washington Street 
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P. 0. Box 392, Grand Central Station 


Pacific Coast Representative: FRED. L. LEE & CO., 704 Market St. San Francisco, Cal. 
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Jewelry at Ostend Rotary Convention 





Mannequins Display Latest Jewelry and Gowns at Entertain- 
ment Given for the Women—Sunflower and Maple Leaf 
Ornaments to Be Popular—Rotary Wheels Reproduced 
in Gold and Platinum 


OstenD, Belgium, June 16.—The Inter- 
national Rotary Convention brought nearly 
3,000 American members of the vast inter- 
national club to Ostend, to hold their meet- 
ings during the second week in June, followed 
by a series of post-Rotary tours, to Brussels, 
Malines and Antwerp, after which the mem- 
bers scatter all over Europe, taking in the 
British Isles either first or last, before 
returning to the States. This convention 
for promoting the best aims of clean 
business is of considerable interest to 
jewelers, and such as joined the trip have 
enjoyed unparalleled opportunities of learn- 
ing something about conditions over here, 
while the visit to Antwerp will afford 
chances of seeing something of the diamond 
cutting industry and trade. 

These great mass meetings offer occasions 
for the trade in the making of certain 
badges, for instance, by which the members 
of the convention are distinguished. In 
the case of the Ostend convention, a rect- 
angular badge for the name-card, with two 
safety pins, closing in contrary directions, 
the lower one holding a strip of ribbon in 
place, with a motto, were dealt out as 
identification marks and were worn by all 
members at the convention. They were of 
the poorest make. The result was that 
the lost property case at the Ostend Kur- 
saal, where the convention was held, was 
‘soon seen to contain several lost badges. 
This caused apprehension in the minds of 
the police, charged with the personal safety 
of several thousand strangers from all parts 
of the world. If several badges were lost 
within the precincts of the Kursaal it was 
to be feared that others were lost elsewhere. 

Some of the local jewelers made 
“brooches” or badges for local Rotarians, 
to wear on their coat lapels, preferably on 
the inner side, engraved with their name, 
so that they might turn back the lapel and 
show their name to any enquirer. These 
badges were intended for those who dis- 
like the official badge. 

The thousands of Rotarians, members of 
40 different nations, brought many ladies 
with them, and the local Rotary “Annes” 
got up various entertinments for these 
ladies. One of the most popular of these 
was a tea at the Kursaal, at which there 
were many guests anxious to see the fun. 
During the tea which lasted several hours 
there was a defile of mannequins wearing 
the very latest Paris models that are seen in 
Ostend sometimes before they appear in the 
capital, Ostend, like Cannes, Nice and 
Monte Carlo having a very select and 
wealthy public to cater for. Many of the 
new styles on this occasion had not yet 
emerged to the light of day elsewhere, and 
for this reason were the more appreciated. 
From a jewelers’, as distinct from a dress- 
makers’ point of view, the fact that the 
Mannequins frequently wore jewelry to 
match their toilettes is interesting. Natur- 


ally good stuff could hardly be used on such 
an occasion, the girls having to dress where 
and how they could, but some very good 
replicas of the fine jewelry were seen. The 
second prominent fact is the introduction 
of collars, very narrow, somewhat like those 
worn by clerical men, a mere band, but 
a band that renders anything but a dog 
collar or other tight necklaces superfluous. 
The band forming a finish to the high cut 
gown is about an inch in width, and just 
hides the base of the neck. With this 
style of afternoon frock, a sautoir, hanging 
below the natural waist, as low as the waist, 
as placed at present, in the fashionable gown 
and even below, is seen. These sautoirs 
measure at least a yard and often two, as 
they are looped twice round the neck, or 
even three times. These sautoirs are mostly 
in tinted imitation pearls to match or tone 
with the gown. In all kinds of pastels, 
lavender, pale mauve, vague pinks, includ- 
ing faint strawberry, in delft blue and in 
greys these imitation pearls are dyed to 
match the fashionable light fabrics that are 
in various crepes with shimmering surface, 
the pearls almost sinking into the general 
scheme of things. Huge pearls are used 
for the centre of the sautoir, which is 
gradually graded down to the finest and 
tiniest of pearls, while great attention is 
paid to the clasp, usually oval or oblong, 
set with various imitation gems in silver, 
to resemble platinum. Although these 
sautoirs are not made of fine pearls, indeed 
it would require a fortune to buy the 
necessary pearls, they are sufficiently costly. 
With these sautoirs, a single large imitation 
pearl set in gold, screwed tight to the lobe 
of the ear was worn, either to match the 
central pearl of the sautoir, or somewhat 
larger, these single earrings being very big. 
Mannequins wearing no other jewelry in a 
toilette, almost invariably had a huge pearl 
in the ear, often black. 
* * * 

Spangles, luminous beads and everything 
that sparkles was seen for evenings, a new 
note is the combination of gold and silver 
spangles, lace, etc., on the same gown, while 
brilliant black spangles are sometimes tiered 
off with gold spangles, one merging into the 
other in a very pretty and effective manner. 

* * * 

Much lace, fine and coarse was seen, 
indicating that ornaments should be made 
without protruding corners that may catch 
in the lace, “lace’ years always meaning 
rounded brooches, etc. Fine lace patterns 
tended to a certain vagueness and “scrag- 
giness,” it being difficult to see the pattern 
as a whole, more especially when it was used 
for flounces, alternating with black satin. 
The coarse ecru and “Irish” lace patterns 
were tight and compact. 

* * * 

Great luxury is seen in the matter of 

dressy cloaks, especially designed for the eve- 
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ning gown, while the lining of the cloak 
usually matched the gown last year, this year 
the tissue of the cloak is usually the same as 
that of the gown, while the lining is in 
another lighter or darker shade of the 
same color. These evening cloaks are not 
discarded on entering the rooms at a 
Casino for instance or a concert, but only 
when actually dancing. Huge rolled 
“stuffed” collars are being used for this 
type of mantle, looking somewhat like the 
roll cushions used for deck chairs. One 
of the old gold satin mantles worn by a 
mannequin, was very heavily embroidered in 
old gold silk. The gown was in gold satin 
to match, plain to the hips, covered with 
gold spangles, from the low waistbelt, down- 
wards, the skirt being however so short, as 
to form merely a kilt. The model wore a 
pearl necklace on the deep decollette, and 
a single gold band just above the elbow on 
the left arm. The heavy gold band was 
most effective, toning with the gold satin. 
In her hair she had several chased gold 
ornaments, to keep in place the bobbed hair. 
xk * x 


A mannequin, clad in an eau de nil satin 
frock, tight to the hips, with wide pleats 
below the belt, falling just below the knees, 
had a white fox wrap. She wore a pearl 
necklace and a heavy bracelet in brown and 
yellow pebbles, set in “gold.” The pebbles 
standing out in the sugar-loaf form, this 
single bracelet was very effective. An- 
other mannequin followed in a pink crepe 
de chine dress, with white furs, and a long 
sautoir of pink pearls to match. On her 
ears she had black pearls of huge size. 
Another wearing a black satin and black 
lace combination gown, had a short pink 
necklace, falling on the dark background, 
these tinted luminous pearls being almost 
invariably worn on the material of which 
the dress is made, not on the bare skin, for 
which they are not suited. A pale grey crepe 
dress for dancing was covered with silver 
spangles, and fastened on the shoulder with 
an immense pink rose, held in place with 
a jeweled pin. A flower, of immense pro- 
portions or a bunch of ribbon or of chiffon 
is seen on the left shoulder of evening 
gowns, always held in place by a jewel. It 
is the popular fashion for evenings just now. 
A single evening gown, -in scarlet and dead 
white, had long, transparent sleeves. Other- 
wise gowns are sleeveless as usual, in spite 
of all the threats to the contrary. 

* * * 


A pretty dance frock was seen in cream 
crépe, with silver beads, a black velvet 
cloak, with white fur being worn. The sole 
ornament with this gown was a heavy gold 
bracelet, flattened, on the upper arm, just 
above the elbow. A mannequin, wearing a 
gown in old gold satin, covered with gold 
spangles, had a long pearl necklace, in ordi- 
nary pearls, very long, slung lightly on the 
neck in front, hanging below the waist be- 
hind where it was knotted roughly, to give 
weight to the pearls and keep them in place. 

* * * 


A pale mauve silk gown, meant for calling 
of an afternoon, had transparent sleeves, 
held in place by gun metal bracelets, worn 
above the transparent tissue. With a black 
gown, worn with a gold brocaded mantle, 
the mannequin had 10 pearl bracelets, worn 
one above the other, on one arm. The ropes 
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Look to Active Fall 
Demand for Emeralds 





The precious stone market, both in 
New York and Paris, look for ex- 
ceptionally large sales of emeralds all 
during the last half of this year. 

There seems little question but what 
the emerald is only at the beginning of 
its current popularity. All new designs 
in fine jeweled pieces embody the 
emerald as the motif for the color dis- 
play. This fact, coupled with a feel- 
ing by those who know that one should 
have fine emerald jewelry, is the basis 
for the expected demand. 

The precious stone department of 
this company is preparing to serve the 
trade with a complete range of unusu- 
ally fine emeralds in anticipation of the 
large demand to come. 








Famous Film Folk Agree 
to Cooperate in Pearl 
Style Show 


After several months of effort—and 
let us add in an aside, at no little ex- 
pense—we have been fortunate in se- 
curing the cooperation of a number of 
leading screen stars in a pearl style ex- 
hibit which we plan to feature during 
the coming fall for the stimulation of 
pearl business. 

All the details of the Style Show have 
not yet been worked out, so it is not 
possible to definitely state whether and 
when the same will take place, but if 
we are successful in our plans the Show 
will be a matter of considerable interest 


to the jewelry trade. One aspect of the 


plan is that it will stimulate pearl busi- 
ness in general, though of course it will 
have a large bearing upon Deltah Pearl 
selling. 

Further information will be published 
as soon as the legal and financial de- 
tails have been completed. 

_* * ® 

This week marks the semi-annual 
Deltah Pearl sales conference with a 
dinner for the entire sales and advertis- 
ing force of the company, scheduled for 
Thursday evening, June 30. 

All are present and we may expect 
some interesting ideas as the result of 


- the confab. 














Keep Your Windows Looking Cool No. 45 











Publicity Plus 


Thousands upon thousands of Hope Rubies, 
Hope Sapphires and other Hope Stones have 
been distributed thruout the country as 
premiums with Deltah Pearl-Necklaces. 


Every Hope Stone so distributed was enclosed 
in a special folder bearing a vivid and con- 
vincing story of the stone. Thus the recipient 
of such a Heller Hope Stone came to possess a 
gem that he or she not only prizes — — but, 
knowing a great deal about it, also talks 
about. 


And if you know the meaning of a new piece 
of real jewelry or a gem of beauty and true 
merit to its owner, the amount of praise it 
receives and the desire it creates in others to 
own an article of similar beauty and merit, 
you know another reason 


Why It Pays 
To insist that Heller Hope Stones 
are used in the jewelry you sell. 


L Heller & Son, Inc. 


Paris PROVIDENCE GENEVA 
CHICAGO Los ANGELES Lone IsLtanp Crry 


15 West 47th St., New York 
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of pearls were ordinary gems, carefully 

ied, the larger gems forming the middle 
of the string, that was attached with an in- 
yisible fastener, making the bracelet look 
like a rope worn by natives. This very 
rough mounting and the fastening of pearls 
js something quite new. The model wore a 
short pearl necklace with this gown. A 
black-spangled gown was worn without 
jewelry, excepting for one of the very long 
plain white pearl sautoir, knotted behind, to 
fall below the waist while in front the neck- 
lace fitted to the neck. A black lace, early- 
afternoon gown, had a small, neat flat collar, 
of the new style, a tightly fitting necklace 
lay at the base of the neck, arranged to 
show on the skin, above the collar. 

* * * 

One of the gowns that received the most 
applause was in black chiffon with a white 
satin underdress, with a bow of black and 
white chiffon on the shoulder, with a carved 


jade necklace falling well below the waist. 


An all-black gown, sleeveless, in crépe, was 
embroidered with scarlet flowers and 
trimmed with flattened out scarlet flowers, 
that made a low girdle round the hips. 
Flowers to match were placed on the left 
shoulder. A chain composed of tiny gold 
links is worn round the throat with this 
toilette. A pale pink chiffon gown, em- 
broidered with green leaves, forming a gir- 
dle round the hips, was livened up with 
plain, gold link bracelets and a tight neck- 


lace. 
x * * 


Several of these toilettes were finished 
with a band of chiffon or gauze to match 
the gown, tied round the neck with a great 
bow. This mode which is quite new, natu- 
rally makes a certain type of necklace 
superfluous, although the long sautoir looks 
will with the new bow. 

ee @ 


Fichus are coming in for afternoon and 
early evening gowns. These fichus are in 
white or black thread or silk lace, in silver 
or gold thread, or tissue. A toilette in black 
chiffon, lined with pink, had gold braid trim- 
ming, the trimming running round the low 
waist, marking the hips, while the fichu was 
in silver lace. The only ornament in this 
case was one of the immense gold link 
bracelets, every alternate link being “filled” 
with a pebble as if it were molten metal “run 
in.” 

* * * 

An eau de nil gown, covered with silver 
spangles, was very effective, the plain gold 
tiny link necklace was the most suitable ac- 
companiment that could be found for such 
a gown. With a pink chiffon gown, a double 
row of pearls was worn, the mannequin 
holding the rope in one hand, away from 
the gown, as if fearful of the contact be- 
tween necklace and gown. Mannequins fre- 
quently assume this attitude, in order to 
show off some point in the making of the 
gown. A white crépe de chine gown, cov- 
ered with silver spangles, below the low 
waist line, had a wrought silver belt, while 
a single rope seed pearl necklace, short and 
the last word in unobstrusiveness, was worn 
with a vivid green gown. 

* * * 


A robe in pink chiffon and cream lace, 
with a huge pink rose pinned on one shoul- 
der,--was -worn. without jewelry excepting 
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for diamond ornaments clustering among the 
hair. These immense flowers on one shoul- 
der, or great bows of chiffon, the loops six 
inches long and four wide, are certain to 
interfere with the wearing of necklaces, just 
as the high collar will do. On the other 
hand, the placing of a flower on one shoulder 
is often balanced by the wearing of a 
jeweled shoulder strap on the other shoulder. 
Diamonds are the favorite gems for this pur- 
‘pose, five diamonds, cut in facets, being set 
in gold mounts, attached by links. Some- 
times silver or even platinum links and 
mounts are used. This is in order to em- 
phasize the flatness of one shoulder as com- 
pared to the height of the other, in connec- 
tion with the production of the uneven effect, 
so much desired in evening gowns, where 
uneven hems are again seen. 
* * * 

It is safe to say that sunflowers will be 
very popular as ornaments, or the basis of 
designs, this year. Unseen at present, ex- 
cepting in some of the new beaten copper 
ware, they are likely to overpower every- 
thing else. A delegate from Kansas rose 
and presented King Albert of Belgium with 
a great sunflower, the emblem worn by the 
Kansas Rotarians during the Rotary lunch- 
eon. The King placed it besides his war dec- 
orations and medals, and such an act is suf- 
ficient to make the sunflower popular. It is 
quite safe to say that sunflowers will soon be 
competing with roses for favor as flowers for 
placing on the shoulder of an evening. Like 
the rose that is popular today, the edges of 
the petals will probably be fringed with gold 
or frosted with silver. Brooches will be 
made of sunflowers and belts closed with the 
same flower. It only needs some such irici- 
dent to render a flower the thing in Europe. 
Maple leaves will also probably be popular. 
Worn by the Canadian delegates as badges, 
the various colored leaves excited great 
curiosity, and the eager designers, always 
anxious to have some new idea, were very 
impressed by the combination of bright col- 
ors, very successfully produced on the 
badges. 

* * * 

Rotary wheels, in blue and gold, have been 
reproduced everywhere in Ostend. Flower 
beds have been planted with the flowers suit- 
able for forming this pattern, while a lumi- 
nous wheel stands in front of the Kursaal. 
The Rotarians are carrying their badges 
through Belgium, and the effect of the sight 
of so many wheels will undoubtedly be to 
render wheels popular as articles of adorn- 
ment. Meanwhile, it may safely be prophe- 
sied that royal blue and old gold will become 
popular colors, for any tints, worn by some 
seven thousand men and their ladies, are 
likely to catch on. 

7 @ 

Holly leaves, with spikes, in reds and 
greens, are already seen in Ostend, forerun- 
ners of the maple leaf fashion. Earrings, 
single “pearls,” quite round like a globe, in 
various tints, or flattened out like buttons, 
or looking almost like cuff links, so flat and 
smooth is the surface of the “pearl” are sell- 
ing well in. Ostend, the one pearl ear-ring 
evidently being the thing this year. Pale 
cream or white is the fashion, but they are 
seen also in pale pinks, pale and dark greys 
and in black. Screwed deep and fast into 
the lobe of the ear, these single pearls look 
almost larger than they actually are. 
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Trio of Mystic Jewels Is Her- 
itage of July-Born 





By Motry Pearce 


“Searching the wave, I won therefrom a pearl, 
Moonlike and glorious, such as kings might buy, 
Emptying their treasury.”—Arnold 


PEARLS, moonstones and the mystic 
chrysoprase are the gem heritage of 
those born in July when the sun is in Can- 
cer, the zodiacal sign ruled by the moon. 
Each of these stones has been associated: 
from earliest times with the worship of the 
moon and its goddess, the chaste Diana. 

The chrysoprase was much loved by 
Queen Anne for its cool apple-green color, 
was popular in the reign of the three Georges. 
and a favorite of Queen Victoria. It is the: 
10th jewel of the Rosicrucians, who regard 
it as the symbol of divine victory. 

To the moonstone the ancients ascribed’ 
peculiar occult properties which enabled. 
men to prophesy and which protected travel- 
ers, especially by sea. 

The pearl has always been esteemed as: 
the emblem of purity, innocence and peace, 
of happy marriage and popularity. Great 
virtues were ascribed to it by the Chinese, 
and in old Judea it was believed to insure 
abundant crops and increase of herds. 

Julius Cesar was exceedingly fond of 
pearls and gave one of exquisite lustre, 
worth nearly quarter of a million dollars, 
to Servilia, mother of Brutus. The jewel 
Cleopatra dissolved and drank at her ban- 
quet for Mark Antony had a recorded value: 
of $400,000. Tavernier considered the great 
pear-shaped jewel for which the King of 
Persia paid the equivalent of $550,000 the 
“most perfect pearl in the world.” 

More than any other stone, the pearl illus- 
trates the chemical and vibratory harmony 
or antipathy which exists between persons. 
and gems. Its sheen is improved and in- 


creased when worn by a person with a good . 


pearl-skin. It is dulled and eventually de- 
stroyed if worn by the wrong person. The 
ancient masters held that only persons who 
have favorable planets in Cancer, or a well- 
aspected moon, at the time of birth, could 
wear pearls successfully. 

In astrological philosophy the golden pearl 
is the emblem of wealth; the white, ideal- 
ism; the black, philosophy; the pink, beauty ; 
the red, health and energy; and the grey, 
thought. Swedenborg wrote that pearls are 
truth and the spiritual knowledge of truth, 
faith and charity. The talismanic gem for 
New York city and for Holland, the pearl 
is sacred to Gabriel. 

Water-lily is the harmonious flower for 
the month. 


*From the National Jewelers Publicity Asso- 
ciation. . 








Silver medals commemorating the rescue 
of passengers and crew of the Italian steam- 
ship Ignazio Florio, which sank in the 
Atlantic on the night of Oct. 20, 1925, have 
been conferred by the Italian ministry of 
marine upon Captain Paul C. Grening, two 
other officers and four members of the crew 
of the United States liner President 
Harding, the vessel which effected the rescue. 
T. V. O’Connor, chairman of the U. S. 
Shipping Board, announced the award 
June 15. 
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CUTTERS AND IMPORTERS OF FANCY 
SHAPED DIAMONDS EXCLUSIVELY 


527 Fifth Avenue NEW YORK 


UA 


\ Pal Rai oA : 
\N Ppt BY a et iil 
Se —— Ne | Vo 
Wg Vey bw NZ '&4'| 
y L ‘egy | | ats > Sal 
al am Od 


a 





June 29, 1927 

















Copyright, 1926 











June 29, 1927 


THE JEWELERS’ CIRCULAR 


The News from England 





New Smoking Accessories for Women—Conditions in the 
Sheffield Plate and Cutlery Industry—Dividend Declared by 
De Beers Consolidated Mines—Communion Set Presented 
to King and Queen by Rodman Wanamaker Conse- 
crated at Sandringham Church—Latest Jewelry 
Fashions—Diamond Mining in British 
West Africa 


-Lonpon, June 24.—The astonishing in- 
crease in smoking among women, and the 
consequent demand for dainty and artistic 
smoking accessories to accommodate which 
the newest vanity bags are specially designed, 
has opened up a fairly profitable field for 
the discriminating jeweler in jeweled utility 
goods of quality. Among smoking articles 
now finding a place in the handbag of the 
average modern woman can be included the 
gold or silver plated lizard skin cigarette 
lighter, the bejeweled cigarette holder in a 
variety of materials, the tiny gem-set pipe, 
the gem monogramed cigarette case, the gold 
or silver engine-turned match container, and 
so on. Of course, these smoking accessories 
are not confined solely to women, although 
the field for the retail jeweler has been con- 
siderably enlarged by the feminine cigarette 
smoker. All these lines, in a larger size, 
and not so profusely decorated, are in demand 
by the men folk. In smoking accessories 
there is a demand for a good lighter of de- 
pendable quality. There are all types of 
lighters on the market, but the newest, 
manufactured of high quality materials and 
designed along artistic lines, is of a stand- 
ard that will not disgrace the window trim 
of the high-class jeweler. The most expen- 
sive articles in the smokers’ utility class 
probably are the feminine cigarette holders 
of ebony, ivory, tortoise shell and vulcan- 
ite encircled with narrow bands for tiny 
rubies and sapphires. 

* *k x 

The Sheffield plate and cutlery industry 
is very quiet, the home demand being prac- 
tically at a standstill, and many manufactur- 
ing firms say they are carrying on business 
at a loss. Spoons and forks plated with 
pure chromium on nickel steel are. being 
marketed at prices approximating those of 
medium quality electro plate. But it is 
claimed the chromium plating is more dur- 
able. There is a big drop in the output of 
stainless knives. Altogether the outlook ap- 
pears very uncertain. The only activity con- 
tinues in the colonial markets. The general 
public at home is spending very little on new 
cutlery and plate, and the retailers’ orders 
are almost negligent. 

x * * 

By applying to the gold mining industry 
the policy of full productive capacity that 
has proved so effective in, for instance, mass 
motor car production, the South African 
gold mining industry expects to make con- 
siderable progress in output despite the nar- 
rowing down of the gold mining circle. The 
Witwatersrand gold field, the first quarter 
of the year, has established new output rec- 
ords, and the improved production likely 
will be maintained. 


A final dividend for the year ending June 
30 is to be declared very soon by De Beers 
Consolidated Mines, the South African Dia- 
mond mining company which controls the 
Premier (Transvaal) Diamond Co. The in- 
terim dividend for 1926-27 was 15 shillings 
on the deferred £2.10s. shares, and a distri- 
bution of not less than 15s. is anticipated by 
the market now. The interim in 1925-26 was 
12s. 6d. and the final dividend 17s. 6d. In 
the past year when activity in De Beers was 
keen the share price soared to nearly $105, 
but it is now back to around $82. 

*x* * x 

Sir Abe Bailey, the Rand diamond mag- 
nate, is back in London and has been tell- 
ing the newspaper men that the Precious’ 
Stone Bill in South Africa is going to make 
diamonds higher. As soon as stabilization 
is assured, he says, there will be a rush to 
buy diamonds which still maintain their 
prestige as the king of gems. 

* * * 


At the Whitsun service in Sandringham 
church the new communion set presented to 
the king by Rodman Wanamaker, the Ameri- 
can millionaire, was consecrated by the royal 
rector and domestic chaplain. The commu- 
nion set is of gold plate decorated with dia- 
monds and rubies and is said to be the most 
valuable of its kind this side. It consists 
of paten, chalice, bread box, wine and water 
vessels and alms dish. Mr. Wanamaker was 
a great admirer of King Edward, and the 
communion plate is his third gift to Sand- 
ringham church, the other two being the fine 
silver altar and the silver and oak pulpit. 

* * * 


Advance jewelry fashions indicate that 
Bond St. soon will be showing some new 
serpent designs utilized in the form of brace- 
lets, coiled necklaces and hat band orna- 
ments. The festooned and coiled serpent 
pracelet is smart, while the bracelets to match 
are twined high up the arm. A coiled ser- 
pent of gold around the hat band of the plain 
beige and navy model completes the effect. 
What also promises to be a popular novelty 
is the handcuff bracelet of solid gold, three 
to four inches wide, encrusted with dia- 
mante and with “clamp” fastening. One 
type of handcuff bracelet is finished in in- 
tricate filigree work. 

x oe Ok 

Jewelry of considerable value was stolen 
from a Croydon shop the other morning 
early. The jeweler heard a crash and dashed 
downstairs to find the bars of the iron grill 
across the window wrenched apart. A brick 
wrapped in newspapers lay inside the trim. 
Outside on the sidewalk jewelry was scat- 
tered around. Nearby were several pools 
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of blood, the result of cuts received by the 
thief in extracting the jewelry from the win- 
dow. The police followed a blood trail for 
some distance, but eventually lost it. They 
have a description of the culprit, however. 

* * x 

Presents of very fine jewelry are being 
made in connection with the wedding at the 
Capitol of Senatore Marconi and the Count- 
ess Marie Bezzi-Scali this week. The Sen- 
atore’s gifts to the bride include a diamond 
ring, sapphire bracelets and a wonderful 
Londonmade diamond diadem. The bride’s 
gift is a family heirloom—a sapphire ring 
set in platinum. 

* * * 

Although a large number of platinum 
claims were pegged out in Southern Rho- 
desia in 1925, the 1926 output was practically 
negligible, according to accounts of the plati- 
num position in that territory. Last year 
the government assisted in the development 
of one prospect in the hope that it would 
prove commercially successful. The cost of 
mining was cheap, but results were disap- 
pointing, only around .14 dwt to the ton 
being actually produced. The low-grade 
platinum of Southern Rhodesia does not, 
therefore, appear to be an attractive bait for 
prospectors. 

* * x 


Diamond mining was one of the industries 
of British West Africa that registered rec- 
ords last year. The production of diamonds 
was more than doubled, the 153,148 carats 
produced being valued at more than $855,- 
000. 








Man Who Robbed New York Gem 


Salesman Sent to Prison on 
Another Charge 


Syracuse, N. Y., June 22.—Fred Conley, 
who stole diamonds from a New York sales- 
man, pleaded guilty before County Judge 
Barnum to the theft of $13,500 worth of furs 
from the Oswald store in this city, and was 
sentenced to Auburn prison for 11 years and 
six months. This will require actual service 
of less than nine and a half years, it is stated. 

Conley told his attorneys, James J. 
Crowely and Francis R. Fuller, that when 
released he would travel the straight road. 
Judge Barnum told him that another appear- 
ance in court in this State would mean life 
imprisonment for him under the Baumes 
law. The present indictment was reached 
before the Baumes laws were passed. 








The Bureau of Immigration reports that 
during the month of April 36 jewelers were 
admitted to the United States, bringing the 
total number of immigrant jewelers which 
have entered this country since July 1, 1926, 
to 360. Six jewelers emigrated in April 
and the total number which have emigrated 
since last July is 42. Twenty-one immi- 
grants listed as watch and clockmakers 
entered the United States in April. The 
total to date for the current fiscal year is 
205. None emigrated during April and only 
11 watchmakers have left this country since 
last July. France, Switzerland and Ger- 
many, the countries from which the majority 
of immigrant watchmakers come, have not 
yet exhausted their quotas for the current 
fiscal year, which ends July 1 next. 
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Results Are What Count. 


Today and for more than 
forty years progressive 
diamond merchants in 
every section of the country 
are profiting by our values 
and helpful co-operation. 


ARNSTEIN BROS. & CO. 


Importers and Cutters of Diamonds 


New York - 20 West 47th Street 


CHICAGO _ LONDON AMSTERDAM 
31 North State St. Audrey House, Ely Place 2 Tulp Straat 
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Trade’s July Advertising 





National Jewelers Publicity Association's Announcement 
. Stresses Modern Modes in Jewelry 


P to date in all that one has, up to date 
U in all.that one is, up to date in all that 
one does ! 

Millions of dollars are spent every year 
to gratify that national passion, 

And this advertisement, appearing in the 
Saturday Evening Post for July 30, seizes 
upon this outstanding fact and uses it to tell 
the millions that there are “Modern Modes 
in Jewelry,” too; that there are modes that 
give added distinction to the woman, modes 


phasize along with this aspect of jewelry 
the dominant note of our whole campaign, 
that gifts of jewelry are “Gifts That Last” 
that will enshrine forever the deep joy of 
the moment of bestowal, when at last the 
lover, let us say, realizes his vow, “Some 
day I’ll buy that for her.” 

“Time takes no toll of jewels. Theirs is 
an enduring heritage of happiness,” as it is 
put in the advertisement. Surely there is 
nothing more significant than that about a 
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THE SATURDAY EVENING POST 


4iss appearing in The Literary Thigest July 30, 1927 
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THE URGE IS TO BE UP-TO-DATE 


that meet the needs of the up-to-the-minute — 


man. 
_ The psychology of this advertising appeal 
is just what it should be—to teach the na- 
tion the way back to the jewelry store. Its 
appeal is to what is the dominant tone of 
American life today. Nothing could be 
more timely or better calculated to advance 
the far-reaching movement for the entire 
industry than is now engaged in. 

Nor does the advertisement forget to em- 


gift of jewels. Nor is there any more 
powerful sales appeal. 

Striking use can be made of this adver- 
tisement in window display, A reprint of 
it will go to each subscriber to the national 
campaign now on to teach the millions not 
only that jewels are “Gifts That Last,” but 
that there is a mode for every moment, a 
style for every taste. 

Trade association advertising is worth 
only as much as the individual members 


oF, 


drag out of it—not what they put into 
it. Trade association advertising must 
be supplemented by individual advertis 
ing and merchandising to get its real 
value. Return on co-operative advertis- 
ing is directly proportionate to' the 
strength of its tie-up with the members” 
individual efforts. 

It is not enough to take full pages im 
magazines of two million circulation with: 
a picture of a pretty girl and a slogan.- 
Trade association advertising is not a 
way of getting off cheap—whereby eact 
member contributes a little and gete a 
great deal. It is not a substitute for 
individual advertising. 

Association advertising isavital weapom 
in intercommodity competition—it may 
be the most vital—but the new competi- 
tion, like modern warfare, cannot be 
fought with a single weapon. It is not 
enough to tell the public to buy and wear 


more diamonds, jewelry, silverware,- 


watches, etc. New uses and new markets” 
must be developed. 

The direct return to the dealer from 
co-operative advertising will result from: 
the effort made by the dealer in tying up 
with the magazine advertising. 


The July advertisement of the National 
Jewelers’ Publicity Association lends itself 
to an unusual opportunity for window dis- 
play tie-up by the jeweler featuring in his 
window life-sized models on a settee, repro- 
ducing the characters used in this advertise- 
ment, with suitable display of jewelry. 








Tariff Investigators to Interview New 
York Jewelry Importers 

Representatives of the United States 
Tariff Commission will be in New York 
shortly after the Fourth of July for the 
purpose of discussing with importers of 
novelty jewelry and manufacturers of same, 
problems connected with the recent investi- 
gation before the Tariff Commission cover— 
ing. imitation pearl beads and imitation 
pearls. This investigation will be in charge 
of Charles F. Yauch, Chief, Sundries 
Division of the United States Tariff Com- 
mission. 

Some of the problems, which the Tariff 
Commission investigators will discuss with 
importers and manufacturers here, have to 
do with comparability of imported and 
domestic articles, the basis of comparison, 
and articles to be selected for comparison, 
that is, whether beads or pearls in bulk, in 
the form of finished or unfinished necklaces, 
bracelets, pendants, earrings, etc. 

It is understood that the Tariff Commis- 
sion investigators will spend some days in 
New York gathering this data, and it is 
expected that a public hearing relating to- 
this investigation will be called in Wash— 
ington next Fall. 








It would appear that the glass industry 
in Czecho-Slovakia is passing through a 
crisis, for the very simple reason that two 
of her best markets are practically closed to 
her. France and Belgium formerly im- 
ported 50 per cent. of the manufactured’ 
goods from this country and now both coun- 
tries are manufacturing their own glass; 
Meanwhile, owing to the action of the Ex- 
change, both France and Belgium are in @ 
position to export glass at low prices. .. 
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PRICE 


In spite of the fact that “MeEpINA” 
EMERALDS are the hardest, most accu- 
rately cut and most beautifully colored 
imitation emeralds ever produced they 
have no peer in price. Convince your- 
self of this by asking for quotations. 


Remember that we carry them, as well as 
Synthetic Sapphires and Rubies, in 
many shapes and sizes. “MEDINA” 
EMERALDS can also be had in ring stones. 


Our lapidary shop in New York is 
equipped for prompt and efficient serv- 
ice at reasonable prices in cutting and 
setting work, both in platinum and 
white gold. 


We are in a position to quote extremely 
low prices on large quantity orders of 
“MEDINA” EMERALDS 


“Medina” Emeralds are Imported Exclusively by 


COOPER & BRASE 


22 West 48th Street, N. Y. 


Telephone: Bryant 3335 


PARIS OFFICE: 15 FAUBOURG MONTMARTRE 


Importers—Cutters and Setters of Precious and Semi-Precious Stones 
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Virginia Jewelers at Virginia Beach 


Members of State Association Hold Enthusiastic Session on June 20—Interesting and Instruc- 
tive Addresses and Discussions—New Officers Elected and Resolutions Adopted 


VircintA Beacu, Va., June 22.—Perfect 
weather and the ideal scenic setting of Vir- 
ginia Beach added to the success and en- 
joyment of the 19th annual convention of 
the Virginia Retail Jewelers’ Association 
held here Monday. 

Jewelers and their families began to ar- 
rive at the Hotel Cavalier early in the day, 
and from the number assembled it was a 
foregone conclusion that the convention was 
destined to be most successful and one that 
would be long remembered. 

President Mark E. Holt wielded the gavel 











J. J. SPEER, PRESIDENT-ELECT 


promptly at one o'clock, and formally 
opened the business session. The first to 
address and welcome the visiting jewelers 
was Frank Driesell, of Norfolk, who said: 


ADDRESS OF WELCOME BY FRANK DRIESELL 


“In behalf of the jewelers of Norfolk, I 
desire to extend to you a most cordial greet- 
ing, and express the sincere hope that your 
stay with us will be not only profitable but 
that from our discussions here you will ob- 
tain such inspiration that upon return to 
your homes you will have found the many 
points brought out to be most helpful to 
you in your business, 

“I am also pleased to welcome our mem- 
bers to the annual convention of the Vir- 
gina Retail Merchants’ Association, which 
meets today, as well as tomorrow and 
Wednesday. Every jeweler is cordially in- 
vited to attend the meetings of that or- 
ganization, and we hope that you will all 
take advantage of the splendid opportunity 


afforded to meet with other merchants of 


our State. 

“I have always been greatly interested in 
association work. I feel that without that 
Co-operation and support, which comes from 
Joining hands with our fellow-men and 
Striving for the best interests of our. in- 





dustry, we could not, nor could our craft 
as a whole, forward those projects that lead 
to the promotion of good business and the 
fostering of public good-will. So that by 
coming together once a year as we do, I 
believe that our deliberations create that 
friendly feeling among us that is so neces- 
sary in the jewelry business today. We 
welcome you here. We are glad to have 
you, and it is a genuine pleasure to note 
that so many of you have turned out on 
this occasion. I am’ sure that the business 
helps we will receive and the splendid en- 
tertainment in store for us will make each 
of us bigger and better jewelers when we 
shall have returned to our homes.” 

In the absence of S. C. McChesney, who 
was unavoidably detained, a response to the 
address of Mr. Driesell: was made in a few 
well-chosen words by M. Harrison. 

The next item on the program was the 
address of President Mark E. Holt, who 


said: 
ADDRESS OF PRESIDENT HOLT 


In opening this our 19th annual convention, it 
is very encouraging to the officers and members to 
see such a good attendance. I regret that all of 
our Virginia jewelers are not here. It is a pleasure 
to look in your faces and know that our attendance 
at this convention is of mutual interest for the 
betterment of the jewelry business. 

I always look back on the first convention that I 
attended, some 15 years ago and I have attended 
every annual convention since. It is always profit- 
able to me to be with you fellows once a year. 
Your officers and executive committee have tried 
to have this gathering well attended. The State 
Retail Merchants are putting on, as you know, a 
very elaborate program and for this reason we are 
making our session a short one. I hope you can 
all stay to the close of both conventions. 

In reviewing the past we find the year has been 
a fair one from an association standpoint. It has 
been a year of progress, much has been done and 
lots more remains to be done through association 
work. The value of association work has long’ been 
demonstrated. An active interest is shown by more 
jewelers each year. From reliable reports we. are 
informed that the year 1926 was a good one. Most 
of our jewelers had a fair business, hence we want 
to stop asking ‘“What’s wrong with the jewelry 
business?” Some of our trade papers are asking 
that and I believe it is wrong and we should quit. 
Our National Publicity Campaign is going to teach 
the nation the way to the jewelry store. 

The past few months have shown a slight decrease 
in retail business, but general conditions are sound. 
Our large industries are busy; railroads and 
especially our auto industry are busy. Our large 
steel industries are enjoying good business, which 
is encouraging for the rest of the year’s outlook. 
Among the many accomplishments of association 
work are the following: 

1st. Friendship among retailers and_ those 
engaged in the various branches of the trade. 

2nd. Co-operation with manufacturers and a 
clearer understanding of our problems, to correct 
trade abuses and improve the conditions of the 
industry. 

3rd. Tax elimination through the united efforts 
of the entire industry, which brought about the 
elimination of the Jewelry Excise Tax and saves 
the jewelers of the country over twenty million 
dollars a year. 

4th. The National Jewelers Fire Insurance Co. 
pays 40 per cent dividends to members who are 
policyholders. 

5th. The Harvard Research Bureau’s survey 
of the retail jewelry business. 

6th. The Horological Institute of America cer- 
tifies competent watchmakers. 

7th. The National Jewelers’ Publicity Associa- 


tion teaching a nation the way back to the jewelry 
store. 

8th. Co-operation with the Federal Trade Com- 
mission and Department of Commerce to eliminate 
misleading quality marks and names in branding 
of goods and elimination of waste in industry. 

9th. The new Platinum Stamping Law which 
requires stamping the true quality of platinum 
jewelry. 

I am told New York State has a new platinum 
stamping law; however, the law doesn’t go into effect 
until January 1, 1928. There is also a bill before 
Congress to regulate the marking of platinum, 
which was introduced by request by Representative 
Jas. S. Parker. This bill will be identical to the 
general provisions of the New York State Law, so 
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you can readily see our association still has duties 
to perform that can only be done by éombiried 
efforts. ; 

In closing, I would like to add that association 
work in our industry has been of great value to the 
retail jewelers of the country. I believe that we 
should take every advantage of the many facilities 
for improving our business which have been devised 
for our benefit. I believe that we should be most 
optimistic for the future of our trade, and wotk 
together, side by side for the building up of still 
better relations with one another, remembering 
always, that “United we stand, divided we fall.” 


The next report to be read was that of 
the secretary-treasurer, O. F. Russow, of 
Roanoke, who has held his office for 18 
years. This was as follows: 


REPORT OF SECRETARY RUSSOW 


Before giving you my complete report I wish to 
make a few-remarks regarding the key-note topic, 
which seems to be so frequently heard and which 
many of the jewelers have written to me about: 
“What is the matter with the jewelry business?” 
I think it is about time that we change these words 
and stop discussing this unbusinesslike question, 
advertise a little more, work a little harder and 
use the slogan: “Business is better.’ 

I have noticed a good many of the people on the 
outside are beginning to use the same words: ‘What 
is the matter with the jewelry business?” Of course 
it is true that business is somewhat slow and a 
little spotty, but if you will ask some of the other 
ee you will find that their business is also 
slow. ' 
From all indications, and I always look ahead 


very conservatively, I believe we are going to . 
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have a good Fall business. Conditions are constantly 
changing, and it is necessary for the jeweler to 
adjust his business to meet these, therefore I would 
not advise that you buy heavily but moderately; 
therefore, gentlemen, let’s cut out the above ques- 
tion regarding the matter: “What is the matter 
with the jewelry business?” and put our shoulder 
to the wheel and make it a better business. 

During the past year we have gained two new 
members. Our membership consists of three-fourths 
of the jewelers in the State of Virginia. Of course 
our membership is not paid-up as well as I would 
like to see it, but anyway, judging from the treas- 
urer’s report, as you will note, our association is 
in good financial shape. 

Now, gentlemen, let’s go home from this conven- 
tion and go over our books a little more carefully 
and adjust our expenses to conform with our various 
businesses. and in a very short time you will not 
be asking the question: “What is the matter with 
the jewelry business?’ but you will come hack at 
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our next convention and say the “Jewelry business 
is very good.” 

President Holt then appointed the follow- 
ing committees : 

Resolutions Committee—E. F. Jakeman, 
F. H. Driesell, M. Harrison. 

Auditing Committee—T. G. Watkins, W. 
H. Tinsley, R. T: Hatchcock. 

Nominating Committee—Leo F. Henebry, 
D. P. Paul, J. J. Spear. 

President Holt then introduced as a 
speaker FE. H. Quigley, assistant to the 
president of the American National Retail 
Jewelers’ Association. Mr. Quigley ex- 
plained the platinum law presented to the 
national congress for adoption. The speaker 
then made an important announcement con- 
cerning the activities of the Sterling Silver- 
smiths’ Guild of America, and stated that 
the national organization is vitally interested 
in helping to make this activity a decided 
success. He outlined what is being done by 
the Guild in investigating the current retail 
sales practices in handling sterling silver- 
ware, and collecting the experience and 
judgment of the most successful jewelers 
in the country so that this valuable informa- 
tion will be available to all. The work in- 
cludes not only general sales policies, but 
actual sales methods, standard forms of 
greeting customers, overcoming objections. 
of display, of service to customers, taking 
care of old customers, and reaching out for 
new. In other words, as a result of this 
work by the Guild every jeweler will have 
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the opportunity of studying those things that 
have built up the most profitable jewelry 
businesses in the country today. 

Mr. Quigley next made a strong plea for 
the jewelers’ support of the campaign which 
the A. N. R. J. A. is conducting for the 
further continuation of the Harvard research 
work. He stated emphatically that the sur- 
veys of the retail jewelry field were the 
greatest contributions made to the trade as 
a whole by the A. N. R. J. A. He urged 
the jewelers of Virginia to get behind the 
campaign with their financial support, as by 
so doing they would eventually reap the in- 
vestment many times over and would en- 
able the national association to make more 
rapid progress in the solution of trade prob- 
lems, 

The speaker’s next topic took up “The 
Publicity Association and Its Relation to 
the Jeweler,” and spoke as follows: 


ADDRESS OF E. H. QUIGLEY 


The topic which has been assigned to me is: 
“Publicity and Its Relation to the Retail Jeweler.” 
It seems to me that this should be transposed to 
read: ‘‘The Retail Jeweler and His Relation to 
Publicity,’’ because publicity is already an accepted 
fact, used by thousands of people in almost every 
other line of business, yet in the jewelry business 
too few have taken advantage of it. 

The question which still lingers in the minds of 
some people in our trade is: “Why Do We Need 
Publicity at All?’”? The answer to this is, that 
publicity has had more to do with the shaping of 
modern-day business than perhaps any other one 
medium of merchandising—for it is a part of mer- 
chandising, and a most important one. 

In order to show you what publicity has effected, 
I am briefly going to trace the change in the way 
business has been done, beginning some years ago. 
Then, publicity as such was little known, except 
by a few pioneers who began it in its first form, 
which was that of advertising specific articles. We 
can all recall, some 20 or 25 years ago, the 
Uneeda Biscuit campaign, which eliminated the 
cracker-barrel from the corner grocery store, and 
caused the public to prefer its crackers wrapped 
in a sanitary box—that box, of course, being the 
familiar Uneeda Biscuit container. Uneeda biscuits 
became a fixed institution. Then, the early adver- 
tisers of specific brands of bakery cakes and breads 
did away with the traveling baker’s wagon which 
used to bring and sell baked stuffs at our doorstep. 
Housewives gave up baking bread in order to buy 
bakery goods that were nationally advertised. 
William Wrigley became a millionaire by advertising 
a 5 cent article because through his advertising of 
his product millions of people preferred Spearmint, 
although there were dozens of brands of gum on 
the market. Many other producers, too numerous 
to mention, saw the value to be gained from na- 
tional advertising, and took it up, with outstanding 
success. 

Then the automobile came into existence. It took 
people away form their isolated farms and houses, 
and brought them into cities and towns. At last 
the markets were concentrated into the shopping 
centres. It is significant to note that when the early 
automobilists drove to town for buying purposes, 
national advertising grew still, in proportion, be- 
cause the consumer demanded the advertised goods 
about which he read in the quiet of his home. In- 
cidentally, this same psychology of advertising in 
the old days underlies advertising and publicity as 
it is known today. 

The main thing to be remembered is that early 
advertising days changed the buying habits of the 
consumer and concentrated his attention upon those 
articles which the printed and illustrated page 
brought directly home to his mind. 

Soon, more and more concerns took up national 
advertising. Just before the World War the con- 
sumer was led into a new situation. Retailers and 
manufacturers were doing good business, on the 
whole. National advertising grew to the point where 
almost everv known article was the subject of page 
after page in magazines and periodicals. The con- 
sumer, whoce demands were increasing, now had 
to choose between the numerous articles he saw 
advertised, and adjust his family budget so as to 
be able to spend his money for those articles which 
made the most appeal to him. Manufacturers and 
retailers and wholesalers began to realize that 


41 


through advertising, business had become the battle 
ground for the consumer’s dollar. 

Then the World War came, and subconsciously 
another situation crept into existence. Manufactur- 
ing plants enlarged to accommodate war-time de- 
mands. New articles sprang into use. New and 
more extensive forms of advertising were put into 
effect. Money was plentiful and people bought on 
a large scale. 

After the Armistice these enlarged plants and 
factories found themselves obliged to develop a 
diminishing market so that they could, if possible, 
keep up to the war-time output. The retailer was 
just as anxious to secure his share of the con- 
sumer’s dollar. The cost of doing business began 
to increase. Labor and materials went up in price. 
Finally, business men began to see that here was 
a new situation that had to be met. It was then 
that the best brains in several industries got to- 
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gether, and out of many conferences has come 
what we know today as national publicity. 

Industries, ‘as such, associated members, with 
combined resources by reason. of such association, 
began to advertise as industries. Because it was 
all too plain that modern competition was a thing 
of competition between industries, and not between 
individual producers or individual distributors: 
Millions and millions of dollars were spent by these 
associated groups to make the buying public spend 
more and more of its dollars in the direction of 
specific industries because it was realized that the 
more stores there were selling more of an _ in- 
dustry’s products through that industry’s publicity, 
the better it was for every producer and distributor 
in that industry. Today we are in the midst of 
that competition, gentlemen, and it is a serious 
question as to what we as an industry representing 
jewelry and its allied products are going to do about 
it. That is why I said at first that I think my 
topic should be “The Retail Jeweler and His Re- 
lationship to National Publicity.” 

Now that I have traced the course of business as 
it has been shaped today—although I have done 
it in an extremely rough and haphazard fashion 
owing to lack of time—the question before the 
retailer, the manufacturer, the wholesaler and the 
importer of jewelry and its allied products is: What 
is this trade going to do to support and carry out 
national publicity, and how soon is it going to 
awake to the necessity of doing it? 

Make no mistake, gentlemen, the public as buyers 
of merchandise is well-off financially. People as a 
whole have more money than they have had for a 
long time, and it is more evenly distributed. People 
are spending their money, too, as you can see all 
about you. How much are they spending for 
jewelry, silverware, watches, clocks, diamonds and 
so forth? 

Surely every retailer must know that when he 
puts an article selling for $10 in his stock, that 
other industries represented by retail stores in his 
town are selling hundreds of other articles selling 
for $10 apiece. Likewise articles selling for $25, 
$50, $100 and more. When you stock a $10 arti- 
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cle, you know that the haberdasher | is selling a 
silk shirt for $10; the furniture retailer is selling 
some decoration for the summer porch at that price; 
a good straw hat costs that much if one is particu- 
lar; so does a tennis racket ; _S0 do thousands of 
other items. When the retail jeweler stocks a $25 
article, other retailers of other industries are selling 
thousands of articles for the same price. When the 
retail jeweler stocks a $2,000 item, plenty of auto- 
mobile concerns are selling cars at that price. It 
is a simple matter to exercise the imagination with- 
out giving childish illustrations. But the main point 
to be remembered is that practicaly everyone of 
the retail jeweler’s competitors is backing up his 
competing articles with some potent form of na- 
tional publicity, no matter what the selling price of 
most of those articles may be. Look about you and 
see if this is not true. Your competitors have put 
themselves in the right relationship to publicity. 
What position is the retail jeweler in? How can 
he expect to sell more of his goods if he does not 
use the same methods as his competitors? If you 
as retailers, manufacturers or wholesalers of jewelry, 
will not keep your products before the mind of 
Mr. Consumer, by what process of reasoning do 
you expect him to prefer them to those other in- 
dustries’ products? Why do you think that Mr. 
Consumer will come into your stores for your 
goods when he has not had them brought to his 
attention? When the desire for them has not been 
created in his mind? When he has the money to 
spend for your products, yet because other indus- 
tries are using publicity as their weapons to secure 
that money the jewelry trade has not the foresight 
or willingness to adopt the same weapons. Can 
you oppose a long-range cannon with a slingshot? 

Let us think the situation over. Other industries 
are far ahead of us in point of doing business be- 
cause they have won the consumer’s favor. The 
jewelry industry has done practically nothing in 
compariosn to what has got to be done. Is it too 
late to remedy the situation? Are we going to 
remedy it? Or are we just going to drift along 
in the same old way, hoping that old methods will 
bring results. If the answer to the last question 
is “yes,” then let us recall that other industries 
have sold the consumer on their goods. The jewelry 
industry has only sold itself on its own goods. 
It is high time that we went after the consumer. 

Your National Publicity Association, when it was 
first started several years ago, was created by a 
few men who saw the kind of competition that 
was then coming. At that time few other men 
were farsighted or broadminded enough to take the 
same view. Since our excellent president, Conrad 
Brotherly, became associated with the publicity as- 
sociation, hundreds of retail jewelers have awakened 
to the needs of the times, and have supported the 
publicity movement quite generously. But this, 
gentlemen, is not enough. The amount of money 
that it is estimated as necessary to counteract the 
inroads which other industries are making in the 
jewelry business amounts to $4,000,000 per year. 
Compared with what has to be done, and the good 
that will come from it, this is not a large sum. 
But it must be forthcoming, and soon. 

Now this business of national publicity is so 
large in scope that it necessarily can work im- 
measurable benefits for a very large number of 
people in the trade. The effects upon the manu- 
facturer, wholesaler and importer will be just as 
appreciable as they are upon the retailer, upon 
whom they look, or should look, as their outlets 
for merchandise; to whom they look for their busi- 
ness. Therefore, it is high time that the retailer 
began to look to the manufacturer, wholesaler and 
importer for co-operation—financial co-operation— 
in supporting the retailing selling of their products. 

National publicity is purely and simply a co- 
operative movement. It is not going to benefit 
one aginst the other. To my own personal, intimate 
knowledge, there is nobody connected with the 
movement that is gaining anything from his en- 
deavor to promote it and put it into effect. Nobody 
Is using it as a “good thing” either for monetary 
Purposes or for purposes of self-aggrandizement. It 
‘is a movement that is fostered in the need of this 
industry for more business. The men who are 
working at the head of it have sacrificed time and 
effort that cannot be calculated. They are foresighted 
enough to realize that unless national publicity is 
accepted by our trade as a whole, conditions will 
grow worse instead of better. These men have 
worked unceasingly for the betterment of the trade 
and have overcome almost insurmountable obstacles. 

Now, what are the manufacturers, wholesalers 
and importers in this trade going to do about it? 
The retail jeweler has done pretty well in putting 
himself in the right relationship to publicity. He 
1s now in the position of waiting for the balance 
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of the other branches of the trade to co-operate with 
him. 

As in every movement of a constructive character 
there have been criticisms of one thing or another. 
Where the criticisms are fully justified the pub- 
licity association has remedied them. But there is 
no real excuse for an unwillingness to co-operate 
in this undertaking. It is needed—needed badly. 
Every evidence of the need is about us. Every other 
industry that is soundly operated is making a suc- 
cess, and expects to be more successful. Our in- 
dustry has been dragging along, doing its best to 
get somewhere, but not realizing its ambitions be- 
cause it is still using antiquated methods which 
others discarded long ago. We know from the ex- 
pression of retail jewelers throughout the country 
that they are looking forward to, and hoping for, 
the full support of their brethren in the other 
branches. 

Now I want to tell you a few things about the 
accomplishments of the publicity association. In 
the first place there is a difference between the 
words “advertising” and “publicity” as they are 
understood by common usage. Advertising means 
the illustration, by printed word or picture, of a 
specific thing or group of things. Publicity, on the 
other hand, is more extensive. It includes adver- 
tising in the regular form of ‘‘ad” which we see in 
the magazines and on the bill-boards. But it also 
includes a wider and much more subtle form of 
propaganda, which we see in the form of short 
articles in newspapers, magazines and so on. These 
articles are what might be termed short stories 
about their subject-matter. They are very cleverly 
worded, sometimes illustrated, and it is a most 
difficult matter to discover that they are actually a 
form of propaganda used for purposes of sale. 
They are interesting reading matter, and are edu- 
cational in nature. We also have under publicity 
the radio-talks, the movie film, the address before 
high schools, civic clubs, business clubs, welfare 
organizations and the like. Also the theatre (which 
as you always remember sets the styles in women’s 
dresses, hats, furs, shoes, etc.) is taken advantage 
of as a means of publicity. Furthermore, at special 
style shows, industrial shows and other means of 
reaching the buying public, publicity plays an over- 
whelming part. 

Some people in our trade overlook the fact that 
one firm, or two firms, or 10 firms, or more, would 
have an exceedingly difficult job to enter these par- 
ticular fields of publicity without paying for them, 
and paying dearly. More than the particular ad 
which we see in the magazines, this kind of propa- 
ganda plays a greater part because of its extremely 
subtle suggestions that are carried to the public’s 
mind. Newspapers and other distributors of pub- 
‘licity will accept an industry’s propaganda if it is 
well formulated. but they will not open their doors 
to individual firms. 

Your National Jewelers’ Publicity Association 
during the past year secured articles on publicity— 
not merely ads—in magazines, etc., which would 
have cost, if space had been purchased, $150,000. 
These articles had a circulation of over 15,000,000 
readers. Its newspaper releases would, had space 
been purchased, have cost more than $100,000. The 
actual costs of these two phases of the work was 
less than $2,000. Additional publicity was secured 
by co-operating with the producers of motion pic- 
tures, plays on the legitimate stage, as well as much 
work being done through the radio. Much work 
was done in co-operative advertising with jewelers 
in many cities. This is being continued in several 
cities to run throughout the year, copy being sup- 
plied to permit a tie-up with the advertising which 
is being done separately in magazines. 

But most effective work has been done in another 
direction—the ‘counteracting of detrimental articles 
about jewelry which were so uncalled for and dis- 
paraging to the trade as a whole that, if they were 
left to stand as written, would have seriously in- 
jured business. Many of you have probably seen 
these articles, which dealt with diamonds, platinum, 
the discouragement of women to wear jewels for 
fear of being robbed, and so on. Fortunately the 
publicity association was able to stop this kind of 
thing by securing promises of co-operation from 
the offending publications. This work of the asso- 
ciation should not be allowed to go unrecorded, be- 
cause if it is allowed to continue it will act 
as a watch-dog of the industry for the prevention 
of further disparagements of our trade. 

It is now time to step forward to bigger and 
better things. The advertising and the publicity 
that has been done and which will be done during 
the rest of this four-year period is but one phase 
of the program that has been devised. 

Instead of performing two functions as the asso- 
ciation is now doing in a limited way (national 
advertising and publicity), the plan is to organize 
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different departments for the various phases of 
the association’s work. But this cannot be. accom- 
plished until sufficient funds are available. It is 
planned to inaugurate a publicity department that 
will supply newspapers and magazines favoring 
jewelry store merchandise. A style department is 
contemplated to influence jewelry styles and to co- 
operate with artists for the inclusion of jewelry 
in every kind of style propaganda. A department 
is needed for the featuring of jewelry store products 
on the stage and screen. A dealer’s service de- 
partment is wanted to supply dealers with cuts, 
matts, advertising copy; also window display helps 
and merchandising stimulators. .A trade ethics de- 
partment is contemplated, so as to combat fraudulent 
trade practices such as false advertising and other 
features that can be classified under this depart- 
ment. But in order to accomplish these very neces- 
sary results the money must be subscribed by the 
trade as a whole, so that it may be apportioned 
to each department required. 

Now, gentlemen, I have told you only a very 
little about the publicity association and its work; 
about general business competition, and about what 
it is proposed shall be done in the future. I could 
recall many more incidents because the publicity 
association has its office right on the same floor in 
the same building as that in which we are located. 
However, I must be merciful upon your patience. 

In closing let me say that the work that has been 
done and is to be done, while it requires and re- 
ceives the most careful study and attention of the 
officers of the publicity association—this work is 
not the hard work. The real, hard work is that 
of inducing the branches of this trade to subscribe 
their money for the salvation and stimulation of its 
business. That is where indifference to conditions 
is met; that is where every kind of reaction except 
the right reaction—the reaction of financial support 
—is met; that is where discouragements crop up; 
that is where this vitally necessary movement is 
going to stand or fall. Will you do your part to 
make it a success? Will you capitalize upon the 
work that has already been done in your interests 
by subscribing generotisly to the movement? Will 
you take some active steps to urging the other 
branches of the trade to see the light? A number 
of foresighted manufacturers and: wholesalers have 
already done their bit, but we need the full support 
of all; you need it. Procrastination in a thing of 
this kind means dollars and cents lost to a trade 
that, as far as we can see, needs every possible 
dollar in its cash-drawers that it can urge the con- 
sumer to spend. ; 


Following the address of Mr. Quigley, a 
discussion and Question Box were held, and 
many of those present contributed valuable 
and helpful thoughts concerning trade prob- 
lems affecting conditions in their cities. O. 
F. Russow, secretary, was in charge of this 
meeting, and demonstrated his ability to 
rouse interest in the topics offered for de- 
bate. 

In the absence of Mr. Jahnke, Mr. Kline, 
of Norfolk, spoke on “The Importance of 
Certified Watchmakers.” The speaker de- 
tailed the work being done by the Hor- 
ological Institute of America. “In my 
opinion,” he said, “the day is coming, and 
very soon, when the public will ask the 
jeweler if he employs a certified watch- 
maker. It behooves each and every one of 
us to take a personal interest in the In- 
stitute and help in every possible way to 
make it the success it deserves.” 

Next, the report of the resolutions com- 
mittee was read and adopted. It follows: 


Resolutions 

RESOLVED: That we give our whole-hearted 
support to the program proposed by the Sterling 
Silversmiths Guild of America for increasing the 
sales of silverware and for stimulating the operation 
of the silverware depaitment in the retail jewelry 
store, and we urge our fellow jewelers of Virginia 
to render their co-operation to this movement. 

* * * 


ReEsotveD: That in view of the many benefits 
received from the research work done by the 
National Association, through the Harvard Research 
Bureau, that we pledge our moral and financial 
support to the continuation of this activity by the 
National Association as heretofore. 

Whereas: Because of the great existing need 
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within our industry for selling more jewelry and its 
allied products to more of the public, and for 
spreading the sales of our wares more evenly over 
the year, be it e. — ‘ 
Resotvep: That this association express _ its 
approval of the work done by the National Jewelers’ 
Publicity Association, and in order that the publicity 
of our industry and its products be carried on in 
the most effective way, we hereby call upon manu- 
facturers, wholesalers and importers who have not 
subscribed to the publicity campaign, to co-operate 
with the retail jeweler in bettering business by 
making their subscriptions to the fund without delay. 
* * * 


RESoLveD: That we recommend to the members 
of our association that they take advantage of the 
benefits afforded by the National Jewelers’ Mutual 


Fire Insurance Company. 
* os oa 


We again endorse the activities of the Horological 
Institute of America, and invite the attention of the 
trade toward co-operating with this organization for 
the certifying of the watchmaker’s ability. 

* * * 


ResotveD: That we extend our appreciation to 
the afficers of the Virginia Retail Jewelers’ Associa- 
tion for the untiring efforts and the sacrifice of time 
and finances which they have expended in behalf of 
the jewelers of this State for the progress and 
welfare of our industry. 

ResoLveD: That we record our appreciation for 
the many accomplishments of our National Associa- 
tion under the capable, efficient guidance of our 
National President, Conrad J. Brotherly, and we 
pledge our support and co-operation in those prob- 
lems in the process of. solution. 

* * * 


We express our thanks to the management of the 
Cavalier Hotel for the excellent facilities rendered, 
and the enjoyment had by us all while guests of this 
establishment. 

E. F. JAKEMAN 
M. HARRISON 
F. H. DRIESELL. 


The auditing committee report having 


been offered, the next item was the election 
of officers for the ensuing year. The fol- 
lowing jewelers were unanimously elected: 
J. J. Spear, of Danville, president; J. R. 
Martin, of Farmville, first vice-president ; 
S. C. McChesney, of Bristol, second vice- 
president; O. F. Russow, Roanoke, re- 
elected secretary-treasurer. 

Delegatisg, to national convention are J. J. 
Spear, with’ O. F, Russow as alternate. 

Under the heading of new business, the 
question of dues was taken under considera- 
tion, and a motion was adopted to the effect 
that hereafter the State secretary-treasurer 
would collect membership dues and remit 
the usual per capita to the national or- 
ganization. 

Jewelers on the whole expressed them- 
selves optimistically over business condi- 
tions. Among those who spoke were Frank 
Ford, Norfolk and Leo Henebry, Roanoke, 
both past presidents of the State organiza- 
tion, 

Invitations for the next convention were 
then received. Staunton and Petersburg 
made strong bids to have the jewelers meet 
in their respective cities. The matter was 
referred to the executive committee. 

Walker Greer brought to the attention of 
the jewelers the coming exhibition of jewel- 
ty and allied arts, to be held in Chicago, 
and urged everyone who could possibly do 
So, to attend. 

A rousing vote of thanks was tendered 

to the retiring officers. The meeting then 
adjourned, and the jewelers participated in 
the entertainment program. 
_ Members of the association took an active 
interest in the convention of the Merchants’ 
Association, which has excellent speakers 
On its business program. 
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Visit of British Jewelers 





Delegation of Members of National Associa- 
tion of Goldsmiths Inspecting Factories 
in United States and Canada 


The official representatives of the Na- 
tional Association of Goldsmiths are in 
America touring this country with their 
wives and visiting the many jewelry cen- 
ters and plants of prominent jewelry con- 
cerns. They are here for a three weeks’ 
trip and are including among the cities in 
their itinerary, Providence, R. I.; Attle- 
boro, North Attleboro, Plainville and 
Boston, Mass.; Chicago, and Toronto, 
Montreal and Quebec, Can. 

The delegation is being officially enter- 
tained by leading manufacturers in the 
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now having . opportunity to return. 

Spokesman for ‘the English manufacturers 
stated after going through the many Ameri- 
can plants that they were very much sur- 
prised at the size and importance of the 
jewelry and costume jewelry industry inp 
this country, and that they were going back 
with many ideas that will undoubtedly prove 
of use to them in their own industry back 
home. 


Delegation of Members of National Asso- 
ciation of Goldsmiths Entertained 
in Toronto 
Toronto, Can., June 23.—A- party o? 
British jewelers belonging to the, National 
Association of Goldsmiths, who have been 
visiting the principal cities of the United 





BRITISH JEWELERS VISIT PLAINVILLE, MASS., AS GUESTS OF CHARLES A. WHITING 


jewelry industry. The picture shown is 
one taken on the steps of the Employees’ 
Clubhouse of the Whiting & Davis Co. at 
Plainville, Mass., where the delegation was 
entertained at a luncheon given by Charles 
A. Whiting, president and treasurer of the 
company. ; 

Mr. Whiting has just returned from a 
trip through England, France, Germany, 
and the other Continental jewelry centers, 
and while abroad he visited the plants of 
some of the English manufacturers shown 
in the pictures whose hospitality he is 


States arrived at Niagara Falls, Ont., on 
June 16. They were welcomed by P. W. 
Ellis of the P. W. Ellis Co. of Toronto 
and chairman of the Queen Victoria Park 
Commission of Niagara, and escorted all 
over the historic grounds of that district. 
At noon they were the guests of the 
Ontario Jewelers’ *Association at luncheon 
at the Clifton House. 

A dinner was tendered to the party in 
the evening by J. C. Bliss, manager of 
the Oneida Community, Ltd., at which were 
present, President Col. J. P. Noyes, Way- 
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land Smith, D. S: Robertson, W. T.-Earlte 
and other officers of the company from 
Oneida, N. ¥. Stirring addresses dealing 
with Anglo-Saxon unity were given by Col. 
Noyes, P. W. Ellis and others and a very 
pleasant evening was spent. 

After inspecting the factory of the Oneida 
Community, Ltd. on Friday, the party 
motored to Hamilton where the local 
Jewelers’ Association entertained them at 
luncheon at the Scottish Rite Club, A. G. 
Gaul acting as chairman and Controller 
John Peebles extending a civic welcome. 

On Saturday, the visitors were the guests 
of the Canadian Jewelers’ Association at 
juncheon at the Royal Canadian Yacht Club, 
Toronto, where covers were laid for 30. 
Arthur Tremayne of London, on behalf of 
the guests expressed the deepest apprecia- 
tion of the most cordial welcome extended 
to them since reaching Canadian soil and 
indeed in the United States as well. After 
a motor trip around the city, the party 
left for Montreal. 








Chicago Jewelry Show 





Wholesale Jewelers Have Provided Five 
Hundred Rooms Free of Charge for 
First Retailers to Send in 
Revervations 
Cuicaco, June 24.—Five hundred retail 
jewelers will be provided with free hotel 
accommodations during the Jewelry Show 
at the Hotel Sherman in this city during 

the week of Aug. 1. 

The wholesale jewelers of Chicago un- 
der whose auspices this second annual show 
is being held have provided 500 rooms with 
baths for the first 500 retail jewelers who 
send in reservations for any one of the fol- 
lowing three-day periods. The first starts 
Monday and ends Wednesday at 6 P.M.; 
the second starts Tuesday morning and ends 
Thursday and the third starts Wednesday 
morning and ends at 6 p.m. Friday. 

Retail jewelers should send their reserva- 
tions to A. B. Coffman, 326 W. Madison 
St., Chicago. Do not send to a wholesaler. 
A reservation card will be sent to the 
jeweler who must have it certified upon 
arrival at the show and he will then be en- 
titled to a room with bath for three days and 
two nights absolutely free of charge. The 
day of expected arrival must be specified and 
as only 500 can be accommodated in this 
way the application should be sent at once. 

Special invitations are being mailed today 
to nearly 15,000 retail jewelers. Up to this 
time in response to the general. announce- 
ments the indications are that more than 
2,000 visitors will be present at. the show 
during the week. It is fully expected that 
more than 3,000 retail jewelers will be in 
Chicago during this week. 

Many jewelers have indicated their in- 
tention of including this week in their vaca- 
tion period and coming to Chicago, where 
real vacation pleasures can be enjoyed while 
securing information and merchandise to 
help the business back home. 

A. B. Coffman, show manager, who has 
managed many shows in various lines says 
that he has known of few shows with.as 
many representative firms exhibiting. Since 
the list of exhibitors was published in THE 
Jeweters’ Circutar three weeks ago 15 
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additional firms have reserved space making 
a total of nearly 100. Many others are now 
negotiating. 

That this show will prove profitable to the 
retailer, is beyond question for it will prove 
a liberal education to those who are inter- 
ested in their business and take advantage 
of the opportunity that the show presents, 
to more fully acquaint themselves with 
everything new and _ up-to-date in the 
jewelry and allied line, as well as meet and 


‘ discuss styles, designs, manufacturing pro- 


cesses and various other questions with the 
direct factory representatives, and also learn 
more fully the advertising and sales policies 
being pursued by the various manufacturers 
whose product they sell. 

Any retailer taking advantage of the edu- 
cational possibilities offered by the show, 
will return home a much better merchant 
and in position to go after business stronger 
than ever before. 

Great credit is due the show committee 
and the publicity committee for the able 
manner in which they have handled their 
respective jobs. Their entire effort has been 
to make the show a success for the benefit 
cf everyone. 








Sale of Smuggled Gems 





Government Realizes $92,490 on Diamonds 
and Jewelry Seized by Customs 
Officials 


Under the personal direction of William 
C. Hecht, United States Marshal for the 
Southern District of New York, $121,126 
worth of gems and jewelry seized from 
smugglers were sold at auction last Friday 
in the Federal Court building, bringing the 
Government $92,490.50. The sale drew 
many members of the trade. Charles Shon- 
good, Jr., conducted the sale in Room No. 
323. ; 
The bidding was lively. The first lot dis- 
posed of was a package containing 47.75 
carats of unset diamonds, having a foreign 
value of $7,700 and an appraised domestic 
value of $10,626. This lot sold for $6,450, 
while 20.10 carats of unset diamonds, having 
a home value of $1,380 went for $1,600. 

Under the heading of Sale No. 2, an 
emerald ring valued abroad at $500 and ap- 
praised in this country at $700, brought 
$800. The next lot included two rings hav- 
ing a total value of $600 which were finally 
knocked down for $220. Articles listed 
under sale No. 4 were divided into 14 lots, 
which were sold individually. They had a 
total foreign value of $4,160 and an ap- 
praised domestic value of $5,535. They 
brought an aggregate total of $3,020.50. 

The keenest competition was manifested in 
the sale of two large lots of diamonds, one 
consisting of 188.88 and the other of 440.26 
carats listed under sale No. 5. In these 
lots were 39 individual parcels having a 
foreign value of $78,681 and an appraised 
domestic value of $102,285. The lot con- 
taining the 188.88 carats was placed on the 
auction block and when offered individually 
brought. bids totaling $17,400.98. This same 
fot was then offered in bulk and brought a 
bid of $16,000. When the various parcels 
composing the 440.26 carats were placed on 
sale the individual bids totaled $61,345.04. 
A bulk bid of $62,000 was then received 
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which-was accepted pending the sale of the 

two lots consisiing of 188.88 carats and 

440.26 carats. When these two lets were 

placed on the block, the bid was started at 

$79,500 and the lots were finally knocked . 
down to Louis L. Wachs, 2 W. 46th St., 

New York, for $80,400. 

Considering that the smuggled jewelry 
had a total home appraised value of $121,126 
it was the belief of many that the Govern- 
ment did well to realize $92,490.50, on the 
sale. It may be recalled, however, that at 
the previous sale held on March 18, at the 
Custom House, the government realized 
$68,690 on pearls and diamonds having a 
home value of $75,525. 








Ordinance Covering Auction Sales of 
Jewelry Adopted by City Com- 
missioners of Covington, Ky. 


Covincton, Ky., June 23.—Three ordi- 
nances have been passed by the City Commis- 
sioners of Covington as a means of protecting 
those merchants who have an established | 
business in this city. The second of the 
three ordinances covers auction sales of 
jewelry as it prohibits public auctions of 
jewelry except by court order. The ordi- ' 
nance provides a fine from $5 to $100 for a 
violation of its provisions. A similar ordi- 
nance was passed several months ago at 
the request of iewelry dealers in Covington 
but was found defective and was repealed. 

The three ordinances were drafted for the 
sole purpose of protecting bona fide Cov- 
ington merchants. Their provisions require 
that those not bona fide business men of 
the city must pay a license fee of $250. 
Non-residents can not conduct public auc- 
tion sales of jewelry and those who attempt 
to sell goods of any sort at. public auction 
must pay the license required and execute 
the $5,000 bond and see that all goods offered 
for sale are properly tagged in accordance 
with the provisions of the ordinance. 

A large delegation of Covington mer- 
chants attended the meeting. Frank John- 
son was the spokesman. | He said he repre- 
sented all the retail merchants of: the city. 
“We have learned that there is to be an 
invasion of this city by auctioneers this Fall. — 
Solicitor Stricklett has prepared three ordi-, 
nances for our protection and to protect the 
retail industry of the city. These people: 
are not residents of the city. Most of these 
auctions are ‘fly by night’ affairs, arid those 
who conduct them pay no city taxes,” said 
Johnson. 

The three ordinances as drafted were 
passed by unanimous vote of the board. 
They become effective immediately. 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as 
reported for the past week: 


Selling Price 


London U. S. Gov’t’ New York 

. Date Oficial Assay Bars Official 
Te ZO. cen’ 26 58% 56% 

ie Siren 2615 58% 56% 

ee eS aiatend 25# 58% 56% 

ae” Sor 267s . 58% 56% 

att eee 2675 593% 56% 

oo a as 2645 59% 56% 
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W. Va. Jewelers Hold Convention 


Twenty-second Annual Meeting Draws Members of State Association to Clarksburg on June 20 
Vice President Tells of Work of National Body 


and 21—Regional 


CLARKSBURG, W. Va., June 24.—The 22nd 
annual convention of the West Virginia 
Retail Jewelers’ Association was held at the 
Waldo Hotel in this city on Monday and 
Tuesday and proved to be one of the most 
enjoyable gatherings of members of the 
trade that has been held since the organiza- 
tion of the association. Interesting ad- 
dresses, discussions of business problems 
and other features kept the jewelers busy. 
New officers were elected and resolutions 
adopted and it was decided to meet at Deer 
Park, Md., in 1928. 

The new officers are W. P. Watson, 
Clarksburg, president; C. S. Theiling, 
Charleston, first vice-president; W. L. Jones, 
Martinsburg, second vice-president; Albert 
Keefer, Grafton, third vice-president; N. J. 
Barrick, Martinsburg, secretary and treas- 
urer; and F. C. Wallace, Huntington, James 
Ralston, Weston, and W. C. Lockwood, 
Parkersburg, executive committee. 

The morning session of the opening day 
was devoted to registration and renewing 
acquaintances made at other conclaves in 
former years. In the afternoon, the city 
manager, George L. Coyle, welcomed the 
West Virginia jewelers to the city and fol- 
lowing this President Frank Wallace, of 
Huntington, delivered his annual address. 

President Wallace thanked the members 
of the organization for the co-operation that 
he had received from them during the last 
year and briefly reviewed what had been ac- 
complished since he took office. One of the 
outstanding achievements of the year was. 
the yearbook published by the State organi- 
zation and distributed to the members. This 
work was under the active direction of Sec- 
retary-Treasurer N. J. Barrick, Martins- 
burg. 

The jewelers were then addressed by W. 
G. Frasier, of Durham, N. C., regional vice- 
president. 

Mr. Frasier discussed the importance of 
the research work done by the Harvard 
Business Bureau in making a study of the 
retail jewelry field for the American Na- 
tional Retail Jewelers’ Association. 

Publication of the survey showed that 
the retail jewelry industry has the highest 
average cost of doing business and has suf- 
fered from the lowest average turnover of 
any industry in the country. 

The educational work resulting from the 
survey has resulted in a change for the bet- 
ter, both in the attitude of the manufac- 
turers and the retailers. 

In the evening of the same day in the 
big American dining room of the hotel, amid 
a forest of palms, the members of the 
Clarksburg Jewelers’ Association entertained 
the delegates to the convention, their friends 
and their ladies. 

W. C. “Bill” Donnelly, Baltimore, a 
former jeweler but now in the service of 
the Baltimore and Ohio Railroad Co., and 
a member of the West Virginia association, 
acted as toastmaster. He was a friend to 
all of them and very few escaped some re- 





mark from “Bill” about incidents that may 
or may not have happened in former days. 
He kept his hearers constantly laughing 
with his ready wit and pertinent remarks. 
It was an evening of fun and merry-mak- 
ing. There were no long talks and what 
there were were from men who knew how 
to make an audience laugh. 

Myer Siegel, a member of the Clarksburg 
association, led the eighty-five persons pres- 





W. G. FRASIER, REGIONAL VICE-PRESIDENT OF 
THE A. N. R. J. A. 


ent in several group songs and during and 
between Mr. Siegel’s efforts, Mallory’s or- 
chestra did gymnastics with various instru- 
ments. 

The speaker of the evening was the Rev. 
Dr. Charles G. Stater, “pastor of the first 
Methodist Episcopal Church of Clarksburg. 
The reverend gentleman chose as his topic 
“Wheels, Jewels and Some Old Cases I 
Have Known.” 

“I'am a great friend of the jewelers. I 
have handled so many of their products that 
the ends of my fingers haye turned green. 

“In the subject of my talk, let us say that 
the men are the wheels and women are the 
jewels. This is a very apt illustration, I 
think. The men, like wheels, are always 
going ’round, but they get nowhere. It is 
quite different with women. The wheels 
do not realize it, but it is the jewel that 
keeps the wheels from wabbling,” he said. 

“Gentlemen,” he continued, “you have a 
mission in life. That mission is to keep 
alive in the heart of man the desire for 
beauty. There is a place for beauty in the 
service of mankind and that place is yours. 
All honor to you. You are priests at the 
altar of beauty.” 

Harlan Taylor, of Clarksburg, entertained 
with two vocal solos, accompanied by his 
sister, Mrs. T. V. Gray. and was well re- 
ceived. 


Then W. J. Lukens, of Wheeling, was 
asked to speak. Mr. Lukens declined, but 
in his place he asked J. R. Baum, of the 
same city, if he would sing. Mr. Baum ac- 
quiesced, and accompanied by his wife sang 
two songs in his deep rich voice that so 
pleased the audience that for a moment 
after he had finished they remained silent 
before bursting into a storm of applause. 

Miss Augusta Caplan, daugter of H. A. 
Caplan. Clarksburg jeweler, then played 
three piano selections. 


Tuesday 


The convention was a little late in getting 
started Tuesday morning, the second and 
last day of the convention, due.to the fact 
that President Frank Wallace’s watch had 
run down while it was under his pillow 
during the night. He made a statement to 
that effect when he appeared. 

The main event of the morning was the 
address by J. W. Rhodes, of Pittsburgh, 
assistant superintendent of the Pinkerton 
National Detective Agency, who spoke to 
the jewelers on modern methods of crime 
detection and especially urged them to be 
up to date on these methods in their own 
protection. Mr. Rhodes spoke in part as 
follows: 


ADDRESS OF J. W. RHODES 


In the past it has been the custom of persons 
chosen to address you to select what they believed 
to be the most interesting subject to you. Possi- 
bly we have dwelt on too many statistic on prior 
cecasions and have decided to bring before you 
real facts concerning the criminals of some years 
ago. as compared to the criminals of today. Before 
the universal use of the automobile and the enact- 
ment of the Volstead Act, detectives once learning 
the identity of cne or more of a group of criminals 
who committed a certain crime could visit scertain 
localities where these particular criminal§% were 
known to loiter and spend their money. It might 
have been a saloon conducted by a former criminal, 
or a certain gambling house, but- in each instance 
one or more of the group would ultimately visit 
these places. Often they would go to a city or 
town other than their headquarters to commit a 
crime. The investigators could, in interviewing 
train crews leaving the town where the crime was 
committed, learn that the particular thieves in ques- 
tion rode that train and in that way could trace 
them to their destination. The thief of today usu- 
ally uses a stolen automobile and there being so 
many automobiles on all roads and in all cities that 
people pay little attention to them and it is now 
almost impossible to trace such criminals out of: 
town. The suppression of saloons and gambling 
houses has greatly diminished the sources of in- 
formation for the detective. 

In the past it was possible through underworld 
sources to secure information of contemplated 
criminal activities. At times this has resulted in 
a prevention of the criminal act, in the arrest of 
criminals, etc. Today the leader of a band of 
criminals will not advise even those of his asso- 
ciates who are to take part in the criminal act of 
what is to be done until they are well on their 
way in an automobile or other conveyance, to do 
the job. It is a precautionary measure on the 
part of the leader, understood by his associates, 
and one connected. with the underworld can seldom 
get information in advance today. Sometimes he 
can get information after a hold-up or robbery has 
occurred, because criminals, the same as other’ per- 
sons, are at times inclined to boast of what';they 
have dcne. % 


Old-time criminals operating on safes could be ° 


traced by the particular kind of work they did on 
the safe, and could be identified with that particu- 
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safe robbery through the method and tools used 
They could be located because of the few 
t they would meet. Tcday the criminal 
tes against safes has the advantage of 
the acetylene burner, the “can opener” and nitro- 
glycerine. The can opener is a tool made from an 
ordinary crow-bar by almost any blacksmith and 
js not traceable as a product made by a legitimate 
hardware house. The acetylene tcrch, on the first 
few ocasions that it was used was traced by its 
numbers to the person to whom it had been deliv- 
ered by the wholesaler. From then on, the crimi- 
nal removed the numbers from the torch or stole 
the torch and the tanks frcm some manufacturing 
plant near where the safe robbery was to be com- 
mitted. sae : 

Today, instead of living in groups at a hotel or 
a disreputable house as they formerly did, bandits 
are in the habit of engaging expensive apartments, 
pretending to be business men. They are widely 
scattered and live in the residential. sections of 
the city where business men ordinarily live. When 
they learn that the neighbcrs or an inquisitive 
police officer is worrying about their presence, they 
move and find quarters just as expensive in an- 
other section of the city. They telephone each 
other from pay stations, make appointments to meet 
in a hotel rocm previously engaged or in the apart- 
ment they ocupy and seldom meet each other on 
the street, because they have learned that detec- 
tives, having determined the identity of one of 
thir number, may have him under surveillance and 
a meeting on the street might disclose the identity 
of those meeting him. Every precaution is taken 
by the criminal today to keep his identity unkn: wn. 
“The old time criminal was unkempt, very often 
unshaven, dirty in appearance and his appearance 
alone often betrayed him as an undesirable. It is 
entirely different today. The holdup men, thief, 
swindler and the forger buy the most expensive 
tailored clothes, is well groomed and has the ap- 
pearance of a college bred perscn. Very often our 
jewelers, who have so often been informed to be 
on the lookout for suspicious characters, picture in 
their minds a poorly dressed, unshaven, repulsive 
lo king person as the suspicious one, whereas the 
well groomed, well dressed person might be the 
holdup man, and his actions, mannerism and talk 
if out of the ordinary, are the only means the 
jeweler has of determining whether or not the 
person might be suspected as a criminal. 

It is generally known that there are in existence 
thousands of photographs of criminals and _ sus- 
pected criminals who have been apprehended by 
law enforcement officers throughout the world. We 
cannot tell how soon one of you gentlemen will be 
called upon to examine a gallery cf such photo- 
graphs for the purpose of trying to identify some 
photograph. * * * 

Our greatest difficulty is the failure of identifi- 
cation. It is only natural that when a person is 
held up he is excited—he is not of the normal 
state cf mind. If we can educate ourselves to ex- 
pect a holdup at any minute, and be prepared to 
make a mental photograph of the holdup men, it is 
likely that there will be little difficulty in capturine 
them, as in many instances they have been arrested 
before and photographs of them are in existence. 
The detective, knowing the identity of the person 
who committed the crime, finds it less difficult to 
Iccate him. 

An important thing to all concerned in connec- 
tion with a loss is the effort to recover the stolen 
property. It is so seldom that the property is 
fullv recovered that it should be interesting to you, 
gentlemen, to know something of the reason there- 
for. A band of criminals arranging to commit a 
criminal act on a jeweler, select one man to get 
the merchandise and get away with it. This man 
is fully protected by his associates frem the time 
he enters the store until he leaves his associates. 
In most cases arrangements have been made with 
a certain “fence” prior to the criminal act, to dis- 
pose of the goods. The “fence” is the silent mem- 
ber of the band and the most difficult to convict 
under the existing laws. His identitv is known 
to the one man selected onlv. When the band of 
criminals have completed their criminal act and 
withdraw from the scene, even though it -be a 
holdup, this man, with the goods is dropped’ im- 
mediately that the first safety spot is reached. 
That might be two blocks from the scene, even 
two miles, depending upcn the conditions, but it is 
reasonable to state that in less than an hour after 
the criminal act has been committed the “fence” 
and the one bandit are going over the jewelry de- 
stroving its identity. Diamonds are removed from 
settings. Metals are melted up. Under these con- 
ditions what weuld you do to recover the goods? 
This is not true in every case. We have had some 
good cases where prudent jewelers have gone to 
the time and expense of putting a private scratch 
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mark on every piece of. jewelry in their establish- 
ment and it has proven the most important thing 
afterwards. Many jewelers believe that a “trade 
mark” is a means of identification. It is to a 
certain extent. It is scmething placed thereon by 
the man who lost the goods, and it has resulted 
in the past in being the most important factor in 
the conviction of criminals. 

TUESDAY 

The final session of the convention was 
taken up with the reports of committees, the 
election of officers, the selection of the next 
meeting place and general discussions for 
the good of the association. 

The auditing commmittee report was sub- 
mitted by W. P. Watson and Miss Ella 
Caplan, Clarksburg. 

The report of the nominating committee 
was made by Mrs. B. H. Fanus, Clarks- 


AFTERNOON 
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JONES, FIRST VICE-PRESIDENT 


burg; J. B. Baum, Wheeling, and Muta 
Swiger, Shinnston. 

The report of the resolutions committee 
submitted by C. S. Theiling, Charleston, and 
W. J. Lukens, Wheeling, was as follows: 


Resolutions 

Whereas: 1t has been advocated by certain State 
officials and suggested to members of the legisla- 
ture of our State to raise funds for the competition 
of our State capitol, to increase the gross sales 
tax of certain commodities sold and produced in 
West Virginia; and, 

Whereas: It has been clearly shown by the Har- 
vard Bureau of Business Research that the jewel- 
ers, not only of West Virginia, but of the entire 
United States, were unable to pay the excise tax 
formerly imposed by our Federal government and 
show even a six per cent. return on their invest- 
ment; and, 

Whereas: Other businesses of the State find them- 
selves in the same condition; therefore, be it 

REso_vepD: That the West Virginia Retail Jewel- 
ers’ Association go on record as opposing an in- 
crease in the gross sales tax on jewelry or any 
other commodity produced and sold in the State 
of West Virginia, or upon the railroads or any 
other public service corporation; and that we do 
favor a direct levy not to exceed a tax equal to 
$2.50 on the $10,000 valuation for the purpose 
of completing the capitol building. 

That a copy of these resolutions be sent to the 
capitol commission and the members of the House 
of Delegates and Senate of the State of West 
Virginia. 

* * * 

RESOLVED: That every jeweler in the State be 
urged to use every possible influence against any 
increase in the gross sales tax. 


_ * * 


RESOLVED: That whereas, we, the members of the 
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West Virginia Retail Jewelers’ Association, feel 
that the jewelry industry is sadly in need of stimu- 
lation, and that an appreciable increase in our 
business can be secured only by a constant and 
persistent appeal made to the American buying 
public through national publicity; and, 

Whereas: The publicity program and the fund 
raising campaign of the National Jewelers’ Pub- 
licity Association have been frequently endorsed 
at meetings and conventions of organizations within 
the different branches of the trade; and, 

Whereas: We heartily approve and commend the 
general financial support of our fellow retailers in 
helping to fulfill their obligations under resolutions 
adopted at conventions of the American Retail 
Jewelers’ Association to facilitate the publicity 
movement; be it, therefore, 

RESOLVED: That we again stress the importance 
of financial support to the publicity campaign and 
urge every jeweler in the State to contribute to 
same; and, be it further 


* * * 


RESOLVED: That we commend to our fellow jewel- 
ers the work of the Jewelers’ Security Alliance, and 
urge that they join and secure the benefits of that 
alliance. 

* * * 


RESOLVED: That the thanks of this association 
be extended to our regional vice-president, W. G. 
Frasier, for his visit, his splendid and instructive 
address and congenial presence. 

* * * 

REsoLveD: That our thanks be given to the 
Clarksburg jewelers for their fine entertainment and 
fellowship. 


* * * 

RESOLVED: That thanks be extended to the Waldo 
hotel for its accommodations and excellent service. 
* * * 

REsoLveD: That thanks be extended to the manu- 
facturers and wholesalers, who, by their advertise- 
ments, made possible this splendid souvenir program, 
and that the members of the West Virginia Retail 
Jewelers’ Association show their appreciation by 
patronizing these firms. 

* * * 

RESOLVED: That thanks be extended the officers 
of our association for their splendid work and un- 
tiring efforts during the past year. 


E. G. THI£ELING, 
W. J. LuKeEns. 
Following the discussion and short talks 
by Mr. Donnelly and President Wallace, 
the convention adjourned to meet at Deer 
Park, Md., in 1928. 


A feature of the convention was the dis- 
play of a miniature of the Tom Thumb, 
first American built locomotive, owned by 
the Baltimore and Ohio Railroad Co. It 
presented quite a contrast between itself 
and the Lord Baltimore, largest passenger 
locomotive today. The Tom Thumb will 
be seen running under its own power at the 
centennial exhibition of the Baltimore and 
Ohio, which is to be held in Baltimore 
next Fall. 








The Sangamo Electric Co. occupied 
booths 359 and 361 at the National Electric 
Light Association Annual Convention, At- 
lantic City, N. J. Among the features of 
this company’s exhibit was an operating panel 
on which a Sangamo kva. meter was shown 
operating with a duplex switchboard meter 
and the proper phasing transformer. In 
addition to this, a horizontal polyphase meter 
is employed and the proper operation of the 
entire board controlled by a Beck & Alberts 
phase shifter. Service-type meters, tem- 
perature-compensated portable test meters, 
instrument transformers, etc., were also 
exhibited. A number of Sangamo elec- 
trically-wound clocks were shown, also the 
-Sangamo line of fixed mica condensers. 
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THE UNUSUAL IN 
PRECIOUS STONES | 
I ! 


MANUFACTURERS 


FLORENCE T. KAYE, Inc. 


565 FIFTH AVE. | NEW YORK 


Star Rubies 
Oriental Sapphires 





= TAKE NOTE 
= We are receiving a large shipment of assorted STAR SAPPHIRES 
= and STAR RUBIES suitable for use by both manufacturers and 
= retailers in unmounted goods. ....... This shipment affords us the 
= opportunity to offer the trade these stones in popular sizes at 
Star Sapphires = unusual prices. 
Cats Eyes = 
Emeralds = 














| y 
YEBLON & MAHLER | | ...cturmsorscrt sre nets 


dollar on 
Tuesday, July 12th, 1927 


at 11 a. m., daylight saving time 


A NNOUNCE Two Large Factory Buildings and Land 


on the corner of Bacon and South Streets, PLAINVILLE, MASS. 


the removal of their Uptown Showroom from consisting of 3 factory buildings and about 114,000 sq. ft. of land and 





50 W. 47th Street to about 42,500 sq. ft. of factory space, boiler building and coal shed as 
2 , well as water rights. 
Part of the buildings are now occupied by the Plainville Stock Co. 
20) West 47th Street and the Thompson Remington Co. 
A golden opportunity for a Jewelry or Textile Company to purchase a - 
5th FI valuable factory property at less than the value of the land. 
oor The buildings can be inspected at any time by application to 
In the new quarters, Yeblon & Mahler feel SAMUEL J. ARONSON, Auctioneer 
they will be better able to display their large 333 Washington St. Tel. Congress 5607 Boston, Mass. 





stock of Silverware, Clocks, Toiletware and 
Gift merchandise. 


In both the downtown and uptown show- Manual of Diseases ot 


rooms you will find complete displays. 


You are invited to inspect the new place. the Kye 


By Charles H. May, M.D., New York. For students 
YEBLON & MAHLER and general practitioners, with 377 original illustra- 


tions, including 22 plates with 71 colored figures. 











Two Showrooms for Your Convenience Eleventh edition, revised. Cloth. 390 pages. Price, $4.00. 
15 Maiden Lane 20 West 47th St. ; 
Phone Sth Floor The Optical Publishing Company 
Cortlandt 2632-6722 Devens 2500 11 John Street : : : : New York 
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Price $1.00 











The Jewelers’ Circular Publishing Company, 11 John St., New York 
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Latest Tariff Rulings 





Customs Court Hands Down Decisions Covering Imported 
Necklaces, Loose Amber Beads, Diamonds, Onyx 
and Racing Timers 


NECKLACES OF BEADS 


A protest filed by the Monroe Foreign 
Forwarding Co., of St. Louis, against the 
collector’s classification of certain necklaces 
composed of beads, is overruled in a decision 
just handed down by the United States Cus- 
toms Court. On entry, duty was levied on 
the merchandise in question at 60 per cent 
ad valorem under Par. 1403, as “articles 
* * * composed wholly or in chief value 
of beads * * * other than imitation 
pearl beads or beads in imitation of precious 
or semiprecious stones.” 

About twenty claims were made in the 
importer’s protest for duty at various lower 
rates than that assessed by the collector, one 
of these claims being for duty at 45 per 
cent ad valorem under Par. 1403. This rate, 
the Court points out, covers ivory beads, 
and “beads in imitation of precious or semi- 
precious stones, of all kinds and shapes, of 
whatever material composed, strung or 
loose, mounted or unmounted.” Judge 
Sullivan, in overruling all of the importers’ 
claims, concludes his opinion as follows: 

“Mr. Ulrich, examiner of merchandise at 
the port of St. Louis, described this mer- 
chandise in his testimony as ‘strings of glass 
beads colored to imitate various precious 
stones. He further testified, in contradiction 
of this statement, that they ‘are genuine 
crystal and emerald.’ He then again con- 
tradicted himself by testifying ‘they are in 
imitation of rock crystal,’ which he testified 
‘is considered a precious stone, and that 
these beads are made of glass.’ On cross- 
examination he testified ‘It looks like they 
are made to imitate rock crystal,’ and that 
he returned this merchandise ‘as a beaded 
article at 60 per cent.’ He further testified 
‘I should say it could be used in the con- 
dition it is brought in,’ and that there is an 
imitation jet bead between each of the imita- 
tion crystal beads, also that there is a knot 
between each bead;.that he ‘should say’ it is 
permanently strung; that the ends of the 
String are joined; that it is suitable for 
wearing in its present condition; and it is 
a completed article. 

“Mr. Welck produced a sample of the mer- 
chandise, which was marked Exhibit 1, and 
testified that the number of the merchandise 
on the invoice is 4365. 

“This sample w4s accurately described by 
the appraiser. There are two kinds of beads 
in it, and it is evident that the black beads 
do not imitate rock crystal.. We are not 
satisfied from the examiner’s testimony and 
an inspection of the sample that these beads 
imitate precious or semi-precious stones, and 
are of the opinion that the presumption of 
correctness attaching to the action of the 
collector has not been overcome by the 
Protestant. The protest is overruled.” 

LOOSE AMBER BEADS 

Relief is granted to Treulich & Klaas, of 
Chicago, in a ruling reducing the tariff on 
certain loose amber beads. On entry, the 
collector imposed duty thereon as beads,’ at 


35 per cent. ad valorem under Par. 1403, 
Act of 1922. The importer challenged this 
assessment, claiming duty under Par. 1438, 
as manufactures of amber, not specially pro- 
vided for, at 20 per cent. ad valorem, or 
under Par. 1429, as precious or semi-precious 
stones, cut but not set, suitable for use in 
the manufacture of jewelry, also at 20 per 
cent. ad valorem. Judge Sullivan writes the 
Court’s opinion in the importers’ favor, find- 
ing the beads to be classifiable as semi- 
precious stones, under said Par. 1429, at the 
20 per cent: rate. 


IMITATION ONYX 


Sustaining protests of the Jos. Landes- 
berg Importing Co., Ben Felsenthal & Co., 
Winter Bros., and H. W. Robinson & Co., 
Judge Sullivan rules that certain imitation 
onyx should have been assessed with duty 
at the rate of 20 per cent. ad valorem under 
Par. 1429, Act of 1922, rather than at 55 per 
cent. ad valorem under Par. 218 of the said 
act, as classified by the collector. 


DIAMONDS 


Granting relief to Abraham Levine, the 
Customs Court holds that certain diamonds, 
rough or uncut, were erroneously returned 
for duty as earthy or mineral substances, 
at the rate of 30 per cent. ad valorem under 
the provisions of Par. 214, Act of 1922. 
Claim was made in the importer’s protest 
for duty as diamonds, rough or uncut, at 

ly 10 per cent. ad valorem under Par. 
1429 of the said act, which claim is sustained 
in an opinion by Judge Young. 

The Customs Court has just handed 
down another decision on diamonds imported 
by the Shore Instrument & Mfg. Co. Ac- 
cording to the record in this case, the protest 
was filed against the collector’s action in 
assessing duty at 10 per cent. ad valorem 
under Par. 1429, 1922 act, on “Glazier’s, 
engravers’ or miners’ diamonds, or similar 
merchandise,” claiming free entry under 
Par. 1566 or Par. 1619. In affirming the 
10 per ‘cent. classification, Judge Sullivan 
writes, in part, as follows: 

“The official samples of the merchandise in 
question consist of five tiny rough diamonds. 
They are not pure white, but have a yel- 
lowish cast. 

“The testimony of  plaintiff’s witness, 
Shore, as to the use of this merchandise is: 
‘We use it in metallurgical instruments. 
For testing the hardness of metals. * * * 
We mount them on a small stem, and this 
stem is allowed to drop freely in a glass 
pendant, and the principal use is the height 
of rebound of this little hammer determines 
the hardness of the metal. A soft metal 
would give a shortened rebound and a hard 
metal a higher rebound, and different degrees 
in between. The diamond is rather blunt 
on its face.’ 

“He further testified that the sole use 
he makes of these diamonds is to test the 
hardness of .metal. - . 

“Plaintiff’s witness Frazier testified that 
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these diamonds have not the characteristics 
which would make them suitable for glazier’s 
purposes; that they could be made up into 
engraver’s diamonds ‘after they have been 
set in the piece of steel’; that they are ‘an 
industrial diamond’ and ‘not for ornamental 
purposes.’ 

“On cross-examination he testified that to 
use them as engraver’s diamonds “They 
would have to be set in a holder and then 
turned down with another diamond to the 
shape, and again polished’; that in this 
process they would also have to be pointed; 
that in the condition as imported they are 
not engraver’s diamonds. He was asked by 
the justice presiding at the trial if there 
was such a thing as an engraver’s diamond 
unset, and answered ‘Yes, there would be’; 
that an engraver’s diamond unset ‘is an 
engraver’s diamond that has been set, 
turned to shape, and then unset again.’ * * * 

“Counsel for plaintiff admitted that these 
are rough diamonds. The witness further 
testified that these diamonds could not be 
used for settings for rings. * * * The 
witness reiterated that these are not suitable 
to be ‘made into glazier’s diamonds for the 
reason ‘It has not the natural point which 
is suitable for cutting glass.’ 

“Mr. Keen, the examiner of precious 
stones, who passed this merchandise, testified 
on behalf of the defendant that this mer- 
chandise ‘is not an engraver’s diamond’ ; that 
they are simply rough diamonds for in- 
dustrial purposes. On this point his testi- 
mony is as follows: ‘This is simply a 
rough material that might be cut into an 
engraver’s diamond, after pointing and 
polishing, but it can be used for various 
other industrial purposes also.’ 

“This closed the testimony. This testi- 
mony clearly indicates that the merchandise 
is rough diamonds, and neither engravers’, 
glaziers’, nor miners’ diamonds in their im- 
ported condition. * * * 

“It seems to us.the provision in Par. 
1429 for rough diamonds uncut is very ap- 
plicable to the merchandise under considera- 
tion and more ‘clearly describes the diamonds 
than the provision in Par. 1566. We are of 
the opinion “that the collector correctly 
classified this merchandise, and overrule the 


protest.” 


RACING TIMERS 


The Lorraine. Watch Co. wins before the 
customs authorities in a decision involving 
the proper tariff classification of certain 
racing timers having 15 jewels and adjusted. 
Judge Fischer, in finding in the importer’s 
favor, holds the timers in question to be 
dutiable as watches, under Par. 367, Act of 
1922, as follows: the movements at the rate 
of $2 each as watch movements having more 
than eleven and not more than fifteen jewels, 
and the cases, at 45 per cent. ad valorem, as 
watch cases. Protest making this claim is 
therefore sustained by the court, and the 
action of the collector in classifying the 
merchandise as clockwork mechanisms is 
therefore reversed. 








The American W eekly, in its issue of June 


5,:carried an article on “Why Platinum Is 


Worth More Than Gold” which was illus- 
trated with several photographs. This ar- 
ticle was published through the co-operation 
of the National Jewelers Publicity Associa- 
tion. 
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OU cannot overcrowd a man’s digestion 

physically or commercially without 

disorganizing his system. The practice 
of forcing goods upon people who are not the 
least deserving of them is growing. Both par- 
ties to such transaction fail to recognize that the 
practice is causing a paralysis of legitimate 
business in the neighborhood and making it 
more difficult for the honest merchant. We had 
a case not long ago of a debtor guilty of mak- 
ing a false financial statement. It was hard to 
find a creditor willing to file a complaint; and 
before the debtor was tried, people were selling 
him again, with a full knowledge that he had 
done wrong and had not shown ability to do 
business safely. It is regrettable that the honest 
and well disposed merchant cannot turn over 
his stock and pay his bills because a competitor 
paying his creditors a few cents on the dollar 
re-opens with merchandise bought at reduced 
figures and probably bought with money he 
withheld.” 

The above is quoted from a general letter of 


the Executive Manager of the National Asso- 
ciation of Credit Men of which we are members. 


American Gem & Pearl Co. 


Miners :: Cutters :: Importers 
Six WEST 48TH STREET 
LONDON New York PARIS 
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71 Nassau Street 


Importers and Cutters 








RUBIES 


All Shapes and Sizes 


for JULY — 





S. NATHAN & CO. 


INC. 


New York 


Everything 


GENUINE Stone Line 


SYNTHETIC 


DOUBLETS 
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Real Estate, Stock, Fixtures, 
Good Will 


and all other property of the old 
established Jewelry Firm of 


J. W. Mende’s Sons 


Albany, N. Y. 


to be sold at 


PUBLIC AUCTION 
July 14, 1927 


at 10:00 o’clock on the premises, 


7 Clinton Ave., Albany, N. Y. 


The assets of the above 
named partnership will be 
sold at Public Auction by 
Fred S. Mende, surviving 
partner, in the following 
manner: 

The entire business consisting of 
the real property, No. 7 Clinton 
Ave., Albany, N. Y., a 3-story 
modern store and office building on 
lot 26 ft. 6 in. front by 111 ft. 6 in. 
deep, and all stock and fixtures and 
personal property, good will and 
right to use the firm name will 
be sold in one parcel. 

The real property, No. 7 Clinton 
Avenue, a valuable building in the 
business district of Albany, N. Y., 
will be offered separately, and, 
—the stock, fixtures, other personal 
property, good will and right to 
use the firm name, will also be 
offered separately. 

The accounts receivable will be 
sold as a separate item. 

Two splendidly located lots on 
Broadway, corner of Bonheim 
Street in the city of Albany, N. Y., 
wil] also be sold. 

Accounts receivable, books, stock, 
fixtures, etc., may be inspected at 
No. 7 Clinton Avenue, Albany, 
N. Y. 

Terms of Sale: 10% at time of 
purchase. Balance in cash within 
30 days when deeds and bills of 
sale are delivered. 











THE WASHBURN 


SECURITY MAGIC NUT 


Automatic Holder for ear studs, scarf-pins, 
etc. 


for all sizes of scarf- 
pin wire. Guaranteed. 





EAR WIRES 


for unpierced ears. 


SAFETY CATCH 
for Brooches, etc. 
Can be applied to any 
work where pin tongues 

are used. 


Open. Closed. Open. Closed. 


Descriptive Circular on Application. 
Pearl Drilling and Adjusting a Specialty 
Special Order Work. and Repairing 


C. IRVING WASHBURN, 103 Fulton Street, N.¥- 
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Death of T. J. Cassutt 





Prominent Seattle, Wash., Jeweler Passes 
On After an Illness of 
Two Months 


SEATTLE, Wash., June 22.—Thomas J. Cas- 
sutt, well known Seattle jeweler, died early 
Sunday at his home, 2205 E. Newton St., 
after an illness of two months. 

Born in Elkadar, Ia., in 1883, Mr. Cas- 
sutt came to Seattle from Minneapolis 15 
years ago and soon became prominent in the 
jewelry trade here. Prior to moving into 
his store’s present quarters in the Skinner 
building, where the sensational robbery was 
enacted the day before Christmas last year, 
he was in the Pantages building. 

Surviving him are his widow, Mrs. Myrtle 
M. Cassutt; a 12-year-old son, Howard 
Cassutt; his mother, Mrs. J. L. Cassutt, and 
three brothers, C. J. Cassutt of the Seattle 
Music House; A. G. Cassutt, who was asso- 
ciated with him in the jewelry business, and 
Dr. L. B. Cassutt of 4330 Wallingford Ave. 








Hold Outing and Elect Officers 





Members of Clock Manufacturers Associa- 
tion of America Meet at 
New Haven Club 


New Haven, Conn., June 28.—Members 
of the Clock Manufacturers’ Association of 
America are congratulating themselves and 
their officials on the success of the first an- 
nual outing and the second annual meeting 
of the organization which were held at the 
New Haven Country Club, June 9 and 10, 
through the courtesy of E. P. Root, president 
of the New Haven Clock Co., who was the 
first president of the association. 

The most important action of the gather- 
ing was the approval of the plan for a na- 
tional survey of the merchandising and sell- 
ing efforts of the retailers of American 
clocks and watches and to increase interest 
of retailers in better and more extensive 
selling of these goods. To stimulate these 
efforts it was decided to offer special cash 
awards to retailers for wintdow displays, 
special sales stunts that have been successful, 
samples of effective advertising and descrip- 
tion or pictures of interior displays or unique 
arrangements of American clocks and 
watches. These displays, etc., are to be made 
during the last six months of 1927. The 
ideas and suggestions contained in the mate- 
rial sent in for these awards will be the basis 
of a merchandising booklet to be published by 
the association. Some of them are expected 
to appear in the trade publications. 

As a further aid to the retailer an outdoor 
advertising campaign is being planned with 
the idea of making the words “Time” and 
“Clocks” so appealing to the public that sales 
through the retailer will be stimulated ex- 
tensively. 

It was pointed out at the meeting that the 
public is ever alert to ways and means of 
Saving steps and time. Hence the more 
clocks there are and the handier they are, the 
more thousands of dollars and millions of 
steps will be saved and used for more pro- 
ductive effort or cultural development by our 
peovle, it was stated. 

The manufacturers sense the public need 
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and wish to assist and encourage the retailers 
to make the most of it. For that reason, they 
feel the retailers will profit from the associa- 
tion clearing house of ideas on successful 
selling methods. 

Following and between the sessions at the 
club house, many of those present enjoyed 


_reunds of golf while others motored to the 


many scenic beauty spots about New 
Haven. 

The election of officers, the closing business 
of the two-day gathering, resulted in the 
choice of the following: President, Smith F. 
Ferguson, director of the Seth Thomas Clock 
Co.; vice-president, Norman F. Thompson, 
Jr., president William L. Gilbert Clock Co.; 
secretary-treasurer, Warner S. Hays of 
Philadelphia. Headquarters of the associa- 
tion were continued in the Drexel building, 


Philadelphia. 








Death of I. Levinson 





New York Diamond Importer Passes Away 
in a Brooklyn Hospital 


After an illness of.three weeks, Isaac 
Levinson, president of the firm of I. Levin- 
son & Co., Inc., diamond importers, 87 Nas- 
sau St., New York, died last Wednesday at 
the Jewish Hospital of Brooklyn. Funeral 
services were held Thursday afternoon at 
the State St. Chapel, 500 State St., Brook- 
lyn, after which the body was interred in 
Mt. Carmel Cemetery. 

Isaac Levinson was born in England on 
Aug. 12, 1864. He was educated abroad and 
before coming to this country, as a young 
man, he learned the watchmaking business. 
After his arrival in the United States, he 
established himself in the watchmaking and 
diamond business in Philadelphia, Pa. Mr. 
Levinson remained in the Quaker City for 
a few years and over a decade ago, came 
to New York. Upon his arrival in the 
metropolis he launched in the diamond 
business on his own account and has always 
been located in the vicinity of Maiden Lane. 
The business was moved to its present 
quarters at 87 Nassau St., 16 years ago, 
having been previously located at 45 John 
St. For many years, Mr. Levinson con- 
ducted his business as I. Levinson & Co. 
In 1924, corporation papers were filed and 
since then the business has been carried on 
as I. Levinson & Co.; Inc. Mr. Levinson 
was the president and treasurer of the con- 
cern, while Miss S. L. Freiberg, is the sec- 
retary. 

Mr. Levinson was a 32nd degree Mason 
and was a member of Mecca Temple. He 
was also affiliated with Civic Lodge of the 
Masonic Order. 

Deceased is survived by his widow, Mrs. 
Lena Levinson, one son, Samuel H. Levin- 
son, two daughters, Mrs. Ada J. Halper and 
Mrs. Bella Quigley and he also leaves five 
grandchildren. 








The Spritz Co. and the Community 
Service of Elmira, N. Y., have provided 
three modified marathon trophies to be 
awarded the winners of the first three places 
in the modified marathon to be held Mon- 
day morning, July 1, undes the auspices of 
Harry B. Bentley Post of the American 
Legion and the Elmira Community Service. 
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Material Dealers Organize 
Association Formed and Officers Elected at 
Meeting in New York 


An important conference of the leading 
material dealers in New York resulted on 
Tuesday evening of last week, in the forma- 
tion of a material dealers’ association. ‘ Offi- 
cers were elected and the purposes of the 
association were decided upon. 

This conference was called at the sugges- 
tion of representatives of the Elgin National 
Watch Co., who, for several years, have 
been conducting a campaign throughout the 
country to standardize watch materials. 
The material dealers were the guests of the 














ROBERT QUAYLE, PRESIDENT 


» 


- Elgin concern at a dinner which preceded 


the meeting, held in the Hotel Belvidere, 
48th St. New York. 

During the course of the dinner, the mate- 
rial dealers were addressed by William 
Brill, representing the Elgin National 
Watch Co., and it was at his suggestion that 
an association was organized. He pointed 
out that such an association could do a great 
deal in co-operating with other material 
jobbers throughout the country, to eliminate 
many of the abuses of the business. The 
material dealers agreed with Mr. Brill, and 
as a result, a tentative association was 
founded. 

The officers chosen include: President, 
Robert Quayle, of Conover & Quayle; vice- 
president, Hugo Keller of L. H. Keller & 
Co.; treasurer, S. .Stanley Solomon, and 
secretary, Henry Diamond. It will be the 
purpose of the members of the association 
to sell only genuine standard materials. The 
organization will also work for the elimina- 
tion of a number of objectionable methods 
now being used by some of the houses in the 
material business. 

The concerns represented at the confer- 
ence, included: Conover & Quayle, L. H. 
Keller & Co., S. Stanley Solomon, Buhl- 
Peer & Keefe, Henry Diamond, Philip 
Sloves, Poltock & Seeler, A. A. Goldfluss, 
Lieberman Bros., F. J. Boesse, Geo. Doehr- 
mann & Co., Bernhard Friedberg and Harry 
Prostick, Paterson, N. J. 
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The Keystone railroad model case includes the 
latest and most practical features in watch 
case construction. The pendant is spun on the 
center. Heavy stock, long thread on the screws, 
narrow bezel with bead, which gives more 


hand room under the glass. Dust proof nut 


pendant, Vonull-out Bow. 








HERE is a general preference today 
mong railroad men for the Keystone 


railroad watch case. 


When you case a railroad man’s watch 
in a Keystone railroad model case you 
give him something which reminds him 
hour after hour and day after day that 


vou are a good man to deal with. 


THE KEYSTONE WATCH CASE COMPANY 
Established 185.5 


Riverside, New Jersey 


KEYSTONE 


Watch 
CASES 
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Beware of This Man 


Clever Swindler Now Operating in the 
Trade Has Already Claimed 
Several Victims 


A clever swindler has been operating in the 
jewelry trade during the past few weeks and 
as a result warnings are being broadcast to 
the industry cautioning jewelers to be on 
the look-out for this man. Several jewelers 
have already been victimized by this swindler 
and for this reason the Jewelers’ Security 
Alliance is issuing a general warning. 

Recently, he called on Albert Kamp, a 
jeweler, at 145 Main St., Ossining, N. Y., and 
in the absence of the jeweler, was waited on 
by a young woman clerk. The man gave his 
name as “J. W. Schnieder” of Tarrytown, 
N. Y., and when he learned that Mr. Kamp 
was away, told the young woman that he had 
made arrangements with her employer to take 
out two watches to exhibit for graduation 
presents. Believing his story, the woman 
clerk permitted him to take two watches, 
valued at $180, on approval. Needless to say, 
the man never returned with the watches. 
He is believed to be the same man who re- 
cently operated under the name of “J. W. 
Burns” at New Haven, Conn., and also at 
Morristown, N. J. 

In New Haven, a man visited the store of 
S. H. Kirby & Sons, and told a story of 
having purchased a watch and a diamond 
ring there some years ago. He spoke 4s if 
he knew one of the members of the firm but 
the particular member he referred to was 
away at the time. The man finally selected 
two rings valued at $150 and $210 and asked 
that he be allowed to show them to his 
daughter. He seemed to be familiar with 
local conditions and spoke about Savin Rock 
and people with concessions at that place. 
When the man failed to return with the two 
diamond rings, the concern made an investi- 
gation and found that his claims were false. 

The man is described as being between 45 
and 50 years old, standing about five feet, six 
inches tall and weighing about 165 pounds. 
He is always well dressed and can be identi- 
fied by a scar on his left cheek. Jewelers 
are cautioned to be on the look-out for this 
swindler. , 








Burglars Cut Through Wall and Rob 
New Orleans Loan and Jewelry 
Concern of Articles Worth 
$2,600 


New Oreans, La., June 25.—In a care- 
fully planned and boldly executed burglary, 
Thursday night, thieves robbed the Canal 
Loan & Jewelry Co. at 914 Canal St. of 
watches, and jewelry valued at $2,600. 
The thieves hid in an adjoining store and 
cut their way through the dividing wall 
into the jewelry store during the night. 

The robbery was discovered at 8 A. M. 
Friday by a clerk in the florist shop of U. 
J. Virgin, which adjoins the jewelry store. 
The girl opened the florist store and saw a 
great hole had been cut in the wall between 
the shop and the jewelry store. She imme- 
diately summoned the police. 

After an investigation police announced 
that the robbery was the work of at least 
two thieves. They found that the burglars 
had hidden themselves in some rubbish in the 
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rear of the florist shop sometime Thursday 
where they remained covered from sight un- 
til the store had been closed, During the night 
the robbers used a chisel and a keyhole saw 
to cut a passage through a plaster board 
partition into the store. A hasty inventory, 
police say, revealed that the burglars secured 
more than $2,000 worth of watches and 
rings. The police assert that the work was 
done by experts. They base this on the 
fact that the robbers did not disturb the 
front of the store, which is protected by 
burglar alarms. After robbing all avail- 
able trays and cases, the burglars returned 
through the wall into the florist shop and 
then out of a rear door into the alley which 
leads into Baronne St. In the jewelry store 
police found the pointed saw, the chisel and 
other tools which the burglars discarded 
after they had served their purpose. 








Burglars Get Jewelry Valued at 


$4,300 from Safe in Erie, 
Pa., Store 


BurraLo, N. Y., June 25.—Jewelry valued 
at $4,300 was stolen from a safe in the 
jewelry store of Vincent Mingoy, 416 W. 
18th St., Erie, Pa., during the night of June 
20. Entrance to the store was gained 
through a side cellar window and on reach- 
ing the first floor, the yeggs knocked the 
combination off the safe with a large hammer 
and looted the strong box of its contents. 

Mr. Mingoy discovered the theft when he 
opened his store for business the following 
morning and reported his loss to police. 
Detectives found the cellar window had been 
kicked in. No arrests have yet been made 
in the theft. 








Maiden Lane Historical Society Es- 
tablishes Museum 


The Maiden Lane Historical Society has 
started a museum of articles of historical 
interest to the jewelry industry, and will 
soon install cabinets for the display of such 
articles as are collected. Among the first 
contributions is a bound copy of Volume 
4 of THe Jeweters’ CrrcuLaR AND REVIEW, 
published in 1875. It contains advertisements 
of some of the old-time jewelry concerns 
such as:—Carter, Howkins & Sloan; Mul- 
ford, Hale & Cottle; Baldwin, Sexton & 
Peterson; A. & J. Mathey; L. & M. Kahn; 
Bryant & Bentley, and many others of inter- 
est to the entire jewelry trade. 

Further, this volume contains some inter- 
esting articles on platinum, which it would be 
well for those interested in this metal to take 
the time to look over, as it will give them a 
picture of the platinum situation as it existed 
52 or more years ago. In this issue there 
also appears the first advertisement of the 
Waltham “stem-winding” watch. 

The volume was presented by Frank T. 
Sloan of Sloan & Co., 15 Maiden Lane. 








Miss Myrtle Bowen, daughter of J. E. 
Bowen, a jeweler of Statesboro, Ga., was 
the winner of the Water Carnival Beauty 
Contest held at Savannah, Ga., on June 10 
and 11. Miss Bowen will acompany Miss 
Mary Corish, the Carnival’s queen on a 
trip to Wildwood, N. J. 
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Hold Enjoyable Outing 


Members of Sansom Street Business Men’s 
Association Participate in Field 
Sports and Enjoy Fine. Dinner 


PHILADELPHIA, Pa., June 28—So great 
was the success of the first annual outing of 
the Sansom Street Business Men’s Associa- 
tion that there are insistent demands for an 
encore this Summer and some members are 
urging the officials to hold one every other 
week during the remainder of this season. 
Whether this will be done will be decided by 
the executive committee at its next session. 

Under the management of J. M. J. Cos- 
tello, well known diamond dealer, the outing 
was conducted on schedule from start to 
finish. Members left Sansom St., in auto- 
mobiles soon after 1 o’clock Saturday after- 
noon for Linden Court on the Bethlehem 
Pike and the fun began the moment the place 
was reached. It had been planned to have-a 
ball game between the married and single 
men but the latter said no and the game be- 
came rather a mixed one and in the nature 
of a continuous performance. Arthur Hag- 
stoz was umpire but became fatigued as the 
innings went on hour after hour and the 
official scorer ran out of paper and had to 
quit. 

The batteries did superb work early in the 
game but also were overcome by overwork 
later on. Charlie Diesinger and J. M. J. 
Costello, started off as pitchers and Milton 
Neff, A. Nurock and Harry Spivack as 
catchers and did nobly considering every- 
thing. No scouts from the major leagues 
were discovered watching the game, how- 
ever, and it is expected the stars named above 
will continue in the jewelry business instead 
of going into professional baseball. 

In the other sports, Michael Ballen, presi- 
dent of the association, was declared the 
winner of the 100 yard dash but he cannot 
yet. explain why. David Atals lost the 
potato race by one potato to Alex Lopatin 
but Giovanni “Dempsey” has filed a protest 
with the American Amateur Athletic Union. 
“Whitey” Daub was winner of the 500 yard 
“marathon” in which Harry Gordon was re- 
garded as the favorite. 

After the games a fine dinner was served 
and there was plenty of refreshment during 
the afternoon. More than 100 jewelers were 
present. 








Voluntary Bankruptcy Petition Filed 
by Dudley F. Fasoldt, Albany, 
N. Y., Who Lists Assets at $6,240 
and Liabilities at $22,738 


Urica, N. Y., June 24—Dudley F. 
Fasoldt, watch and clock repairer, 94 N. 
Pearl St., Albany, filed a voluntary petition 
in bankruptcy in the Federal Court here 
today with liabilities of $22,738. The assete 
of $6,240 include real estate $5,800; fixtures 
$192, and accounts $247, according to the 
petition filed through Attorney John F. 
O’Brien. The real estate is a dwelling at 
Couse, and is covered by mortgages. 

The case was referred to Edwin A. King, 
referee in bankruptcy, of Troy, who will 
call a meeting of the creditors. 








J. O. Brown, Vidalia, Ga., has moved to 
St. Augustine, Fla. 
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Twenty-Four Karat Club “Jumble” 


Broadcast of the Silver Anniversary Summer Outing of New York Jewelers and Their Guests 


9 a. M. Wednesday, June 22.—“Hello, 
Everybody. This is Station 2-4-K-C, New 
York, broadcasting the silver anniversary 
outing of the Jewelers’ 24-Karat Club, A. V. 
A. announcing. We will endeavor to give 
you a detailed word-picture of this year’s 
Summer social affair. The announcer will 
accompany the jewelers from Pier 10, North 
river, New York, to Price’s, at Pleasure 
Bay, N. J. 

“Members and guests of the club are ar- 
riving at Pier 10, foot of Cedar St., all 
ready and anticpiating an enjoyable day in 
the ‘wide open spaces’ on the Jersey coast. 





at Pleasure Bay, N. J. 


take these letters, separate them and arrange 
into their correct names. 

“There are two names in each pile. The 
correct answers in this contest will be broad- 
cast later from Price’s, at Pleasure Bay. 

“A. V. A. now speaking. Russell had 
hardly finished his announcement when ihe 
jewelers began to wrack their brains to ar- 
rive at the correct answers. Over at our 
left we can see the Reichmann boys hard at 
work. ‘Gus’ Niemeyer is reminding his 
friends that there are only two prizes to be 
awarded, so why all the excitement ? 

“The sail down the Bay has been com- 

















SNAPSHCTS TAKEN DURING THE OUTING 

winners of 

Lower: Sig Cohn, Melville Untermeyer and “Matt” Stratton and ‘‘Uncle Dave”’ 
Kaiser enjoying the scenery. 


Left to right—William Bechtold and Howard W. 
Quoits players in action. 


The sky is overcast, but the threats of the 
weatherman are not worrying the jewelers 
as they greet each other and start their long 
walk to the boat, which is expected within a 
few minutes. At 9:15 a. mM. one of the pala- 
tial steamers operated by the Sandy Hook 
Route is tied fast to the pier, and Col. John 
(Watchful) Sherwood is on the job. 

“*All aboard!’ shouts Col. John the 
Watchful, and that noise you just heard was 
the whistle of the boat. We are off on our 
sail down the Bay. We can see people 
lounging around Battery Park and to our 
right can be seen the Statue of Liberty. 
Somebody has just interrupted. It is Lester 
Russell, who wants to tell us about Jumble 
No. 1. The next voice you hear will be 
that of Lester Russell. 

“Lester speaking. As this is a ‘Jumble 
Party,’ I will now present Jumble No. 1. 
It is an intricate game, but handsome prizes 
await the winner and runner-up. Now for 
the explanation. 

“Not long ago a printer, who had the 
leading New York retail jewelers among 
his clients, to save time and show them 
specimens of his new type, had their names 
set up, ready for immediate use. But, there 
came a ‘villain,’ a venomous competitor, who 
broke-in and jumbled the type. The printer 
found 30 names of 24 retail jewelry con- 
cerns mixed in 15 piles. It is for you to 


Boynton, 


the quoits contest. Upper: 


pleted and we are now boarding the train 
at Atlantic Highlands, which is en route to 
North Long Branch. 

“Here we are at North Long Branch and 
aboard the special trolley cars, bound for 
Pleasure Bay, and in a few minutes we will 
be there. Someone is shouting, ‘all out,’ and 
with the band in the lead, we are now march- 
ing from the trolley cars to Price’s. As we 
approach this well-known rendezvous on the 
Shrewsbury, we can see President ‘Mel’ 
Untermeyer and Captain ‘Matt’ Stratton 
standing on the porch. They are being 
heartily greeted by the new arrivals. ‘Matt,’ 
who is in charge of the day’s sports, can 
now be seen walking out to the center of 
the grounds, wearing his well-known ‘som- 
brero’ and carrying a huge megaphone in his 
hand. 

“The jewelers and their guests have dis- 
carded their coats, vests and hats and are 
swarming about the refreshment table. 

“We are now turning the microphone over 
to Captain Stratton. 

“This is ‘Matt’ speaking. The committee 
has arranged a program of games for your 
enjoyment and we trust that everybody will 
participate. All those who contemplate en- 
tering the contests should register with the 
men in charge. 

“A. V. A. is again speaking. As ‘Matt’ 
will be a busy man all day, the announcer 


will endeavor to describe each game, or 
‘jumble,’ as they are listed on the day’s pro. 
gram. We are now standing at one end of 
the grounds, where Jumble No. 2, commonly 
known as quoits, has attracted an unusually 
large number.of entrants. The rivalry is 
keen, and, as usual, the well-known team of 
‘Warner and Dean are battling hard to keep 
first place. ‘Charlie’ Collins, the popular 
traffic cop at John St. and Broadway, can 
be observed tossing the quoits. He seems 
to be just as capable in this as he is in regu- 
lating the flow of automobiles along Broad- 
way. ‘Charlie’ Sommer has beads of per- 
spiration on his forehead trying to keep up 
with the constant flow of requests for a 
place in the tournament and listing the vari- 
ous teams as they complete their games, 

“To the right we see Jumble No. 3 in 
progress, with Fred Croselmire in command, 
This is a game where golf addicts should 
excel, but from all appearances the ‘duffers’ 
are not doing so bad. In front of a huge 
screen there has been placed six large 
baskets. Above each is a number. Each 
entrant is given five golf balls with a club, 
and at a distance of about 20 feet, is re- 
quired to shoot the balls into any of the 
baskets. The baskets are placed at an angle 
and it is a difficult task to place any of the 
balls. 

“Within a few feet of this game, Jumble 
No. 7 is in progress. A black face is painted 
on a board. Each of the participants is 
given five poker chips, and at a distance of 
10 feet is required to toss them into the 
open mouth. While the task appears easy, 
few chips are successful. Al Levy is in 
charge of this contest. 

“We are now moving our microphone to 
a position in front of the hotel, where Harry 
P. Dickinson is conducting Jumble No. 5. 
This is a modified bowling event. A small, 
white ball has been placed at the far end of 
a court, and each bowler is required to roll 
the larger balls as near as possible to the 
white ball. 

“In a small house on the river side of 
the grounds there have been placed two in- 
genious games, One game, known as Jumble 
No. 6, was originated by ‘Irv’ Heidell, and 
is open to members only. In his absence 
‘Sig’ Cohn is in charge, who, incidentally, is 
acting chairman of the outing committee in 
the absence of T. Edgar Willson, vice-presi- 
dent of the organization. This game con- 
sists of a round board containing several 
plugs on which numbers have been placed. 
On a few of the plugs are painted the let- 
ter ‘D,’ which means that the participants 
may double their scores by pulling these 
plugs. 

“Jumble No. 4, in which members only 
can participate for the president’s cup, 1S 
also laid out in the same house. This game 
is similar to the Chinese bowling game. 
Each of the holes on the board is to indi- 
cate a playing card. There were 20 holes, 
four rows and five in a row. Each row 
represents a straight flush in poker. 
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“As we finish our description of the 
games, we hear the bugle blowing ‘mess call.’ 
We now adjourn to the dining room. The 
waiters are bringing in steamed clams, fol- 
lowed by baked fish, lobster, chicken, corn- 
fritters, potatoes, waffles and coffee. A col- 
ored waiter, standing at least six feet tall, 
is seen laboring under a large plate of waf- 
fles, which he is now placing before ‘Al’ 
Brown, the club’s champion waffle eater. 
While the dinner was being served, the or- 
chestra entertained with several musical se- 
lections, twe entertainers sang popular songs 
and a musician, engaged especially for this 
occasion, played a few popular airs on a 
keyboard accordion. 

“President ‘Mel’ Untermeyer can now be 
heard rapping for order. He is now telling 
the jewelers that T. Edgar Willson, chair- 
man of the outing committee and vice-presi- 
dent of the club, is unable to attend the out- 
ing. At the president’s suggestion, the mem- 
bers and their guests are all drinking a toast 
to Mr. Willson. Toasts are also being of- 
fered for Captain ‘Matt’ Stratton and ‘Sig’ 
Cohn, who did much to make the outing 
successful. President Untermeyer is now 
announcing that 15 contestants are tied for 
first place in Jumble No. 1. 

“Here we are back at the quoits ground. 
Howard W. Boynton and William Bechtold 
have won the quoits contest, while Charles 
Sommer and Herman Knopfle finished sec- 
ond. Captain Stratton is also informing us 
that M. Ufland and W. D. Downs finished 
first and second, respectively, in the bowling 
contest. Carl Weilbacher was awarded first 
prize in Jumble No. 1, while J. Mehrlust 
won second place. ‘Sol’ Mamluck won the 
contest by showing the most skill in rolling 
the balls and making the best poker hand, 
while ‘Gus’ Niemeyer was awarded second 
prize. The President’s Cup, which, inci- 
dentally, is a handsome sterling silver fruit 
bowl, has been awarded to George W. Kor- 
per, who won Jumble No. 6. The winner 
in Jumble No. 7 is Simon Miller, with Fred 
Osterwald as runner-up. First prize in the 
golf game has been awarded to W. W. Har- 
wood, who scored 36 points, while second 
place was contested for by three different 
players and has just been won by S. Prob- 
stein. Just as this last game was played, 
the rain began to fall. 

“To each first prize winner has been given 
a beautiful sterling silver traveling razor 
set, while the runners-up each received a 
‘bootlegger’s combination,’ consisting of a 
corkscrew and bottle-opener in a small ster- 
ling silver boot. 

“While we are waiting for the rain to 
stop, we announce the correct answers to 
Jumble No, 1, as follows: 


JUMBLE No. 1 
USDAZ JDALL 
2 LT A + 
SATZ 
ALRCMA MARCUS 
T BS 2 


UER LAMBERT 
APKBS ;PICKSLAY 
3 06COCLIY 3. | 
CL &zA 4 
c | BLACK 
FSTEL LEBOLT 
4 LRBO 4. 
TO FROST 


SRWLO aa 


ROSS 
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INRLMN PENNELL 
6. or 6. 


REIMAN 
n-s a ER PHELPS 
7 PHEP 7. 
Vii; PERRY 
KIBEN KOHN 
& HOND 8. 
ECT BENEDICT 
ARTAIE CARTIER 
9 RC a Gt 9. 
GATTLE 
CTB vm LIH BARTHMAN 
1. RMOANA 10. 
TALN CHATILLON 
SREHWS SCHWARTZ 
11. CTZL 11. 
HWA WELSH 
KAKRCRT KIRKPATRICK 
12 IPBDIK 
RAN BRAND 
NCRGMH GORHAM 
13. ALORT 
HAO CHARLTON 
BOTGDE (BALLOU 
4. TILBA 14) 
ULER 
E (BETTERIDGE 
TFNRS TIFFANY 
15. IAYF 15. 
TAR STARR 


“We are now leaving on the return trip 
to New York. This is A. V. A. at Station 
2-4-K-C, signing off.” 

The outing committee consisted of T. 
Edgar Willson, chairman; Fred C. Backus, 
Sigmund Cohn, Fred A. Croselmire, Edwin 
H. Dean, Harry P. Dickinson, Irving Gold- 
smith, Irving Heidell, Albert E. Levy, Les- 
ter Russell, John W. Sherwood, Charles W. 
Sommer, Matthias Stratton. 

The sports committee was as follows: 
Matthias Stratton, chairman; Sigmund Cohn, 
Fred A. Croselmire, Harry P. Dickinson, 
Irving Heidell, Albert E. Levy, Lester Rus- 
sell, Charles W. Sommer. 








Plans Under Way for Kansas City 
Jewelry and Gift Wares Show, 
August 15-20 


Kansas City, Mo., June 24.—Fred Sands, 
secretary of the combined Kansas City 
Jewelry Show and Gift Wares Show, which 
will be held at the Hotel Baltimore, Aug. 15 
to 20, states that 92 per cent. of the space 
has already been assigned. Judging from 
the interest already shown by retail mer- 
chants and manufacturing jewelers, the pros- 
pects are bright for one of the biggest jewel- 
ers’ gatherings in this country. Several 
hundred retail jewelers and two or three 
thousand giftware buyers are expected to 
attend the combined shows. 

The entire middle west at present is rep- 
resented. Merchants from as far south as 
Texas and throughout the entire northern 
section of the middle west have already ap- 
plied for reservations. 

Mr. Sands is this week making a tour of 
Iowa, Nebraska and Missouri in the interest 
of the shows. He reports that the retailers 
are very enthusiastic. 

In addition to the two shows, the Mis- 
souri Retail Jewelers’ Association will hold 
its annual convention in Kansas City’on the 
same dates. 








The jewelry store of O. M. Garrison, 
Searcy, Ark., was recently burned out with 
a loss of $4,000 which is partly covered by 
insurance. 
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Creditors Start Bankruptcy Proceed- 
ings Against Hyman Horwitz 
Trading as the H. Horwitz 
Co., Chicago 


Cuicaco, June 24.—A petition in bank- 
ruptcy was filed yesterday afternoon in the 
Federal Court of the Northern District of 
Illinois against Hyman Horwitz, trading as 
H. Horwitz Co., at 159 N. State St. 

The petitioners listed and the amount of 
their claims are as follows: J. Freuden- 
heim & Sons, New York, $708, represented 
by notes past due; the Wahl Co., Chicago, 
a West Virginia corporation, $701, for mer- 
chandise, and Asmus & Beech, Chicago, $346 
for merchandise. 

In the petition it is alleged that the 
liabilities of Mr. Horwitz exceed $200,000. 

The petitioners are represented by Gold- 
man, Allshouse & Healy and the appearance 
of Mr. Horwitz was filed this afternoon by 
his attorneys, Blanksten, Freeman & Free- 
man. 

In a letter mailed to creditors yesterday 
by Goldman, Allshouse & Healy it is stated 
that as near as can be ascertained the lia- 
bilities exceed $200,000, with assets of ap- 
proximately $100,000. 

It is believed that the financial difficulties 
of Mr. Horwitz are largely due to his 
severe illness during the past year as well 
as serious illness in his family, both of which 
have interfered with his usual close attention 
to business. 








Harry P. Sinclaire, Prominent Glass- 
ware Manufacturer of Corning, 
N. Y., Found Dead in Bed 


Corninc, N. Y., June 23.—The sudden 
death of Heriry P. Sinclaire, well known 
glassware manufacturer of this place, came 
as a great shock to his many friends in the 
jewelry trade. Mr. Sinclaire was found 
dead yesterday in bed, at his home, in this 
city. 

Mr. Sinclaire was a pioneer in producing 
high class crystalware and was known to 
many members of the industry. He was a 
man of high ideals and was a shinning 
example to others in the trade in which he 
was engaged. 

He was a stockholder in the Corning Glass 
Works, had a cutting and engraving plant at 
Corning, N. Y., and a glass foundry at Dun- 
kirk, N. Y. Mr. Sinclaire was particular in 
his mode of living and was thought to be 
in the best of health when death overtook 
him. His sudden passing, consequently, 
caused profound regret. Mr. Sinclaire was 
63 years old at the time of his death. 

Deceased is survived by his widow and 
four sons. 








Crowded in its present quarters, decision 
to add a manufacturing department and to 
enlargé its stock, prompted the Koppe 
Jewelry Co. to secure a more spacious busi- 
ness location to. which it will move about 
July 2, according to an announcement made 
by O. L. Koppe, proprietor of the company, 
which is located at Billings, Mont. The store 
now located at 2706 First Ave., will move 
to the former location of the Red Cross drug 
store, 106 N. Broadway in the Stapleton 


Block. 
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Vermont Jewelers Hold Convention 


Members of Green Mountain State Association Meet at Newport for Twelfth Annual Conclave 
—Excellent Addresses and Big Banquet Features of the Event—New Officers 
Elected—Jewel Club Chooses New Leaders 


Newport, Vt., June 23—A more beautiful 
June day never ushered in a State-wide 
meeting of jewelers than that of Tuesday 
morning when the 12th annual convention 
of the Vermont Retail Jewelers’ Associa- 
tion and fifth annual meeting of the Ver- 
mont Jewel Club convened here. Camp 
Elizabeth, two miles from Newport City, 





PRESIDENT-ELECT 


A. F. THOMPSON, 


on a high bluff, overlooking Lake Mem- 
phremagog, with its added attractions of 
bathing, boating, fishing and tennis, offered 
an ideal place for the convention delegates 
to meet and a more delightful spot could not 
be found where one could relax from busi- 
ness and household cares for two days of 
comfort and pleasure. 

The 1926 conventions were held at this 
popular Summer resort, and the jewelers 








were so favorably impressed with the scenic 
beauty it offered, and the royal good time 
tendred them, that many faces familiar last 
year were again seen on this occasion. Men 
and women connected with the jewelry in- 
dustry began to arrive at the Camp Monday 
evening and registrations continued up to 
ihe closing evening of the convention, which 
recorded an attendance of nearly 100. 
Tuesday 


Tuesday morning was devoted to registra- 
tion, donning of the official badge, making 
new acquaintances and greeting friends of 
other days, with President O. S. Searles and 
Secretary W. E. Bond on hand to welcome 
the visitors and render such service as would 
bring added comforts and greater pleasure 
to their guests. 

The program offered the jewelers an op- 
portunity to hear men of A. N. R. J. A. 
fame and to enjoy attractive dinner menus, 
banquets, motorboat trips on the lake, bath- 
ing, water tobogganing, tennis, golf and field 
day sports. Dancing at Camp Elizabeth was 
indulged in until a late hour each night. The 
“Midnight Meddlers” furnished the music 
Tuesday night and Burroughs’ Blue Bird 
Orchestra played for the banquet at The 
Newport, Wednesday night, and dance that 
followed. 

Shortly before noon of the opening day, 
President Searles called the jewelers to- 
gether for a brief period, while Rev. E. Le 
Roy Rice, pastor of the Congregational 
Church, offered prayer and the usual wel- 
come addresses by representatives of the 
city and Chamber of Commerce were de- 
livered. 

His Honor, Mayor James E. McCarten, 
turned over the keys of the city to the 
visitors and expressed the pleasure it brought 
to Newport in their return for the second 
consecutive season. “Jim” had not driven 
83 miles on this morning to fullfil his en- 
gagement as one year ago, which accounted 
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for the royal job he did in extending the 
city’s welcome. 

Hon. E, W. Savage, president of the New. 
port Chamber of Commerce, added further 
words of welcome which, in conjunction 
with the mayor’s message, removed any 
doubts of not being welcome if there were 
such in the mind of any. 





PRESIDENT 


0. S. SEARLES, RETIRING 

W. S. Preston, Burlington, responded to 
the welcome messages, and in behalf of the 
jewelers spoke of the pleasure it afforded 
them to come to Newport. 

The president’s greetings were not of a 
manuscript type, but were the heart beats 
of O. S. Searles, better known among his 
associates as just plain “Cy.” 

The entire afternoon session Tuesday was 
given over to P. J. Coffey, of Newark, N. J, 
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chairman of the National Jewelers’ Publicity 
Association and president of the National 
Jewelers Board of Trade, and to Conrad J. 
Brotherly, also of Newark, N. J., president 
of the American National Retail Jewelers’ 
Association. Both speakers gave the Ver- 
mont retail jewelers’ masterpiece addresses, 
which were the outstanding features of the 
12th annual convention. 


ADDRESS OF P. J. COFFEY 


Mr. Coffey confined his remarks mainly 





P, J. COFFEY, CHAIRMAN OF N. J. P. A., WHO 
ADDRESSED THE JEWELERS 


to the matters relating to the Board. He 
touched on the activities of the various com- 
mittees, gave his audience a little insight as 
to their work and brought out some of the 
things already accomplished to clear the 
mind of those who have gained the impres- 
sion that the jewelry industry is over- 
organized. His talk was replete with in- 
formation concerning the work of the Jewel- 
ers’ National Crime Committee, Adjustment 
Committee, Good and Welfare Committee, 
Arbitration Committee, Fighting Fund, 
credit rating and publicity, all of which 
when summed up showed that any one 
branch of the organization cannot be success- 
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ful without the co-operation of the others. 

He showed how the Crime Committee had 
been responsible for many convictions of 
criminals and how the organization has func- 
tioned in preventing the Board of Pardons 
from interfering with the sentences. 

He laid much stress on the importance of 
credit reporting and urged the jewelers to 
give the matter greater attention, as it is of 
vital importance to the manufacturer, whole- 
saler and retailer. 

He referred to the number of failures in 
the jewelry industry last year. He said that 
credit had been abused and for lack of 
proper information being furnished many 
failures had occurred. Of the 35,000 reports 
on their books they have less than 40 per 
cent. that are unsigned. He then discussed 
the work of the various committees of the 
Board. 


ADDRESS OF CONRAD J. BROTHERLY 


One of the finest addresses ever delivered 
to a Vermont delegation of jewelers was 
that of Conrad J. Brotherly, president of 
the American National Retail Jewelers’ As- 
sociation. It was the product of years of 
study of industrial situations over a period 
of ups and downs. 

He showed the difference between doing 
business on a declining market and on one 
of advancing prices, and showed the effects 
of those concerned from the manufacturer 
down to the retailer, 

From his storehouse of knowledge, he 
showed the effects of wars on the industrial 
world and the length of time required to 
bring things to a level. He placed incom- 
petence as the source of many failures and 
urged each listener to more intelligently 
know what his overhead is. 


If the wives of Vermont jewelers do not 
come out all bedecked in diamonds and the 
finest articles of jewelry to be found among 
the stores in Vermont, it will not be Conrad 
J. Brotherly’s fault, for he severely criticised 
the jewelers for not providing them with 
the best and wearing it themselves. He said 
it is good business and they could not afford 
to do otherwise. The wearing of rare and 
sparkling gems creates a spirit of rivalry, 
which is the spice of every line of merchan- 
dise, he said. 

He went into the science of salesmanship 
and urged more jewelers to employ a watch- 
maker and devote their own time to selling 
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their merchandise. The art of salesmanship 
is showing the merits of superior merchan- 
dise, he declared. Going after business in a 
modern way, doing away with foolish com- 
petition within the industry and having the 
courage and foresight to adopt modern 
methods are some of the recommendations 
Mr. Brotherly gave to the Vermont jewel- 
ers. 

He said jewelers were reaping what they 
had been sowing for years. Products have 
been cheapened and the style has been start- 





C. J. BROTHERLY, PRESIDENT OF A. N. R. J. A., 
ONE OF THE SPEAKERS 


ed with the servant girl instead of with the 
Vanderbilts. - . 

The speaker dwelt at length on.two sub- 
jects which he considered of vital impor- 
tance to the jeweler, “Harvard Research” 
and “National Publicity.” He went into the 
details of each and made a strong plea for 
their support. He said you can elect your 
national and State officers and adopt resolu- 
tions at conventions, but real worth-while 
results will not follow unless you back up 
the research and publicity work with your 
money. 

He said that there are a thousand and one 
new desires today, and one needs to read 
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and become conscious of what is going on. 
Instead of kicking, get together and pull 
together, he urged. 

The consumer’s dollar is the real battle- 
field for business. The public is willing to 
adopt most anything. Jewelry is the finest 
merchandise God ever placed at man’s dis- 
posal. The world is in a receptive mood 
for it, and all one needs is sense enough to 
go out after the consumer’s dollar, he added. 

Mr. Brotherly in showing the value of 
national publicity referred to what a similar 
drive had done for Sunkist oranges, “Ap- 
ples for Health” and similar publicity. In 
closing, he said publicity is the most vita) 
thing today and will be the life or death of 
the industry in the next four vears. 


The Jewel Club 


The Jewel Club dinner-dance at Camp 
Elizabeth was a very enjoyable affair and 





VICE PRESIDENT 


W. S. PRESTON, 
rounded out a most successful opening day. 

The business meeting of the Vermont 
Jewel Club was presided over by Mrs. W. S. 
Preston, of Burlington, the retiring presi- 
dent. Following the reading of reports, the 
club reorganized by electing Mrs. A. F. 
Thompson, Brattleboro, president; Mrs. F. 
J. Preston, Burlington, vice-president; and 
Mrs. George E. Foster, Brattleboro, secre- 
tary and treasurer. The ladies engaged in 
a bridge tournament and other sports. 


Wednesday 
The jewelers’ convention in _— session 
Wednesday morning elected Albert F. 


Thompson, of Brattleboro, president; Wil- 
liam Preston, of Burlington, vice-president ; 
George E. Foster, of Brattleboro, secretary 
and treasurer. The three men elected to 
the executive committee were James Wood, 
Bennington; F. B. Howard and George 
Hascall, Rutland. The other members of 
the committee are the three elective officers 
and past president by virtue of their office. 

O. S. Searles was nominated to represent 
the Vermont jewelers at the national con- 
vention, but out of the bigness of his heart 
for what he believed is the best interest of 
the association he suggested sending the in- 
coming president or secretary. His sug- 
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gestion was adopted and George E. Foster, 
of Brattleboro, secretary, was elected, with 
Albert F. Thompson, of Brattleboro, presi- 
dent, alternate. 

The association voted $50 to the Jewel 
Club, and a rising vote of thanks was ten- 
dered O. S. Searles and W. E. Bond for 
their valuable services as president and sec- 
retary for two years past. 

Three members of the association were 
reported as having passed on since the last 
annual meeting: George C. Lang, Barton; 
W. H. Bristol, Vergennes, and E. H. White, 
West Rutland. 

D. H. Johnson, with the Dennison Mfg. 
Co., took occasion to explain some of the 
radical changes adopted by the concern on 
Jan. 1, in the manner of distribution of their 
merchandise to the jewelry trade. 

Conrad J. Brotherly made brief remarks 
and urged as many as could to attend the 
national convention and get outside of the 
four walls of their places of business. 

On suggestion of Harry Pitcher, Bellows 
Falls, a delegation of jewelers visited the 
grave of the late Arthur Mansur, and Con- 
rad Brotherly decorated it with flowers. 

Wednesday afternion found the jewelers 
engaged in various sports, among which was 
a baseball game. A group picture was made 
by Harry Richardson, 


The Banquet 


The banquet at “The Newport” and dance 
at Camp Elizabeth following were the high 
spots that brought the convention to a close. 
The affair was enjoyed by nearly 100 people. 

The banquet was the most elaborate af- 
fair of its kind served by landlord Hall since 
the convention of one year ago. Paper caps 
of every color and shape were ready for the 
guests as were carnations. The favors in- 
cluded articles that would add “pep” to the 
occasion, and with 100 in operation there 
was plenty of noise. 

The banqueting continued up to such a late 
hour that little time was left for the enter- 
tainers. Mrs. B. E. Doyle was present and 
gave for a reading, “What Uncle Judd 
Thought of Uncle Tom’s Cabin,” and pre- 
sented her pupils in fancy dancing in a 
beautiful program. 

Judge Chester B. Jordan, Keene, N. H., 
honored the occasion with his presence and 
entertained by story telling, including those 
in French Canadian dialect. 

On display during the convention were a 
large number of beautiful and expensive arti- 
cles donated by wholesalers and manufac- 
turers, to be offered as prizes in the various 
contests and to winners of the field sports. 
Many of these prizes were awarded at the 
banquet, O. S. Searles, past president, doing 
the honors. 


The first prize in the bridge tournament, - 


a sterling silver bowl, went to Miss Marion 
Preston; Mrs. Grant Thomas, second, ster- 
ling silver salad set; Mrs. Ralph Van 
Gelder, third, an amethyst ring; Mrs. Ralph 
Wilson, fourth, sandwich plate, and Mrs. P. 
W. Stoughton, fifth, a diamond barpin. 
Mrs. Charles Howe, of St. Johnsbury, won 
the $50 ladies’ gold watch donated by the 
Bulova Watch Co.; W. E. Bond, of New- 
port, won the $50 men’s gold watch that 
was also donated by the Bulova Watch Co., 
and Charles Lyster, of Newport, won the 
$25 men’s watch donated by the Mauran 


Watch Co. 
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The finest gift of all and one that was 
awarded in appreciation of faithful service 
was a purse of $100 in gold presented to 
O. S. Searles, the retiring president. It was 
the gift of those making up the 1927 con- 
vention and was presented by W. S. 
Preston. 

O. S. Searles and W. E. Bond presented 
Conrad Brotherly with a set of golf clubs. 
In response Mr. Brotherly said that in all 
the conventions he had ever attended he 
never enjoyed himself better than in New- 
port and he should always remember his 
friends made by this visit. 

Mrs. I. W. Burnham, the retiring secre- 
tary of the Jewel Club, was presented a 
string of pearls by her associates, and Mrs. 
W. S. Preston, the retiring president, ‘was 
presented with a sterling silver salad set, 

Among the many others receiving valuable 
prizes were the winners in the various sports 





RETIRING SECRETARY 


WM. E. BOND, 


and dancing contests, Mildred Preston, Mrs. 
G. F. Purington, Doris Bond, Nora Ed- 
munds, P. A. Carson, Conrad Brotherly, 
Philip McCarten, Miss Bennett, Alma La 
Belle, Irene La Barr, Ralph Wilson, W. E. 
Preston, J. L. MacDermid, Charles McGee, 
Florence Thomas, Frank H. Jackson, Jr., 
Mrs. J. L. MacDermid, Charles Flint and 
Christine Blanchard. 


* 
* 








Announcement of Change in Han- 
dling Platinum Exports from 
Soviet Union 


Saul G. Bron, chairman of the Board of 
the Amtorg Trading Corp., and K. Abolin, 
of the Russplatina, the Soviet platinum ex- 
port organization, yesterday announced joint- 
ly an important change in handling platinum 
exports from the Soviet Union. 

Up to April such exports were in the 
hands of an Anglo-American syndicate. At 
the termination of its contract, the export 
business was taken over by Russplatina, 
which has its foreign headquarters in Ber- 
lin. On behalf of Russplatina, Mr. Abolin 
has now signed a contract making Amtorg 
the sole representative of Russplatina in the 
United States. 























June 29, 1927 


THE JEWELERS’ 


CIRCULAR 


63 


Chicago Jewelers Enjoy a Holiday 


Members of the Chicago Jewelers’ Association Hold Tournament on Illinois Golf Club Course 
—New Officers Elected and Prizes Awarded 


CuicaGco, June 22.—Yesterday the Chicago 
Jewelers’ Association took a holiday and as 
a fitting close to a wonderful day elected 
A. L. Ellbogen president to serve for the 
ensuing year. 

The business session was held after 
dinner, President Ball presiding. The re- 
port of the treasurer indicated a healthy 
balance. The application of the Chicago 
Case Co. received favorable consideration. 

President Sydney Y. Ball then stated 





ALBERT L, ELLBOGEN, PRESIDENT-ELECT 


that the time had arrived to elect officers 
and said that before he retired he wanted to 
thank the other officers and members of the 
various committees for their co-operation in 
making for a~“successful administration. 

He then called for a motion on the report 
of the nominating committee and by unfiani- 
mous vote this was accepted, electing the 
following officers: President, Albert L. 
Ellbogen, of Stein & Ellbogen Co.; Vice- 
President, Taylor Strawn, of Elgin Na- 
tional Watch Co.; Secretary-Treasurer, 
John Leiner, of Benj. Allen & Co.; Direct- 
ors for two-year term, Frank Moran, G. V. 
Dickinson, S.-Y. Ball and Harry Radix. 

Mr. Ball requested past presidents Frank 
Milhenning and G. V. Dickinson to escort 
president-elect Ellbogen to the president’s 
table. When the ovation had concluded iit 
was announced that Mr. Ellbogen was as- 
suming the duties of president at the close 
of the 50th year of the organization just as 
his father, the late Max Ellbogen had as- 
sumed the same duties 25 years ago. 

In taking over the gavel Mr. Ellbogen 
expressed his appreciation of the honor and 
pledged his best efforts in behalf of the wel- 
fare of the organization and its members. 

Thus closed one of the most enjoyable 
C. J. A. days and one of the most successful 
outings in the history of the organization. 





The weather was not exactly as promised 
by the Committee, but regardless of the rain 
and heavy skies members and guests began 
to arrive at the Illinois Golf Club, near 
Glencoe, III., by 9 o’clock in the morning and 
several foresomes braved the damp weather 
and soggy fairways for a practice game in 
the forenoon. By 12 o'clock the skies were 
clear and at 1:30 Pp. M. when luncheon had 
been served and the first players teed off 
every condition was ideal for golf. Seventy 
players contested for the various honors and 
prizes. At 6.30 Pp. m. the last player had 
returned to the club house and before 7 it 
was again raining. 

About 7:30 p.’mM. dinner was served in the 
grill room of the handsome new club house. 














EDWIN AND JAMES EPPENSTEIN IN _ GOLF 
ATTIRE 


Musicians entertained throughout the even- 
ing. When the business had been finished 
the president announced that the pictures 
taken at the same golf course on Sept. 14, at 
the final outing last year, would be shown. 
George Engelhard, of the National Jeweler, 
who made the pictures then set up his ma- 
chine and the players were able to see their 
true playing form. 

Gordon L. Petersen, chairman of the prize 
committee then announced the winners and 
distributed the prizes. For low gross, C. W. 
Morgan was awarded a golf suit, complete 
with trousers and knickers for shooting an 
80. For low gross in Class A. M. J. 
Kelly received a cigar lighter, for low net 
in this class Harry Radix was awarded a 
pair of wood clubs. In Class B, K. G. Mer- 
rill received a pair of golf shoes for low 
gross and Milt Hess a set of golf clubs for 
low net. 

In the C class a golf coat was given to 
A. C. Becken for low gross and for low net 
L. L. Doty received a pair of wood clubs. 

In Class D Ben Braude won a golf bag 





for making low gross and A. L. Ellbogen 
took a hand bag for making low net. Dave 
Newman, Frank Douglass and Francis V. 
Healy received golf balls and shoes for low 
scores by-guests. Then Tom McMahon for 
the lowest on any choice five holes received 
a sweater and pair of socks. R. S. Hulbert 
received golf clubs for being the lucky man 
in blind bogey. For the best score, 15, made 
on the four par three holes Guy V. Dickin- 
son received a cap and pair of socks. John 





GORDON PETERSEN, MANAGER OF THE OUTING 


Rohraff was given a book on how to play 
golf. He will probably be able to reduce 
his score of 150 by next year. Below are 
the scores by classes— 


A CLASS—HANDICAP—1-12 


Names Gross Handicap let 
Ed Edelstein ........ 96 9 i 
R. EZ: Asmeis..< <6 50s,s 100 11 89 
A, L. Bruckner...... 109 11 98 
C. W. Morgan ...... 80 11 69GN 
Frank Wilcox ....... 92 10 82 
Pisshy SE kos 86 tic 82 8 74 
Tom McMahon....... 85 5 78 
D Sees be 2 coc 82 6 76 
G. L. Petersen..... op (Oe 8 79 
PS TERME a cs as Ose 88 8 80 
J. T. Montgomery.... 102 12 90 
G. V. Dickinson...... 95 11 84 
E.. Ge Be csc eae 89 12 77. 
Me Fe Sos <0: 0:8 81 7 74 


B CLASS—HANDICAPS—13-20 


Names Gross Handicap wet 
Dh. SOG 6 0k.cs.cclea 107 18 89 
Frank Ruggles ...... 113 20 93 
Dy A RN so haiataiate 103 20 83 
Ap ¥. Ebetitc cis. saic- 107 20 87 
fa Pe 5” eee 106 16 90 
Fi. Haynes: 2.00000. 108 20 88 
BL Be Reamarey....... 107 20 87 
); 0h oe eee 115 18 97 
a apo ee ee 102 20 82 N 
W. W. Beckwith.... 98 14 84G 
C.. Ev Marshall... <.... 99 15 84 
Se TP occa ee c<us 102 19 93 
W. FB. Dress a....05 100 18 82N 
K. G.. ‘Merrill. .....'... 98 20 78G 


Dr. DeReimer ...... 84 13 71 


rans vance person 
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Names 


W. F. Juergens, 1 eee 


Tobias Stern ...... 
James Eppenstein 


Ue a re 
H.°D. Seebeck..:.: 


ER 


Ben Gross ... 2.2200 


Ba: A) eewieen.......< 
Chas. Brown ...... 
R.. 5S. Halbert....... 
W. L. 


J. H. Wagner...... 
JS, 4 a 
Soe 
fo es 


Miller......... 


Gross 
97 
ao Se. 
111 


Handicap 


22 
21 
26 






C CLASS—HANDICAPS—21-30 


Net 
75 
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W.. 8. Tewe...; lasses. 115 36 79N 
ee fe: eee 135 35 100 


Shots from the First Tee 


M. J. Kelly disappointed his friends. 
shoot the low gro-s of the day. 
* * * 


Frank Milhening, ex-president. drove out late and 


brought Taylor Kallmeyer with him. 


* * * 


A. C. Becken won a prize and was able through 


it all to keep his white suit immaculate. 
Fred Haller enjoyed the water hole. 
loves to héar the balls drop in the water. 
* * 


Quite a number came out in time for the dinner 


CIRCULAT 


He failed to 


He just 
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this prize was the 25th pair of shoes he has won, 
t— = 

Ben Braude surprised them all. He says size 
does not count when it comes to golf and shows 
a prize to prove it. 

. * * 

Harry Kadix. and Tom McMahon played their 
usual good games and with the customary regularity 
came up for prizes. ; 

> * * 

Mike Atz decided to play even if no caddies were 
available when he arrived. Percy Marshall agreed 
to help if Mike got too tired. 


* * * 
Everyone was inquiring for Wm. F. Juergetis, 
Sr., and it developed that “Bill’” was attending the 
three-day “hullabaloo” at Bob o’° Link. 














9; 3, maereted.....5.. 


er. TIMMENY 2.665.005 
NE iis pinwieew o 
oy | a es 
Se 
PUREE, ocean wwe oce 
A ee | 
ee ST Se 


D CLASS—HANDICAPS—31-36 


Names 
ee | eer 
A. J. Friedman...... 
Ben Braude ........ 


Ve ye. 
Pee FERMeS 2... ccs es 
Se Se 
Louis Goldman ...... 
D. C. Newman....... 
eee 
Frank Newhercer ... 

Sere 
SS ae ees 


Gross 


141 
124 
115 
145 
134 
116 
140 
126 
145 
111 
117 


30 
22 
23 
21 
24 
27 
25 
30 


21 


Handicap 


36 
36 
36 
36 
36 
36 
36 
36 
36 
36 
36 
34 
36 
33 


92 
97 
84 
90 
78 
83 
84 
78 
92 
86 


Net 
105 
88 
79 N 
109 
98 


and evening :ession. Nearly 100 were present for 


dinner. 


* * 


W. W. Beckwith almost won a prize. He tied 
K. G. Merrill but was just unlucky. 
* * * 
John Leiner came out late but said he wanted 
to be there to see who voted against him. 
W. F. Juergens, Jr. tried hard but A. C. Becken 
with the same handicap beat him by one stroke. 


* * 


Sydney Y. Ball was very proud of the closing 
day of his administration. He celebrated by shoot- 
ing 102. 


* * * 


L. L. Doty “shot over his head,” making a net 
71 and credit is given to the use of his wife’s kit 
of clubs. 

* * * 

It was no trouble to spot A. J. Friedman on the 
links. That sweater could be seen as far as the eye 
could reach. 

* * * 

Francis V. 

jewelry criminals and his prize proves it. 


Healy plays golf like he prosecutes 
In fact 





SNAP SHOTS AT THE GOLF TOURNAMENT OF THE CHICAGO JEWELERS’ ASSOCIATION 


Two good Roasters, Milt Hess and his side-kick, 
B. R. Hopper, assisted the musicians in conducting 
the song service in the locker room. 

* * a 


Charlie Brown suffered on account of his handi- 
cap. He says they think he can play better golf 
than he can. He evens up at bridge. 

* - * 

J. Rohraff says he did not know golf was so much 
fun and he surely did not expect to have his name 
listed among those who received prizes. 

* * * 

Howard Seebeck netted one better than Frank 
Moran. Frank says that is about the same ratio 
the bridge game has been running lately. 

- * 7 

C. W. Morgan, of Oneida Community, Ltd., 
carried away the honors of the day in both gross 
and net, shooting an 80 with 11 handicap. 

* — * 

Ed Filholm enjoys his golf. This is his second 
year in the game and expects to be in the prize 
winning class before the close of the season. 

oa * _ 

Al Bruckner enjoyed the C. J. A. outing for the 

first time. His golf suit is a knockout and he 
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says when he gets used to the crowd he will win 
some prizes. Pee 


Gordon L. Petersen did not register in the prize 
class. But if there had been a prize for the best 
dressed golfer—the story would be different. 


. * * 


Adolph Possin came down from Milwaukee to 
show the boys how they play golf up there. Some 
of the boys say his Scotch stories are better. 


* * 7 


James Eppenstein and Edward Edelstein brought 
their caddies from Elgin but Edward says he will 
never be able to explain his score on the first nine. 

” * * 

A. L. Ellbogen refused to hold a club while his 
picture was taken because he said his golf was 
something he did not brag about, and then went 
out and got a prize to go with the honor of being 


elected president. 


* * * 


Ben Gross, of New York, was put in the C class 
and gnatched against a couple of D men, B. J. 
Drach and Art Oppenheim. While his score wa: 
better he said they outguessed him on the holes and 


i se was flatter. 
his purse — oe 


Charlie Ross played nine holes in the morning. 
That was plenty so in the afternoon he was 
appointed chairman of the reception committee to 
receive the players at the 18th hole and direct 
them to the locker room. 


* * * 


The new club house of the Illinois Golf Club. 
which has just been’ completed, is one of the fines 
in the.Chicago district, and the jewelers are pleased 
that their committee was able to arrange to hold 
two of the three outings there this year. 


* * ” 


One pleasure of the day was ‘to meet the jewelers’ 
old friend, McClelland, formerly maitre de hotel at 
the La Salle, who has arranged so many affairs for 
C. J. A. and the Golden Roosters. The Illinois 
Golf Club is to be congratulated upon securing his 
services. 








Cornish Beck, Inc., Kansas City, Mo.. 
Executes Deed of Trust for Bene- 
fit°of Creditors 


Cuicaco, June 25.—Cornish Beck, Inc., 
of Kansas City, Mo., has executed a deed of 
trust, for the benefit of all its creditors, to 
Louis Goldman, of Goldman, Alshouse & 
Healy, 5 S. Wabash Ave., Chicago. This 
action was taken in order to assure all cred- 
itors an equal pro rata distribution and in 
order to liquidate the outstanding accounts 
receivable and fixtures. ; 

Adverse business conditions, lack of new 
capital and inability to meet maturing obliga- 
tions confronted the debtor shortly after the 
first of the year. Since that time Mr. Beck 
has been making every possible effort to 
conserve the assets and to arrange for a sale 
or liquidation of the business for the best 
interest of his creditors, 

_Since the latter part of April, a retail auc- 
tion Sale was conducted, and Mr. Beck has 
made payments from the proceeds of this 
sale to his various creditors, so far as pos- 
sible, on a pro rata distribution basis. The 
sale has now been concluded, and the present 
status of the company is as follows: Cash 
on hand and in bank, $13,451; accounts re- 
ceivable (good and bad), $9,000; furniture 
and fixtures (salvage value estimated), $2,- 
000, making a total of $24,451. Liabilities 
consist of accounts payable, $29,734, and 
notes payable, $57,557, making a total of 
$87,291, 

A first dividend of 10 per cent. will be 
Paid as soon as an itemized statement is re- 
ceived of all accounts and notes. Other divi- 
dends will follow in due course. Distribu- 
tion will be net to creditors. 
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Canadian Imports of Jewelry, Ete. 


Toronto, OntT., June 23.—The monthly report of the trade of Canada for March gives 
the value of imports for home ‘consumption in the jewelry and allied trades as folows: 


Articles and Countries 


Jewelry, n.o.p. 


CLocKs AND WATCHES 


Clocks 


Watches 


Watch cases and parts thereof, 
finished or unfinished.......- 


Watch actions and movements 
and parts thereof, finished or 
unfinished, including winding 
bars and sleeves.........++. ; 


Total clocks and watches....... 


Silver, marftufactures of, n.o.p., 
and articles consisting wholly 
or in part of sterling or other 
silverware 


Manufactures of gold and silver, 
n.0.p. 


eee ee eeereeresreseeeeee 


Precious stones and imitations 
thereof, not mounted or set, 
and pearls and_ imitations 
thereof, pierced, split, strung 
or not, but not set or mounted 


Diamonds, unset 





from which Imported. 


United Kingdom... 


United States..... 


Czecho-Slovakia 
France 

Germany 
Japan 
Other countries... 


Total 


United Kingdom... 
United States 
France 
Germany 
Italy 
Netherlands 
Switzerland 
Other countries 


United Kingdom... 
United States .... 
France 

Germany 
Switzerland 
Other countries .. 


ee ee ee 


Total 


eee ewes 


United Kingdom.. 
United States .... 
France 


United Kingdom... 


United States .... 
France 


eeeeeeeeee 


United Kingdom... 
United States .... 
Other countries ... 


Total 


United Kingdom... 


United States .. 
Netherlands 
Other countries ... 


United Kingdom... 
United States .... 


Other countries ... 


United Kingdom... 


United States .... 
Czecho-Slovakia 
France 
Germany 
Japan 
Switzerland 
Other countries .. 


Total 


United Kingdom... 


United States .... 
Belgium 
France 

Netherlands 
Other countries ... 


Total 


eeeees 


Month of March 
es S 


Twelve months Ending March 
A. 


























































































































a ee 
1926 1927 1925 1926 1927 
$10,257 $6,962 $177,283 $123,716 $108,590 
118,148 128,263 813,581 856,861 1,027,366 
10,372 17,102 172,197 81,766 121,634 
6,891 9,154 76,026 80,677 80,536 
5,893 8,265 100,381 92,914 117,726 
555 120 7,918 6,576 4,180 
157 1,006 17,431 12,666 15,429 
. 152,273 170,872 1,364,817 1,255,176 1,475,461 
3,147 5,469 30,567 36,275 32,320 
51,668 38,276 287,987 344,459 396,064 
2,814 776 17,718 38,932 46,558 
12,290 20,056 191,631 184,059 342,195 
2,955 4,108 20,099 21,927 38,741 
cwieeeas sien 431 236 101 
403 1,077 2,471 6,960 6,450 
seks 110 8,065 1,607 3,345 
73,277 69,872 558,969 634,455 865,774 
750 606 5,871 6,641 6,237. 
865 2,656 15,139 10,165 13,436 
212 162 8,995 8,612 5,070 
117 1,625 20,983 5,944 23,626 
16,846 23,521 152,726 191,280 250,294 
warmest eens 3,169 693 2,570 
18,790 28,570 206,883 223,335 301,233 
23 108 1,938 1,694 3,766 
22,112 20,427 127,386 157,321 193,561 
71 ee éeele 1,600 290 284 © 
3,638 5,017 86,436 72,304 98,865 
68 284 1,345 1,899 2,500 
25,912 25,836 218,705 233,508 298,976 
39 80 5,559 6,516 9,267 
56,159 44,474 289,602 385,471 449,575 
oe sicecie accuses 5,470 10,401 1,361 
65,859 67,773 1,016,265 703,633 1,035,611 
219 ereeses 872 4,519 3,311 
122,276 112,327 1,317,768 .1,110,540 1,499,125 
5,239 8,062 49,684 62,602 65,997 
142,845 114,571 850,229 1,008,036 1,190,773 
106,779 125,701 1,551,512 1,274,083 1,884,484 
ooee 254,863 248,334 2,451,425 2,344,721 3,141,254 
25,047 32,778 134,264 160,397 217,489 
5,567 9,831 68,166 63,839 92,814 
12 eaielegee 2,848 72 150 
835 1,759 7,380 6,123 49,420 
31,461 44,368 212,658 230,431 3595873 
258 9,776 SA ee cccdaca 
13,359 120,046 131,725 
1,393 3,682 4,283 
15,010 133,504 153,371 
44,805 2,884 117,982 252,708 250,338 
10,365 7,723 89,079 80,239 70,695 
1,606 error’ 3,490 3,801 6,892 
5,154 4,192 82,913 64,328 43,792 
1,463 1,808 15,256 21,425 29,740 
6,057 4,078 53,360 66,929 25,946 
1,134 2,213 5,125 7,044 10,717 
ener Pleven 33,654 7,429 35,818 
70,584 22,898 400,859 503,903 473,938 
208,539 104,558 696,914 1,196,825 1,042,672 
3,767 315 18,402 28,204 25,087 
32,107 146,547 630,180 1,123,575 1,016,761 
eee Latsied 21,957 46,741 8,602 
164,052 69,448 753,232 806,391 688,948 
525 witness 47,840 + 10,829 17,450 
408,990 320,868 2,168,525 3,212,565 2,799,520 
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Get Long Prison Terms 





Bandits Who Robbed Lodi, O., Jewelry 
Store Must Serve from Ten to 
Twenty-five Years 


Mepina, O., June 23.—Three members of 
the bandit gang captured in a battle with 
posses, after robbing the Smith jewelry store 
at Lodi, last April, were sentenced this week 
by Judge N. H. McClure. The prisoners 
must serve terms ranging from 10 years to 
25 years. 

James McFadden, of Chicago, wounded, 
pleaded guilty and was sentenced from 10 
to 25 years in the Ohio penitentiary. James 
Madden, of Brooklyn, and Robert Arlington, 
of Cleveland, convicted, were sentenced to 
serve from 15 to 25 years. Earl Turney, 
leader of the gang, was killed in the battle. 








Daylight Saving Time Now in Effect 
in Mexico 


WasHIncTon, D. C., June 23.—Daylight 
saving time went into effect throughout 
Mexico on june 10, George Wythe, Acting 
American Commercial Attache at Mexico 
City, reports to the Department of Com- 


“ merce. 


The establishment of -daylight saving 
time in Mexico will make the Official_time at 
Mexico: City only one hour later than-the 
astronomical--hour~at~New York city, or 


‘two hours later than the daylight. saving 


time as observed in New York at- present. 
The National Railways of Mexico have 

been given one month within which to 

adjust train schedules to the new time. 








New York Jeweler, Charged with 
Violating Platinum Stamping 
Law Is Held for Trial 


Samuel Glassman, jeweler at 136 Essex 
St., New York, was brought before Magis- 
trate George W. Simpson, in the Commer- 
cial Frauds Division of the City Magis- 
trates’ Court, on Monday, and after a brief 
hearing was held for trial before the Court of 
Special Sessions under $500 bail. The case 
was vigorously prosecuted by Assistant Dis- 
trict Attorney Andrew J. Sheridan, while 
the defendant was represented by former 
District Attorney Harold Kunstler. 

Glassman was served with a summons re- 
cently by Inspector Thomas J. Morgan, of 
the Bureau of Weights and Measures, charg- 
ing him with selling to Mr. Morgan a watch 
stamped “platinum” for $260. The watch 
was assayed by Mr. Shields, of the govern- 
ment assay office, and it is charged was 
found to contain less than three per cent. of 
platinum and palladium. At the close of 
the hearing, Magistrate Simpson held the 
defendant for trial in the Court of Special 
Sessions. 

Mr. Sheridan, who represented the gov- 
ernment, is a recent appointee to Mr. Ban- 
ton’s staff and has been placed in charge of 
the important bureau of Commercial Frauds, 
the position held by Justice Max Solomon 
prior to his elevation to the bench. Mr. 
Sheridan has expressed deep interest in. the 
work the National Jewelers Board is doing 
to stamp out trade abuses and has pledged 
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himself to assist actively in the fight. Mr. 
Sheridan was assisted in the preparation ot 
his case by Newman Levy, of Greenbaum, 
Wolff & Ernst, counsel for the National 
Jewelers Board of Trade. 








Silver Replica of Famous 
Whaling Ship to Be Offered 
as Trophy for Motor Boat 


Race 





VERY outboard motorist, and there 

are thousands of them in New Eng- 
land, will be inspired to enter the 
Dorchester Bay regatta of the Massa- 
chusetts Gold Cup Association through 
the offer by Colonel E. H. Green 
of South 


Dartmouth, Mass., of a 


CIRCULAR 


June 29, 1927 


plane in which he made a speed in one of 
the two heats of 21.9 miles an hour, and 
scored 724 points. There were 13 starters 
for the Green prize, the largest class in the 
Miami regattas. 








Diamond Production in South Africa 
During First Two Months 
of 1927 


WasuinoTon, D. C., June 27.—Diamond 
production in South Africa during the first 
two months of 1927 amounted to approxi. 
mately one-quarter of the entire 1926 pro. 
duction. During January, 394,724 carats 
valued at £1,112,632 were produced by mines 
and alluvial diggings and in February the 
total output recorded was 404,719 carats 
valued at £1,185,502, Assistant Trade Cais 
missioner Floyd E. Sullivan, at Johannes. 
burg, reports to the Department of Com. 














SILVER MODEL OF THE FAMOUS WHALING SHIP “CHARLES H. MORGAN” 


silver replica of his famous whaling 
ship, Charles H. Morgan, for a _ race 
for this type of motor boat. This will be 
the first time that outboards in New Eng- 
land have had such a valuable trophy for 
which to compete, and it is expected that 
so many will enter the contest that it will 
have to be run off through a series 
of eliminations. 

Hitherto Colonel Green has sought to fos- 
ter outboards in the Florida regattas with 
prizes for the Biscayne Bay affairs. He 
is now back home at Round Hills on the west 
shore of Buzzard’s Bay, and recognizing the 
Boston regatta as a leading Massachusetts 
and New England event, has given it a 
great incentive by his latest offer. 

The Green trophy at Miami this year was 
won by F. J. Fiske with his Bandit using 
a new twin Johnson in a lightly built hydro- 


merce. The total production of both mined 
and alluvial stones for 1926 was 3,217,966 
metric carats, the estimated value being £10, 
683,597. Finds on the alluvial diggings are 
responsible for the continued mounting in 
production this year. 

Mr. Sullivan advised that the principal 
purposes of the South African precious 
stones bill, which recently passed its second 
reading in parliament, are the restriction of 
the output of .diamonds and _ provisions 
against the best part of a field being ab- 
sorbed as owners’ and discoverers’ claims 
through excessive subdivision of the land 
before it is proclaimed a diamond field. It 
was pointed out before the second reading 
of the bill that the South African govern- 
ment is interested to the extent of one-fifth 
of the diamond production of South Africa 
and Southwest Africa. 
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W. H. Hofmann, of the Heeren Bros. Co., 
spent the week end at Bedford, to escape 
the sudden warm weather which swept 
down on this community last Friday. 

Quite a number of jeweler-opticians last 
week attended the optical convention in 
Washington with C. C. Schreck, of the 
Heeren Bros. Co., leading the vanguard of 
the participants from this section. 

Collections in the trade are reported about 
on a par with one year ago, although there 
is some complaint being heard in some sec- 
tions in the wholesale trade, due to condi- 
tions not being the best in some of the min- 
ing regions. Generally speaking, however, 
they are reported as satisfactory. 

The employes of the Heeren Bros. Co. 
had an enjoyable time at Oakmont last 
Thursday, where they occupied the grounds 
of the Duquesne Canoe Club, and indulged 
in sports and made things merry in gen- 
eral. The store was closed early, permitting 
everybody to participate in the event. 

Paul Rissi and David Greer, who were in 
the employ of W. J. Yenny, East Pitts- 
burgh, for a number of years, have bought 
out the business of Joseph J. Schmidt at 
Turtle Creek, which is a nearby community. 
This section is in the vicinity of the big plant 
of the Westinghouse Electric & Mfg. Co. 

Numerous traveling salesmen are coming 
this way, according to the statement of mer- 
chants, and while business is found to be 
slow in some sections, it is stated that trade 
here in June has been fairly good. The 
wedding business has helped to some extent, 
as there has been a number of prominent 
weddings in this section the last month. 

The members of the Retail Credit Men’s 
Association affiliated with the Pittsburgh 
Credit Bureau, held a _ dinner-dance 
Thursday night of last week at The Pines. 
The growth of the organization this year 
has been quite rapid. Nearly every down- 
town jeweler is now a member, the member- 
ship having been boosted this year to a total 
of 437. 

Herman H. Hofmann is very much pleased 
with the outcome of the recent wholesale 
jewelers’ convention held in Providence. Mr. 
Hofmann was elected a member of the 
executive board of the organization and his 
friends are congratulating him on_ this 
recognition. The late W. F. Hofmann, the 
father of H. H. Hofmann, of the Heeren 
Bros. Co., never missed an opportunity to 
attend these conventions. 

E. H. Pafenbach, who is in business with 
his father, Albert Pafenbach, diamond mer- 
chant and jeweler, in the Park building, 
Pittsburgh, is at present enjoying a motor 
trip from this city to San Francisco and re- 
turn. He left Pittsburgh on Sunday, June 
12, and reached Kansas City the following 
Tuesday night, and expected to arrive in 
Denver last Friday. Mr. Pafenbach’s itin- 
erary includes about 12 national parks, and 
he believes that he will cover between 10,000 
and 12,000 miles on his three months’ trip. 

During the week a letter was addressed 
here to creditors of Louis Rush, Steuben- 
ville, O., by the law firm of Cohen & Gard- 
ner, setting forth that Mr. Rush is finan- 
cially embarrassed and cannot pay his bills 
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and offering to settle on the basis of 25 cents 
on the dollar. The matter is being looked 
into here, and the law firm representing Mr. 
Rush is being communicated with regarding 
the terms offered. It is stated that some 
friends are helping Mr. Rush out of his 
difficulty. 

A meeting of the members of the Pitts- 
burgh Association of Credit Men was 
called for June 28, at which time action was 
taken on the proposition of changing the 
name of the association to the Credit Men's 
Association of Western Pennsylvania. This 
will transform the activites of the organiza- 
tion from a municipal to a regional organiza- 
tion. The move, it is stated, has the endorse- 
ment of the national association, as it marks 
a new era in the rendering of service to the 
wholesale, jobbing, manufacturing and bank- 
ing interests of this section of western 
Pennsylvania. 

Francis A. Keating, of the Grogan Co., 
was at Cherbourg when Col. Charles A. 
Lindbergh set sail for the United States on 
the warship Memphis. He also-was in Paris 
when “Lindy” landed there, as well as in 
England. Mr. Keating says the reception 
accorded the air hero was earnest in both 
France and England. Mr. Keating bought a 
large line of goods, but says the number of 
concerns making the very finest of merchan- 
dise is rather limited. There is also a rising 
cost in merchandise, due partly to the con- 
tinued increasing prosperity now being en- 
joyed in Europe. 

Some of the members of the trade at- 
tended the Summer dinner dance of the 
members of the Retail Credit Men’s Asso- 
ciation, affiliated with the Pittsburgh Credit 
Bureau, at The Pines last Thursday night, 
where they enjoyed dancing, vaudeville and 
other entertainment. A. N. Fraser, presi- 
dent of the Pittsburgh Credit Bureau, was 
the speaker and showed some big game 
which he had captured in the Canadian 
Rockies, his talk being illustrated by stere- 
opticon views of the animals bagged by him. 
Chicken and waffles were served. About 
200 persons were present. 

Harry A. Sipe of the house of. Sam F. 
Sipe is making his first diamond buying 
trip, having sailed from New York on the 
Berengaria for the Amsterdam markets. 
Charles Sipe of Indianapolis, a brother of 
the late Sam F. Sipe is accompanying his 
nephew. Since the death of Sam F. Sipe, 
C. Glenn Sipe has been making these trips, 
but Harry A. Sipe is now making his in- 
itial voyage. Miss Elizabeth Oliver, buyer 
for the silverware department and Dudley 
G. Irwin will be married in July. F. C. 
Stitt of the Sipe house has been confined to 
his home on account of illness. 

A meeting of the creditors of Morris Gold- 
stein, individually and trading as the Jewel- 
ers’ Window Protection Co., now in bank- 
ruptcy, will be held at the office of Watson 
B. Adair, referee in bankruptcy, St. Nicholas 
building, Fourth Ave. and Grant St., Pitts- 
burgh, Pa., on June 30, at 9 a. m., Eastern 
Standard Time. This meeting is called for 
the purpose of making allowances for claims, 
the examination of the bankrupt and for the 
consideration of any offer of composition 
which the bankrupt may submit. If an offer 
is made, the referee will report to the court 
four days after the meeting, and if accepted 
by the required number of creditors, will be 
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presented for final confirmation on July 5 at 
9a. M. 

A. C. Gies, who has been in the jewelry* 
business for 50 years and in the same loca- 
tion at 6260 Frankstown Ave., for 48 years, 
celebrated with Mrs. Gies, last Tuesday, their 
40th wedding anniversary. The affair was 
marked by a dinner party held at the head- 
quarters of the Pittsburgh Athletic Asso- 
ciation. The dinner was arranged by Mr. 
and Mrs. A. C. Gies, Jr., and Mr. and Mrs. 
Raymond R. Artz, Mr. Gies, Jr., is a son 
of Mr, Gies, and Mrs. Artz is a daughter. 
Covers were laid for 24 and the decorations 
at the tables were peonies and red roses to 
carry out the ruby anniversary scheme. Fol- 
lowing the dinner, bridge was enjoyed in 
the private rooms where the delightful event 
was held. 








Reading, Pa. 


Dr. H. M. Clunk, the optometrist, attended 
the sessions of the American Optometric 
Association at Washington, D. C. 

On motion of Attorney Harry W. Lee, 
Judge Marx, of the Berks Orphans Court, 
appointed Jewelers Albert W. Elliott and 
Norman B. Keeport, appraisers in the estate 
of the late Howard J. Miltenberger, who 
conducted a jewelry store at 501 S. 15th 
St., to set aside property to the value of 
$5,000 for the widow Estella S. Milten- 
berger. 








Plainville, Mass. 


The Plainville Stock Co. is increasing its 
force of bench hands especially on rings and 
bar pins. 

The Whiting & Davis baseball team was 
defeated last Wednesday evening in the 
Twilight Shop League game, by the Evans 
Case -Co.’s team. The score was 14 to 2 
in favor of the case makers. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending June 25, 1927 
The U. S. Assay Office reports: 


Gold bars exchanged for gold coin.. $1,344,147.17 


Gold bars paid depositors..... Pye 34,773.07 
ROMS stwass cusscacelocwwes $1,378,920.24 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
JOM A. in Canine pa dincpaapoe ne chen $463,907.60 
ey se rE ree eT ee ee ore 96,533.57 
O  Ben sdastcccvauacuaeunemnes 149,481.25 
a Seer Te Mee ee ee 82,031.20 
1 | Qe hua sic Mama waeeebe MENanek eat 455,664.12 
XN <M x caian emcee deere eran 96,529.43 
POUND 00k ieewmleh bee neeaars $1,344,147.17 








C. A. Brandenburgh, formerly associated 
with the Vail Jewelry Co., Wichita, Kan., as 
foreman of the watch repair shop, is now 
in charge of the watch and jewelry repair 
departments at the Parrott Credit Jewelers 
at 215 E. Douglas Ave. Mr. Brandenburgh 
has been a watchmaker for 20 years. 

















William F. Brown, 316 Washington St., 
Lynn, jeweler, has filed marriage intentions 
at city hall. The bride-to-be is Esther 
Marder, 50 Greenwood St. 

J. E. McCourt, of the Star Watch Case 
Co., visited the plant at Ludington, Mich., 
last week. He was accompanied by his 
wife and three children, the trip being made 
by automobile. 

Waltham, Mass., had its part in Captain 
Charles A. Lindbergh’s flight from New 
York to Paris, for the clock which the dar- 
ing aviator carried on his plane was the 
product of the Waltham Watch Co. 

Dividend accumulations on the preference 
stock of the Waltham Watch & Clock Co. 
were declared with a distribution of $19.60 a 
share, in addition to the regular quarterly 
of $1.75, both payable July 1 to holders of 
record June 20. 

A model of a Spanish room was exhibited 
by Shreve, Crump & Low, Inc., last week 
in one of the front windows of the store. 
Many people were attracted by this exhibit, 
the work of Laurence E. Bumpus, of the 
Vesper George School of Art. 

The sympathy of the trade is extended to 
Winsor N. Cobb on the death of his mother. 
After the funeral services, which took place 
in Somerville, Mr. Cobb took the body to 
Well Fleet for burial. Later he returned 
to the Pacific Coast, where he is employed 
by the Krementz Co. 

Mr. and Mrs. Frederick Hawkes and 
family have gone to Bermuda for a brief 
vacation. Mr. Hawkes is with the Ripley 
Howland Mfg. Co. C. A. Parker, of the 
same company, and party, have gone on an 
automobile tour through Moosehead Lake 
district, Bar Harbor and other parts of 
Maine. 

Tribute over the radio to the late James 
S. Blake was paid by the Masonic Drum 
Corps last week when the band played 
Chopin’s funeral march. The Aleppo band 
is one of the finest in the country. 
Thousands of listeners-in were greatly im- 
pressed with this final mark of respect and 
affection for one who was as widely beloved 
as he was popular in Masonic and other 
circles. 

C. W. Davidson, president of the Thomas 
Long Co., has gone to Jefferson, N. H., 
for the Summer. In the rear of the store 
on Summer St. tables, artistically decorated 
with the latest novelties, have added a 
pleasing attraction to customers. The com- 
‘pany is planning to extend the balcony the 
whole length and breadth of the store to 
accommodate further offices. The diamond 
room has also been enlarged to furnish 
additional tables for displaying stones to 
customers. 

Miss Elizabeth Hastings, secretary to F. 
F,. Davidson of the Thomas Long Co., 
sprang a surprise on her associates last week 
when she announced that she was the wife 
of Harold Taintor and that they were mar- 
ried last August. Congratulations were in 
order, of course, although somewhat’ be- 
lated. The employes also presented several 
suitable gifts to the pair. Mrs. Taintor sev- 
ered her connections with the company at 
the same time that she made known the 
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news of her wedding. Miss Kennedy, an 
employe in the watch-repair department, also 
left the company’s services last week. 

The police are investigating a robbery at 
the jewelry store of William Laitimer, 65A 
Parker St., Gardner, Mass., early one morn- 
ing recently, when jewelry valued at approx- 
imately $600 was stolen. The theft was dis- 
covered by Mr. Laitimer when he went to 
the store to open for business. Entrance 
had been gained through the basement, ac- 
cording to the police. The thief or thieves 
broke into the work shop of P. H. Loughlin, 
an electrical contractor next door, gaining 
entrance to the basement under the Laitimer 
store. They pushed up the floor boards of 
the window and entered the store. Only 
small articles we ec taken. 

A negro arrested in a Broadway lodging 
house was charged last week with breaking 
and entering the safes of the Penfield Jewel- 
ry Co., 357 Washington St., and other near- 
by stores. The total of the larcenies is in 
excess of $25,000 in jewelry and money, but 
merchandise valued at $17,000 has been re- 
covered. The man admits being implicated 
in these robberies. At the time of the arrest 
Sergeant Frank Gilman made a search of 
the negro’s room, finally ripping up a sec- 
tion of the floor and securing 197 diamond 
rings. The police are keeping the man with- 
out giving out his description in the hope of 
being able to locate a companion, although 
the negro maintains that he was working 
alone. 








Allentown 

Harry J. Dotter, the Lehighton jeweler, is 
confined to his bed, being threatened with 
an attack of pneumonia. 

Dr. E. J. Faust, jeweler and optician, and 
his wife celebrated the 22nd anniversary of 
their marriage June 15. They left on Sun- 
day, June 19, for Washington, D. C., by 
motor, where they will spend the week 
attending the sessions of the American 
Optometric Association. 

Dr. E. J. Faust, the optometrist and 
jeweler, and Mrs. Faust, were in Wash- 
ington, D. C., last week, attending the ses- 
sions of the American Optometric Asso- 
ciation’s national convention and clinic. They 
made the trip by automobile and are regis- 
tered at the Hotel Willard. 

The jewelry store of Faust & Landes, 728 
Hamilton St., was the first among the busi- 
ness places of Allentown to show the new 
issue of Lindbergh air mail stamps in their 
window. Several of these stamps were re- 
ceived from Washington, D. C., by a member 
of the firm from an acquaintance in the 
Bureau of Standards. 

The annual reunion of the Beitel family 
of Catasauqua was held last Sunday at the 
home of Mr. and Mrs. James C. Beitel, 213 
Front St. Mr. Beitel, who only recently 
passed his 85th birthday, was for many years 
the president of the Lehigh National Bank 
as well as a prominent jeweler of the 
borough. Mr. and Mrs. Beitel have been 
married for more than 63 years. They are 
enjoying splendid health which is cause for 
great joy among their relatives and friends. 
Mr. Beitel is the father of “Bob” Beitel, 
the popular Catasauqua jeweler. 

A number of Allentown jewelers did 
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their bit to gladden the hearts of school 
boys and girls in this year’s graduating 
class of the local high school. Among 
those making gifts to the students were the 
following: E. Keller & Sons, gold medal 
for student with highest average; E, j. 
Faust, gold medal for student with highest 
average in Latin; Sam Perkin, prize for 
best note book in English; Abraham 
Cohen, gold pen and pencil set for best 
average in Latin; E. H. Wetherhold & 
Son, gold pin for accuracy in typewriting; 
W. A. Appel, two watches for best essays, 
and Faust & Landes, two watches awarded 
in connection with a contest. 


William E. Wetherhold, 1945 Highland 
St. son of Mrs. Annie C. and the late 
Edward H. Wetherhold, has taken over the 
active management of the jewelry store of 
E. H. Wetherhold & Son, 723 Hamilton 
St., in which firm he held a junior partner- 
ship from 1925 until the time of his father’s 
death early this year. With the aid of his 
mother, he is carrying on all the traditions 
of honesty and integrity that were estab- 
lished by his father, who was one of the 
most highly respected citizens and business 
men in Allentown. The sales staff was 
increased recently with the employment of 
John H. Frankenfield and John Rogers, 
both of whom had for quite some time been 
connected with the Kay jewelry store. 

The following traveling men are calling 
on the trade in this locality: Frank H. 
Lodge, with Waterbury Clock Co.; R. J. 
Costigan, Seth Thomas Clock Co.; Harry 
M. Levy, Benjamin F. Levy, Inc.; J. B. 
Shedney, New Haven Clock Co.; Earl B. 
Harmon, Wolcott Mfg. Co.; “Joe” Klein, 
Shiman Bros. & Co., Inc.; W. B. Wilson, 
Du Pont Viscoloid Co., Inc.; Samuel 
Zickerman, Zickerman Bros., Mr. Witsen- 
huysen, United Diamond & Jewelry Co.; M. 
Schiff, maker of diamond mountings; A. S. 
Riley, of Alfred S. Riley, successor to Her- 
mann Baum, Inc.; Milton L. Braun, A. Jaffe 
& Son; Mr. Sehlhorst, Reus & Sehlhorst; 
Arthur B. Veit, B. & L. Veit; Harry R. 
Barnett, Wolfsheim & Sachs, Inc.; Felix 
B. Vollman, Felix B. Vollman & Co.; T. A. 
Brennan, with Harry Newberg. 


James K. Rauch, a former Bethlehem, 
Pa., jeweler and watchmaker, 631 Sixteenth 
Ave., Bethlehem, who had been missing from 
home since last Wednesday, was located in 
the Allentown Hospital where he had been 
a patient since Wednesday evening. Mr. 
Rauch, who is 86 years of age, had left his 
home in Bethlehem and came to Allentown 
where he was overcome at 17th and Turner 
Sts., Wednesday evening. He complained 
of pains in his back and was taken to the 
Allentown Hospital by a passing motorist. 
The aged man was not able to give a 
coherent account of where he lived and his 
relatives could not be notified. His daughter, 
Miss Lillian Rauch, had been much con- 
cerned over his disappearance and_ notified 
police of Allentown to look for her father. 
A representative of the family last week 
chanced to mention to an Allentown police 
sergeant that the man was a watchmaker. 
The sergeant who knew the aged man at 
the hospital knew he was a watchmaker but 
did not know his name. Hospital authorities 
were called and _ identification completed. 
Arrangements were then made to have Mr. 
Rauch taken to his home. 
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B. Greenberg, Pennsylvania Ave. jeweler, 
reports an enjoyable time at the Shriners’ 
convention in Atlantic City, where he spent 
two days. 

S. Mitchell, 7th St. jeweler, reports that 
one of his salesmen lost $277 during the 
Lindbergh festivities, it evidently being 
stolen by a pickpocket. The money has not 
been recovered. 

The M. A. Leese Optical Co., owner of 
Station WMAL, awarded to Miss Helen 
Pearson, of Washington, a Utah loudspeaker, 
for sending in the first correct list of the 
group of songs broadcast recently. 

Edwards & Zanner, jewelers, have re- 
ceived a contract from the State Department 
to supply watches which the President of 
the United States will award to captains of 
foreign vessels who save American lives. 
The case of the watch is to be 50 penny- 
weight and the chain 35. The charm is to 
be a regular anchor and the watch is to be 
of 14-Karat gold. 

Louis Abrahams, jeweler, will remove his 
stock of goods from his present location on 
G St. to 711 G St., about a block away. 
This is due to a re-building program in 
progress by the Security Savings and Com- 
mercial Bank. The bank has taken over the 
property now occupied by Mr. Abrahams, 
necessitating his removal. No change will 
be made in stock or fixtures of the jewelry 
store to be located at 711 G St. 

Earl Q. Morse, from the jewelry firm of 
Hugh Connally & Son, Inc., Detroit, has 
accepted a position with the Seabridge 
Jewelry Co., Washington. Mr. Morse is a 
watchmaker and was employed in that ca- 
pacity in Detroit for some years, but re- 
cently received a message from La Plata, 
Md., that his father was quite ill. He left 
hurriedly for his father’s bedside, and in- 
tended returning to his old position, but his 
father died, necessitating his remaining away 
some time. He then decided to locate in 
Washington, his former home, and he and 
Mrs. Morse are now settled here. 

Charles Schwartz, president of Charles 
Schwartz & Son, jewelers, presented Mrs. 
Evangeline Lindbergh with a diamond wrist 
watch on her recent visit to Washington. 
Mr. Schwartz went to the temporary White 
House, where Mrs. Lindbergh was the guest 
of Mrs. Coolidge, before the arrival of the 
illustrious young Colonel, and had no trouble 
obtaining an interview with the lady, who 
appeared very grateful over the handsome 
remembrance. Mr. Schwartz had prepared 
a letter in well-chosen and appropriate 
words, which he presented at the same time 
the watch was given commending Mrs. 
Lindbergh and her famous son. , 

Two hundred or more Washington mer- 
chants taking the annual Boosters trip of the 
Merchants and Manufacturers Association, 
on the steamer Southland, visited historic 
points along the Virginia coast to advertise 
the growing commercial activities of the Dis- 
trict of Columbia. When the party arrived 
at Old Point Comfort last Saturday morn- 
ing, they journeyed to Langley Field and 
witnessed an air demonstration at the army 
air field, staged through the co-operation of 
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the national advisory committee on aeronau- 
tics and Maj. Generaol Mason M. Patrick, 
chief of the Army Air Service. At Langley 
Field the merchants were divided into four 
groups and made a close inspection of the 
facilities of the air field. One of the reasons 
for such inspection is the thought of seeking 
to promote commercial air service to and 
from Washington, a question now before the 
District Commissioners. Before returning 
the Boosters visited Norfolk, Va., and went 
by electric cars to Ocean View. Commis- 
sioner Dougherty and Representative Zihl- 
man, chairman of the House District Com- 
mittee, were of the party. Arthur J. Sun- 
derlin, head of the jewelers organization of 
the association was one of the committee to 
assist in the entertainment. S. M. Selinger, 
jeweler, and M. A. Leese, president of the 
M. A. Leese Optical Co., were also members 
of the committee. 











TRADE CONDITIONS 


Owing to many school and college closings and 
numbers of weddings, June thus far has been a good 
business month according to several retail jewelers. 
Some jewelers say business in Birmingham is better 
at this time than at the same date last year. In 
Birmingham industrial and building conditions re- 
main good. In the rural sections farmers report 
good prospects for a normal corn and cotton crop. 
As yet the boll weevil is doing but little damage to 
the cotton. There are but few men out of employ- 
ment. On the whole business is about all that one 
could exrect this time of year. 


In the show window of the Jaffe Jewelry 
Co., on N. 19th St., is a unique clock, the 
mountings for which were made by A. C. 
Duport, a well-known mechanic of Bir- 
mingham. On either side of the clock is a 
highly polished steer horn, while in front 
and near the bottom are two small horns 
and the clock rests on two parts of horns. 
On the top of the clock is the likeness of a 
stag. 

Nothing of a definite nature has yet been 
done by the State legislature of Alabama in 
regard to raising an additional $4,000,000 in- 
come for the State as requested by ‘Gover- 
nor Bibb Gravés. The druggists and the 
clothing merchants, especially, are waging 
a warm fight against the State legislature 
placing a special tax' on merchandise. The 
indications at present are that automobiles 
and corporations may bear the burden of 
this proposed tax. Whether or not a special 
State tax will be placed upon jewelry re- 
mains to be seen. As yet nothing has been 
done in this regard. 

Leaving behind them a long trail of bad 
checks. as well as being charged with steal- 
ing $13,000 worth of bonds from the High- 
land Creamery Co., Jack “Red” Ashworth 
and Mrs. Gladys Malone, his companion, are 
under arrest at Memphis, Tenn., charged 
with passing worthless checks there. They 
will probably be brought back to Birming- 
ham to face the charges against them here. 
It has not been made public as to what firms 
in Birmingham hold worthless paper given 
by this pair, but it is said there are several 
iewelers who have some of their checks. 
They admitted to the Memphis police that 
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they had robbed the ice cream concern in 
Birmingham. In Ashworth’s trunks, Mem- 
phis police found burglar tools and papers 
stolen in the robbery of the ice cream com- 
pany. The couple are also wanted in Nash- 
ville, Tenn. for passing “cold checks,” and 
Ashworth admitted that he had escaped 
from a county road gang at Atlanta, Ga. It 
is believed by officers that this couple may 
have been connected with a number of other 
recent robberies in Birmingham, among them 
a retail jewelry store. 

The 800 pound buffalo, recently purchased 
in Oklahoma by the merchants of Ensley, 
for their barbecue to be given at Fair Park, 
June 29, has been slaughtered and the meat 
placed in cold storage for a few days to 
cool off. This will be the first buffalo 
barbecue ever given in the south, noted for 
many years for its old fashioned barbecues. 
P. H. Tyler and other jewelers of Ensley 
are taking a leading part in the barbecue. It 
is expected that every retail merchant in 
Ensley will close his store on June 29, and 
he and his family and clerks attend the bar- 
becue, which is an annual affair with Ens- 
ley business men. 








Atlanta, Ga. 





Vincent Huber, representative of George 
Hi. Fuller & Son Co., Chicago, was a visitor 
in Atlanta during the week calling upon the 
local trade. 

J. J. Bookout, Peachtree Arcade jeweler, 
has returned from an automobile trip to 
Spartanburg, S. C., where he spent several 
days on a visit to his daughter. 

H. S. Banta, Newman, Ga, P. A. 
Hughes, Commerce, Ga., H. E. Kerley and 
George ‘E. Daniell, both of Marietta, Ga., 
were all visitors to the city during the week 
on business. 

R. C. Schneider, of R. C. Schneider & 
Son, Inc., is having extensive renovations 
made to his store on Peachtree St. A 
balcony is being: added to the store, which 
will provide ample space for the office of 
the firm. 

J. P. Stevens, president of the Horological 
Institute of America, is leaving Monday for 
a visit to Washington, D. C., in the interest 
of that organization. He will attend while 
there a meeting of the institute’s executive 
committee. 

Final details of the convention program 
for the coming meeting of the Georgia 
Retail Jewelers Association, which will 
open at the Hotel Cecil on July 20, are 
being worked out by President Banta in 
connection with a committee of Atlanta 
jewelers. An interesting program is being 
arranged and the best meeting ever is prom- 
ised visiting jewelers this year. 

Evidence that Atlanta jewelers are not so 
far behind times is to be found in the fact 
the silver and jeweled replicas of the mono- 
plane in which Lindbergh crossed the Atlan- 
tic are to be found in many of the local 
stores, and are, according to all reports, prov- 
ing to be fine sellers. The pins are retailing 
from $2.50 and up, and jewelers are selling 
them as fast as they can secure them. 








Gleason & Johnson, Austin, Minn., will 
move their jewelry business into new 
quarters on July 1. 
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The spoon above, from the Metro- 
politan collection, is especially well 
decorated with the zigzag, bright-cut 
border and shield, with flower motif 
directly underneath. Note how neatly 
this description fits the spoon next 
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to buy for their homes, the wide-awake Jeweler is reaping his share of 
the harvest by featuring merchandise of Early American design. 
As other merchants feature furniture, wall paper, and hardware in the 
Early American manner, so does the Jeweler with glass and silverware. 
Studying the treasured collections of old silver at the Metropolitan 
Museum and the Boston Museum of Fine Arts, we find that authentic 
Early American silver has certain marked characteristics which stand out at 
once. The peculiar tipped back with ridge at top—the ridge along the 
front, where the handle joins the bowl—on the back, the strap-like reenforce- 
ment from the base of the handle down onto the bowl, are all features that 
stamp a spoon as Early American. When there is decoration, the “bright- 
cut” zigzag border is often used; and if there is a shield it is placed well up 
into the top of the handle, frequently with a flower motif directly beneath. 
“Treasure” Solid Silver in the Early American Style has all these 
characteristics which not only mark it as authentic, but which immediately 
strike the discriminating Mrs. Prospect as just the htt! for her Colonial 
dining room. 


. T a time when so many people are in quest of things Early American 





Here is the Early American 
Style as expressed today in 
Treasure Solid Silver 





Observe how completely it pre- 
serves the quaint and beautiful fea- 
tures found in the originals. And 
yet how smartly new is this design 
as wrought with the refinement and 
skill of modern silversmithing. A 
real achievement ! 


Silversmiths - 


GREENFIELD, MASSACHUSETTS 
Member of the Sterling Silversmiths Guild of America 
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Engraved 


Above, an early American spoon 
of the period 1760 to 1800. Note 
the quaint modeling, the peculiar 
“tipped” back with ridge at top, the 
strap-like reenforcement from base 
of handle down onto the bowl. 


Creators of Distinctive Tableware 


San Francisco 
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The Season of 
Jewelry Trade 
Outings 


are the months 

most generally 
chosen for outings 
of social organizations, trade associa- 
tions and employes in the factories 
and distributing houses in the jewelry 
industry and from the number which 
have already been held and _ those 
scheduled for later in the season this 
Summer promises to be well up to the 
standard of previous years in such 
events. 

Some critics have said that the time 
and money expended on these outings, 
picnics and clam bakes could be put 
to better advantage by those who at- 
tend and that the effort leads nowhere 
and acomplishes nothing. We hasten 
to differ with this opinion because we 
believe that there are many strong 
arguments in favor of these Summer 
gatherings. They afford a chance for 
jewelers to get together and become 
better acquainted and often prove of 
benefit in the business world as well. 
Those who attend return to their work 
stimulated physically and mentally and 
the friendship and good will which 
these occasions engender are, in our 
opinion, well worth while. The meet- 
ing of members of the industry in a 
social way cements old friendships and 
is the means of forming new ones 
which often develop desirable business 
relations later on. Then too these get- 
togethers often serve to dull the edge 
of soreness and business rivalry that 
sometimes leads to competition which 
is not to the benefit of the trade at 
large. To the employes in the fac- 
tories and offices in the jewelry trade 
these outings mark red letter events 
away from the day after day grind 
of the shop. Retailers are brought 
in contact with wholesalers.and manu- 
facturers and a better acquaintanceship 
leads to greater confidence and de- 
velops a stronger spirit of co-opera- 
tion. So we say, on with the outings! 


fey and July 





The Fight : Pee Rage 
Against Modern te pea _ ci 
Criminals annua conven- 


tion of the West 
Virginia Retail Jewelers’ Association, 
which was held at Clarksburg on June 
20 and 21, as reported in this week’s 
issue of THE JEWELERS’ CircuLar. J. 
W. Rhodes, assistant superintendent 
of the Pinkerton National Detective 
Agency, gave jewelers some helpful 
suggestions as to how they can co- 
operate in running down criminals. 
His suggestions are based upon a care- 
ful study of bandits, check swindlers, 


‘‘pennyweighters” and other types of 
crooks who prey upon jewelers and 
should be heeded not only by the West 
Virginia merchants but by others 
throughout the country. 

In asking for the co-operation of 
the jewelers, the speaker urged that 
when a member of the trade is held up 
and robbed that, whenever possible, 
he note carefully the description of the 
bandits who are robbing him, noting 
particularly peculiarities in their ap- 
pearance which will help in tracing 
them. He also urged that jewelers 
should mark their merchandise with 
scratch marks in such a way that it 
can be identified. 

“One of the greatest difficulties that 
we have to contend with,” said Mr. 
Rhodes, “is the failure of jewelers to 
be able to make identifications after 
arrests have been made. It is only 
natural when a jeweler is held up, 
he is excited and not in his normal 
state of mind, but if you can educate 
yourself to expect a hold-up at any 
minute and be prepared to make a 
mental photograph of the hold-up men, 
it is likely that there will be little dif- 
ficulty in capturing them as, in many 
instances, they have been arrested be- 
fore and photographs of them are in 
existence. We have had some cases 
where prudent jewelers have gone to 
the time and expense of putting a pri- 
vate scratch mark on each piece of 
jewelry in their establishment and it 
has proven the most important thing 
afterwards.” ° 

Even where a jeweler has scratch- 
marked his jewelry its recovery is of- 
ten extremely difficult because of the 
care exercised and the speed with 
which the modern day crook works. 
Long before a robbery or hold-up is 
undertaken, every move is carefully 
planned. One member of the gang 
is usually selected to get away with 
the loot which is quickly placed in the 
hands of a “fence,” and the identity of 
the jewelry destroyed. There are 
many instances, however, where the 
scratch marks have been the means of 
convictions. 

In comparing the methods employed 
by the modern criminal with those of 
old time crooks, Mr. Rhodes said that 
the jewelers should be as up-to-date in 
their methods of protection and as 
alert as are the modern criminals in 
their attacks. The old time ‘criminals 
operating on safes could: be traced by 
the particular kind of work they did 
and could easily be identified through 
the methods and tools used. It was 
easier at that time to locate them be- 
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cause there were fewer places in which 
they met. But, today, the jeweler has 
to contend against highly skilled 
crooks armed with acetylene burners, 
“can openers” and nitroglycerine, and 
it has been a race between the safe 
makers and the safe robbers for some 
years past. 

The up-to-the-minute criminals, in- 
stead of living in groups as they 
formerly did, are much harder to cap- 
ture because they live in apartment 
houses, dress in the height of fashion, 
pose in their neighborhood as success- 
ful business men and take every pre- 
caution to keep their identity un- 
known. In this connection jewelers 
are warned that too much care can- 
not be taken in dealing with strangers 
who may be well dressed, gentlemanly 
and to all appearances respectable citi- 
zens. It often transpires that they 
are clever check forgers, “penny- 
weighters” or sneak thieves, and the 
new tricks which they are constantly 
devising are legion. 

The day of the crook who looked 
the part has passed and the present 
day hold-up man, swindler or safe 
breaker, is not the poorly dressed, un- 
shaven, repulsive looking person that 
some jewelers may picture him to be. 
In addition he has the big advantage 
of being able to make a quick escape 
in an automobile once his crime has 
been committed. He is often at heart 
a coward, although vicious and des- 
perate when under the influence of 
“dope” and thinks nothing of taking 
human life. 

Caution in displaying expensive 
jewelry to strangers and in accepting 
checks in payment for purchases made 
by people who are not well known to 
the jeweler, no matter how plausible 
the visitors’ stories may be, unless the 
checks are guaranteed by the bank, 
will save many losses. Care about 
leaving jewelry in the show windows 
at night and similar precautions have 
often been called to the attention of 
jewelers, as have proper safeguards 
against the tricks of strangers who re- 
quest that a selection of articles be 
sent by messengers to hotels or pri- 
vate addresses, but these warnings 
cannot be repeated too often. Eter- 
nal vigilance is the price of safety and 
even the most cautious are not 
immune. 








Jewelry valued at about $300 was stolen 
one morning recently from the show window 
of the Star Jewelry Co., 1341 Main St, 
Hartford, Conn. The thief smashed the 
glass with a brick wrapped up in @ 
handkerchief and stole everything within 
reach. The loot included 18 wrist watches, 
12 pocket watches, four diamond rings and 
a diamond stickpin The police are now 
working on the case. 
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A. Ball, importer of pearls and precious 
stones, 48 W. 48th St., returned from Europe 
last Friday on the Berengaria. 

The Braun & Stern Co., Inc., encruster 
of stones, 105 Fulton St., will close its place 
of business from July 1 to July 11 for the 
annual vacation, 

Jerome J. Danziger, of S. Danziger & 
Sons, importers of diamonds, 65 Nassau St., 
returned last week on the Majestic, after an 
absence of seven months. 

The offices of I. Hochberger & Sons, im- 
porters and cutters of diamonds, 10 W. 47th 
St. will be closed on Saturdays during the 
months of July and August. 

The New York office of the Hadley Co., 
maker of watch attachments, now located at 
15 Maiden Lane, will be moved on July 1 
to new quarters at 20 W. 47th St. 

The Bridge Curiosity Shop, Inc., has re- 
moved to larger quarters at 67 Myrtle Ave., 
Brooklyn, where the business is now being 
conducted under the style of M. Gruskin & 
Sons. 

B. Distler, 9 Maiden Lane, is sailing on 
the Berengaria today (Wednesday) for the 
European diamond markets. During his 
stay abroad he will visit Amsterdam and 
Antwerp. 

Maurice Ledeberg of the firm of Louis 
Pressel & Ledeberg, Inc., 62 W. 47th St., re- 
cently returned from Europe. From there he 
made shipments of diamonds to the New 
York office. 

Henri Mandelbaum, diamond importer and 
cutter, 71 Nassau St., sailed last Saturday 
on the Belgenland for a six weeks’ purchas- 
ing trip to the diamond markets of Antwerp, 
Amsterdam and Paris. 

It was announced last week that the office 
and factory of Max Stern & Co., importers 
of precious stones and encrusters, 105 Ful- 
ton St., will be closed from July 1 to July 11 
for the annual vacation period. 

Maurice A. Davidson of Davidson Bros., 
71 Nassau St., sailed for Europe last Satur- 
day, on the steamship Majestic. Mr. David- 
son will visit the European diamond markets 
at Paris, Antwerp and Amsterdam. 

Merle Johnson, president of H. F. Wick- 
man & Co., Honolulu, T. H., is in New 
York and attended the outing of the Jewel- 
ers’ 24 Karat Club at Pleasure Bay, N. J., 
last Wednesday, as the guest of Harry C. 
Larter. 

Yeblon & Mahler, wholesalers of silver- 
ware, ivory and clocks have removed their 
uptown showrooms from 50 W. 47th St., to 
20 W. 47th St., where they occupy quarters 
on the fifth floor. The downtown head- 
quarters are at 15 Maiden Lane. 

Among the passengers on the Berengarw, 
which sailed for Europe last night (Tues- 
day) was Sereno P. Davis, of Jacobson 
Bros., importers of diamonds, 551 Fifth 


Ave., who is making his maiden trip to the 
European diamond markets, in the interest 
of his firm. 

The committee, 
terms conference was held in this city several 
months ago under the auspices of the 
Jewelry Crafts Association, is busy gathering 


formed after a selling 


data. Because of the approaching warm 
weather and the usual large number of men 
absent from New York, no meeting to dis- 
cuss this subject will be held until next 
September. 

From all indications the jewelry trade will 
declare a general holiday extending from 
next Friday night until Tuesday morning, 
July 5. For years petitions have been circu- 
lated in the trade pledging signers to give 
their employes three days as a vacation 
period when a holiday occurs on a Monday. 
As most of the concerns in the industry 
favor such a shut-down this year, no petition 
has been circulated but it is generally under- 
stood that this three-day holiday period will 
be observed by many houses in the trade. 

Nathan Weinzimmer, alleged confederate 
of Richard Whittemore, late leader of the 
notorious band of thieves, which for months 
terrorized New York jewelers, and who was 
captured recently in Cleveland, O., has lost 
his fight against extradition to this city. 
Weinzimmer carried his case from the Com- 
mon Pleas Court to the Court of Appeals 
which last Friday rendered a decision direct- 
ing that the prisoner be sent to New York 
to stand trial. It is reported that Wein- 
zimmer may take his case to the Supreme 
Court. 

Rowes Inc., jewelers, 34 Park Row, have 
leased another store for a long term in the 
new building being erected at 239 Broadway, 
corner Park Place. This store will be con- 
siderably larger than the Park Row store. 
The interior and exterior will be finished in 
onyx and bronze. Maurice Rosenthal, presi- 
dent of Rowes, Inc., sailed recently on the 
Deutschland for the European diamond 
markets to make purchases for the new store 
which will be ready for business early in 
November. This store will be operated in 
conjunction with the Park Row establish- 
ment. 

It became known last week that a com- 
mittee has been forméd to raise funds to 
help a sick and distressed member of the 
jewelry trade. The jeweler was forced to 
give up his business owing to a serious op- 
eration. As a result of this operation he is 
now unable to work at the bench and can- 
not support himself and his family. The 
committee collecting the fund consists of: 
S. Sheinfeld, 51 Maiden Lane, chairman: 
Samuel Wein, of the Kalisher Mfg. Co., 61 
Beekman St.; Julius Rosenthal, 16 W. 46th 
St., and Charles Gold, of Charles Gold & 
Bros, 7 W. 45th St. All contributions 


should be mailed to Charles Gold, treasurer, 
at his office, 7 W. 45th St. 

The Jewelers’ Protective Union is sending 
a letter to salesmen representing its mem- 
bers which calls attention to the number of 
losses occurring to goods transported in au- 
tomobiles. It is stated that in order to put 
a stop to carelessness in Icaving goods un- 
attended in this manner that the executive 
committee will feel obliged to suspend from 
the registry of the Union any salesman whose 
stock is thus left in an automobile. It is 
pointed out that many of the losses which 
have occurred in the past can be charged to 
carelessness of the salesmen. The letter 
calls attention to suggestions contained in a 
booklet sent to salesmen in which proper 
care of jewelry being transported in automo- 
biles is outlined. By heeding these :ugges- 
tions, the Protective Union points out that 
salesmen will save themselves and their em- 
ployers a great deal of trouble, inconvenience 
and loss of business, and also the expense 
of investigation and prosecution of thieves. 

Pawnbrokers and second hand dealers itt 
this city are being notified by Captain Harold 
R. King of the Nassau County Police, 
Mineola, L. I., to watch for an assortment of 
jewelry stolen recently from a private resi- 
dence at Mill Neck, L. I. A reward of $10,- 
000 is being offered for information leading 
to the arrest and conviction of the burglar or 
burglars who committed the robbery. The 
loot included a pearl necklace containing 225 
pearls and oné marquise diamond bearing 
scratch No. 15416; a ruby bracelet set in 
platinum with 38 rubies bearing scratch No. 
2199; a diamond bracelet mounted with 45 
square cut diamonds with scratch No. 2264; 
diamond bracelet set with 47 square dia- 
monds bearing scratch No. 4414; a diamond 
ring containing one marquise shape diamond 
weighing 6.17 carats and 54 small diamonds. 
These are all set in platinum, the mounting 
bearing the scratch No. 6718; a rectangular 
shaped diamond mounted wrist watch with 
diamond bar clasp, movement No. 65289 with 
scratch No. 705 and a ruby ring mounted 
with a 21.75 carat square cut ruby with two 
baguette diamonds in each shank. 

The Daily News published in this city, has 
been conducting a campaign against fake 
auction sales in New York. Most of the 
articles exposing these sales recite how vari- 
ous pieces of jewelry purchased at supposedly 
low prices, when appraised were found to 
be valued at less than had been paid. The 
campaign is attracting wide-spread attention. 
Several days ago, the Daily New published 
a letter from Murray Hearn, general counsel 
for the organizations represented by the 
executive board of retail jewelers associa- 
tions in New York and Brooklyn. Samuel 
Feldman, president of the Brooklyn Retail 





(Continued on page 79) 








THE JEWELERS’ CIRCULAR 


June 29, 1927 











Over One Hundred Years the Jewelers’ Bank 


a 















cuarnaM 


Nationa BAN 
stent Nit 














Capital, Surplus and 
Undivided Profits over 


vax A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 


Soetoetoetoetpetoetens 
We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 











Million Dollars 





ba Resources Over a Quarter of a Billion Dollars 











(RRRRBRRE 

















THE STATE BANK 


376 Grand St. 
NEW YORK 





H. C. RICHARD, President 





Specializes in Accounts of 


Jewelers 
and 
Diamond Merchants 


Resources over $115,000,000 




















. ‘ « 
’ © pei. 4% z 
° . . . eg 
‘ se + se 
wR a ms 
’ . ‘ 
eo : ’ 
- eee rs os - Weer 
a ‘ 
“ye 
: <4 : 
. 


Seed Pearl Jewelry 





Selection Package sent upon 
Request. Compare Prices. 
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Jewelers Association, was also quoted in this 
same article and likewise commended the 
efforts of the Daily News. 

Mr. and Mrs. Finley representing the 

Robins & McGowin Co., Brewton, Ala., have 
been in New York for the past week pur- 
chasing jewelry and silverware for their con- 
cern. 
Lawrence D. Frank, of Lawrence D. 
Frank, Inc., 65 Nassau St., accompanied by 
Mrs. Frank, sailed last night (Tuesday) on 
the Berengaria to visit the European diamond 
markets. 

Howard H. Hetherington, New York rep- 
resentative of the Keystone Pub, Co. is re- 
ceiving the condolences of his many friends 
in the trade over the death of his mother 
who passed away last week at her home in 
Philadelphia, Pa. 

Samuel Jacobson, of Jacobson Bros., 
importers of diamonds, 551 Fifth Ave., 
accompanied by Mrs. Jacobson, is sailing 
for Europe on Saturday, July 2, aboard the 
steamship Leviathan. They will be abroad 
until about Sept. 1. 

W. L. Huguenin, of the Concord Watch 
Co., Switzerland, was the guest of honor 
at a luncheon tendered to him last Friday 
at the Hotel Roosevelt. Representatives of 


- the watch and watch case industries were 


the hosts to Mr. Huguenin who sailed for 
Switzerland on Saturday. 

“Baltimore Willie” Unkelbach, one of the 
former members of the notorious Whitte- 
more gang of jewelry store thieves, has been 
brought down from Sing Sing for sentence 
on charges resulting from the operations of 
the Whittemore mob. The prisoner was to 
be sentenced yesterday, (Tuesday) by Judge 
Koenig in the Court of General Sessions. 

Benjamin Mintz, who several months ago 
was placed on trial on a charge of homicide 
growing out of the murder of the late Aaron 
Rodack, Washington Heights jeweler, will 
be tried for robbery in a few days. The 
jury trying Mintz for homicide disagreed, but 
the defendant was held in prison to answer 
the robbery charge which likewise implicates 
him in the Rodack hold-up. The prosecution 
of Mintz will be in charge of Assistant 
District Attorney Charles Garrison. 

Joseph D. Little, manager of the Sterling 
Silver Galleries of the International Silver 
Co., accompanied by Mrs. Little, left for 
New Haven, Conn., on Monday night where 
they registered at the Hotel Taft. On 
Tuesday and Wednesday, Mr. Little planned 
to attend the semi-annual meeting of the 
salesmen and managers of the sterling silver 
division of the International concern which 
is being held at Factory L (Simpson, Hall, 
Miller & Co.) Wallingford, Conn. After 
the meeting, Mr. and Mrs. Little will leave 
for Newbury, Mass., where they will spend 
10 days at their country home. 

Herbert Roth, who, several weeks ago, 
pleaded guilty to receiving stolen goods, was 
to be sentenced last Wednesday but owing 
to the illness of his attorney, sentence was 
postponed until Sent. 20. The postponement 
was granted by Judge Donnellan in the 
Court of General Sessions, before whom 
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Roth pleaded guilty. Roth and his father, 
Joseph, are engaged in the pawn brokerage 
business at 308 and 510 Lenox Ave., this 
city and early in June were placed on trial 
on charges of receiving stolen goods. After 
the trial had continued for three days, Her- 
bert Roth was allowed to enter a plea of 
guilty after it was agreed that his father 
be discharged. 

Max Wolf, traveling representative for 
S. Bruner, Inc., 154 W. 14th St., had the 
unusual experience on Tuesday of last week 
of recovering a case containing jewelry 
worth $4,000 several hours after he had 
left it on the sidewalk on 14th St. Shortly 
after 9 o’clock on the morning of the 
occurrence, Mr. Wolf left his office with 
the bag containing wrist watches, gold rings 
and mongram button insets for rings. His 
automobile stood at the curb, wedged in by 
a large truck, so Mr. Wolf laid the case 
on the sidewalk while he manoeuvered his 
car out into position. This accomplished, he 
turned in the general direction of New 
Rochelle, where he planned to spend the day. 
The sample case remained where it had been 
carefully placed. Five hours later George 
Bovens of 309 W. 19th St., noticed the bag 
and opening it found that it contained the 
jewelry. He took it to the Charles St. 
police station. Meanwhile the salesman had 
reached New Rochelle ready for his first 
trade call. He looked for the sample case 
and not finding it in the automobile immedi- 
ately began to retrace his route from New 
York. Occasionally he called his office on 
the telephone only to be told “line’s busy.” 
Finally he learned that the case was at the 
station house, so he set forth on a fast ride 
back, arriving in time to assist another repre- 
sentative of the firm to prove ownership. 











Kohn & Co., are announcing the acquisition 
of the M. C. Jensen as their eighth traveling 


representative. He will visit many cities 
and towns in the south that are not covered 
by their southern salesman. Mr. Jensen is 
the son of M. C. Jensen of Jensen & Jeck, 
Nashville, Tenn., retail jewelers, who are 
well known to the trade in_ general. 
L. K. Pond, southern representative for 
the Kohn concern, has again started on his 
regular trip after his long illness. For many 
weeks he was confined to St. Vincent’s 
hospital, Birmingham, Ala., following a 
serious operation for appendicitis. He has 
recovered his health perfectly and is glad 
to be back at his sales work among his 
friends in the south. 

Conrad J. Brotherly, 411 Springfield Ave., 
president of the A. N. R. J. A., attended 
the convention of the Vermont Retail 
Tewelers’ Association, held on Tuesday and 
Wednesday of last week at Newport. Mr. 
Brotherly was one of the speakers at the 
convention. 








The Paul-Gale-Greendwood Co. have 
signed a long term lease for the property 
at the corner of Church St. and Princess 
Anne Road, Norfolk, Va., and it is expected, 
though plans are not yet definite, that the 
concern will open another store, 





E. Cushen, Warsaw, N. Y., jeweler, vis- 
ited the wholesale trade here last week. 


Sigmund Dulczewski, jeweler at 1098 
Broadway, is auctioning off his stock pre- 
paratory to going out of business. He has 
conducted a store at this location for a num- 
ber of years. 

The Reed Jewelry Co., recently incor- 
porated in this city will open a retail jewelry 
store at 1931 Main St., Niagara Falls, where 
it will serve as an outlet for a local whole- 
sale jewelry firm. 

The long-deferred opening of two new 
jewelry stores, that of Harry Gamler at 522 
Main St., and Frisch Bros., 7 E. Genesee 
St., took place on June 23. Counters of 
both stores were banked with flowers sent 
by friends and well-wishers in the trade and 
without. Mr. Gamler has been in business 
in lower Main St. for a number of years. 
Frisch Bros., founded a quarter of a century 
ago, have moved just a few doors nearer 
Main St. from their former location. 

Alfred O. Bald, former secretary of the 
New York State Retail Jewelers’ Associa- 
tion and in recent years representative of 
the Bulova Watch Co.,-in New York State, 
will become Canadian representative of that 
company with headquarters in Toronto, ef- 
fective July 1. Mr. Bald’s territory includes 
the entire Dominion. A Canadian by birth, 
Mr. Bald has kept in constant touch with 
his native land during his long residence in 
Buffalo, being a regular visitor to all Can- 
adian jewelry conventions, and he is par- 
ticularly well fitted for the position he has 
now taken. 








Business Troubles 





The estate of Joseph Loeb, Reading, Pa., 
is reported to be in bankruptcy. 
L. Rush, Steubenville, O., is 
creditors 25 cents on the dollar. 
Reuben C. Erickson, Norway, Mich., has 
filed a voluntary petition in bankruptcy. 
H. T. Dodge, Granite Falls, Wash., has 
assigned to the Seattle Merchants Associa- 
tion. 
The King Jewelry Co., Huntington Park, 
Cal., has filed a voluntary petition in bank- 


offering 


ruptcy. 

A. L. Cook, Mt. Sterling, O.;° has 
assigned. The liabilities amount to about 
$1,200. 


An involuntary petition in bankruptcy has 
been filed against the Rushmer Jewelry Co., 
Pueblo, Colo. 

An involuntary petition in bankruptcy has 
been filed against the Lauderdale Loan Office, 
Ft. Lauderdale, Fla. 

An involuntary petition in bankruptcy has 
been filed against Leo Landesman, retail 
jeweler at South Bend, Ind. The petition 
was filed after efforts had been made to 
effect a settlement. Liabilities amount to 
approximately $5,000. Assets have not been 
determined as yet. 








Frank B. Mitchell is reported to have dis- 
continued at Chowchila, Cal., and moved to 
Merced, Cal, 
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(Blue Zircon) 


So named because of the unusual scin- 
tillating quality of its brilliancy like that 
of a twinkling star. 

This outstanding characteristic—and 
its beautiful blue coloring make it 


A TRULY IDEAL GEM 
LUCIAN M. ZELL 


522 Fifth Avenue New York 


* See article by a noted gem expert, published 
in THe Jewerers’ Crrcurar, March 23, 1927. 
Page 65. 
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W. J. Elliott has been improving his watch 
repairing facilities at 3 Mary St., Newport. 

A patent on a design for a spoon or similar 
article has been granted to Frank S. Trun- 
bull of this city. 

Mrs. Nettie B. Luther has been appointed 
executrix of the estate of the late Frederick 
B. Luther, bond $5,000. 

Mr. and Mrs. James E. Roosa are on a 
several weeks’ motoring trip through New 
England and the New York State. 

Roderick A. McIntire, president of John 
F. Brady, Inc., has been on an extended 
business trip among the firm’s trade. 

Mr. and Mrs. Edward N. Cook have 
returned from a three weeks’ sojourn at 
Squaw Mountain Inn, Moosehead, Me. 

The Rhody Novelty Co., 26 Custom House 
St., is conducted by B. Alfred Fain, accord- 
ing to information filed at the city clerk’s 
office. 

A dividend on the stock of the Nicholson 
File Co., has been declared payable on and 
after July 1 to stockholders of record on 
June 20. 

According to information filed at the office 
of the city clerk, the Franklin Jewelry Co., 
44 Franklin St., is being conducted by Paul 
Asprinio. 

The Standard Hunge Co., 144 Pine St. 
is being conducted by M. L. O’Brien, ac- 
cording to information filed at the city 
clerk’s office. 

In the inventory of the estate of the late 
E. Luther, filed last week in the Municipal 
Court, 15 shares of Gorham Mfg. Co. stock, 
was valued at $1,710. 

Mrs. Charlotte L. Fitz Gerald has been ap- 
pointed by the Municipal Court as executrix 
of the estate of the late Jerome M. Fitz 
Gerald; bond $8,000. 

Many of the retail jewelry stores are 
closing their places at noon Saturdays until 
September, while the department stores are 
closing Wednesday noons. 

The Cranston Loan Co., of Cranston, has 
filed a statement at the Secretary of State’s 
office that its capital stock has been increased 
from $100,000 to $250,000. 

The Tilden-Thurber Corp. of this city has 
opened a store for the Summer at Watch 
Hill in the new Fort Road Shops at the 
entrance to the private bathing pavilion. 

Benjamin Moskowitz and Isadore Mos- 
kowitz are the owners of the Clarion Novelty 
Co., at 130 Orange St., according to their 
statement filed at the city clerk’s office. 

Mr. and Mrs. Alfred B. Lemon and family 
left last week for Thompson, Conn., where 
they will spend the Summer with Mrs. 
Lemon’s parents, Mr. and Mrs. Charles A. 
Russell, 

Mrs. Caesar Misch, of Caesar Misch, Inc., 
this city, sailed last Wednesday from New 
York on the steamship Santa Theresa for 
South America. She will return early in 
September. 

The lease of the building 280-282 Rich- 
mond St., to the Hannever Mfg. Co. for one 
year, from May 15, 1927, with privilege of 
renewal, has been filed at the office of the 
Recorder of Deeds at City Hall. 

In the case of the International Silver Co. 
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against the Crown Emblem Co., which was 
heard before Presiding Justice Willard B. 
Tanner in Superior Court on Saturday, dam- 
ages were assessed and decision entered for 
the plaintiff for $584.66. 

John E, Foley Co., carnival supplies, novel- 
ties, etc., of Providence, has been incorpor- 
ated under the laws of Rhode Island with an 
authorized capital of 500 shares of common 
stock without par value. The incorporators 
are Mary A. Foley, Catherine L. Foley and 
Raymond T. O’Neill. 

Additional pledges to the fund to defray 
the expenses of the Metropolitan industrial 
survey now being made in the metropolitan 
area of Providence, include the Gorham 
Mfg. Co., $500; the Kenney Mfg. Co., $100; 
Arthur Henius, $100; the C. E. Mfg. Co., 
Inc., $50, and J. O. San Souci $25. 

L. Benjamin Kamins, who has been con- 
ducting a trunk-jobbing jewelry business 
from 20 Belair St., in leaving early in July 
with his family on an automobile trip to 
California, where they will permanently 
locate in Los Angeles, where Mr. Kamins 
will establish a similar business to that con- 
ducted here. 

Leonard Levin, for a number of years 
manager of the Providence office of the 
Joseph Inwald Glass Co., of New York, has 
resigned that position and started in business 
for himself with offices at 212 Union St., 
under the firm style of Leonard Levin Co. 
In addition to dealing in imported imitation 
stones, Mr. Levin has been appointed sole 
agent for Providence and vicinity for the 
rhinestone factory of Ernst Clar of Georgen- 
thal, Czecho-Slovakia. 

Among the jewelry buyers reported in 
this city and vicinity during the past week 
were the following: Messrs. Kingsbacher 
and Bloum of Kingsbacher Bros., Pitts- 
burgh, Pa., Mr. Steinberg, of Schwartz & 
Steinberg, New York City; Mr. Lipsett, of 
King & Eisele Co., Buffalo; Mr. Foster, of 
Samstag & Hilder Bros., New York City; 
Mr. Reinschreiber, of Cahn & Co., New 
York City; Messrs. Grauer and Brown, of 
M. J. Grauer Co., New York City; L. 
Heller, of L. Heller & Co., Chicago; Max 
Arnstein of M. Arnstein & Co., Inc., 
New York City; Mr. Lipschitz, of the 
Oval Mfg. Co. New York City; Mr. 
Leman, of Spiegel Bros., Chicago; H. A. 
Bernon, Cleveland; Mr. Schorr, of the 
United Mail Order House, New York City; 
Mr. Birnbaum, of Birnbaum & Kasper, San 
Francisco, Cal.; Messrs. Diamond and Blitz, 
of Diamond & Blitz, Chicago; Messrs. Caro 
and Levy, of Ben Felsenthal Co., New York 
City; Mr. Wertheimer, of Wertheimer, 
Phehn & Levy, New York City. 

The police of this city are investigating a 
package of jewelry that came into the 
possession of the department last Monday. 
The jewelry is believed to have been stolen 
although the authorities have no reports of 
missing property that corresponds to the 
contents of the package, which consists of a 
lot of medium grade rings and cuff links. 
The appearance of the package led the police 
to believe that it was either stolen from 
a manufacturing plant or from an express 
company. As Patrolman T. R. Ashmore 
was proceeding along S. Main St., Monday 
afternoon, he noticed two men come out of 
a second hand store, look cautiously about 
and upon seeing him, one of the men threw 
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the package which he was carrying under 
his arm, into the gutter, and ran. He 
stopped to pick up the package but when he 
started in pursuit of the men they had dis- 
appeared. The package was sent to the 
police headquarters, examined and inspectors 
detailed to the task of determining where the 
jewelry came from and apprehend the men, 
who, it was learned later had atttempted to 
dispose of it in the second hand store from 
which they emerged when discovered by 
Patrolman Ashmore. 

The annual outing of the Hadley Co., 
manufacturing jewelers, 150 Chestnut St., 
was held last Friday at Plum Beach, on the 
shores of the West Passage of Narragansett 
Bay, nearly down to Narragansett Pier. The 
shop was closed entirely for the day and 
everybody took advantage of the opportunity 
for an enjoyable day off. At 9 o’clock em- 
ployes and members of the corporation pro- 
ceeded to the foot of Transit St. on the east 
side where the steamer May Archer was 
boarded for a 15-mile sail down the bay to 
Wickford. Here the party transferred to 
automobiles which took them on a four mile 
ride through the country side to the Plum 
Beach House. Upon arrival a luncheon was 
served which was followed by bathing, games 
of all kinds and athletic sports. One of the 
features among the sports was the wrestling 
of Art Hadley who was ready to take on all 
comers. There were tugs-of-war, baseball, 
football and at 4 o’clock the proverbial Rhode 
Island clambake was served. At the head of 
the dining hall, Art Hadley sat with his 
young son at his side and during the dinner 
made the announcement that with the new 
year the company would move into its new 
building to be erected on Dexter St. 
Charles A. Mealey, general manager, also 
spoke and with J. W. Springer, the publicity 
manager, assisted the committee in seeing 
that everybody had a good time. Dancing 
followed the dinner and at 7 o'clock the 
autos returned the party to Wickford where 
the steamer was again loaded and a delightful 
sail in the moorlight was in order, arriving 
at Providence shortly after 10 o’clock. Re- 
freshments were distributed on the boat and 
singing and general fun made the trip up the 
bay all too short. The committee in charge 
consisted of G. A. Ingleby, chairman; H. 
Loughlin and Charles Toast. 











Harold Bishop, left last week on a busi- 
ness trip for The Bishop Co., Inc. 

Two industrial memberships in the At- 
tleboro Art Chapter’s scholarship campaign 
have been taken by the Swift & Fisher Co. 

Mr. and Mrs, John L. Thompson have re- 
turned from Northampton, Mass., where 
they attended the Smith College commence- 
ment exercises, where their twin daughters 
were members of the graduating class, each 
receiving the degree of bachelor of arts. 








Clarence E. Daniels, a. jeweler of Rock- 
land, Me., is on a trip to Paris and has 
been. attending the Paris Fair where he re- 
ports that he has seen many fine designs 
in jewelry. 



















































































The Tower Mfg Co. has been increasing 
its tool making department. 

The D. F. Briggs Co. will close its fac- 
tory on Saturdays during the remainder of 
the Summer. 

Mr. and Mrs. Herbert C. Bliss have 
opened their Summer home in West Bar- 
rington on Narragansett bay, for the season. 

July 16 has been decided upon as the date 
for the annual outing of the employes of the 
R. F. Simmons Co. and preparations are 
being made for a fine time. 

Miss Gladys H. Phillips, who has been 
in the employ of the Walker-Davidson Gold 
Pen Co., at Mansfield, for some time, was 
married last week to Lawrence A. Buck, of 
North Easton, Mass. 

Although showers are usually reserved 
for brides-to-be, the employes of the Bates 
& Bacon Co. plant gathered around the ship- 
ping clerk, Thomas E. MacDonald, at quit- 
ting time Thursday afternoon and in behalf 
of the entire working force in the factory, 
George Semple, sales manager, presented 
Mr. MacDonald who is to become a bene- 
dict on June 30, with a substantial purse 
of gold. Mr. MacDonald responded with 
well-chosen words in a speech of apprecia- 
tion. 
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Recent trade visitors included Frank 
Sperber, New York representative of the 
Newell Mfg. Co., Chicago, who spent sev- 
eral days calling on the trade here. 


Watches, fountain pens and novelties — 


valued at about $200, were stolen from the 
store of the Gettlin Co., 1148 Point Breeze 
Ave., by burglars who “jimmied” their way 
through a rear window. 

J. F. Neill, veteran secretary of the San- 
som Street Business Men’s Association, has 
recovered from a severe attack of illness and 
is back at headquarters again, keeping a 
sharp eye on conditions in the district. 

George Bierschenck, of Fulmer & Gib- 
bons, noted throughout the trade here for 
his vocal ability is enjoying a long vaca- 
tion which is including a trip to Yellow- 
stone Park and other parts of the north- 
west. 

C. Waldo Bachelor of the staff of F. W. 
Wallen, Camden jeweler, and Mrs. Wallen, 
are recovering from effects of an automo- 
bile accident in which their car upset after 
a collision with another motor. Both sus- 
tained broken wrists and were also cut and 
bruised severely. 

Among the many jewelers from this city 
and vicinity who attended the Shrine con- 
clave at Atlantic City, was E. C. Morrison, 
Millville, N. J., and George J. Katz, Jr., of 
Germantown. Both enjoyed the occasion to 
the fullest although sorry it rained on the 
big parade day. 

John D. Enright, leading Kensington re- 
tailer, whose store is regarded as one of the 
most advanced jewelry establishments to be 
found anywhere, has been elected president 
of the Kensington Business Men’s Associa- 
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tion and is representing that body in many 
civic and social activities. 

A reward of $500 is offered for the re- 
turn ot a packet containing six loose dia- 
monds of about 1.25 carats each, which were 
reported lost by a diamond salesman some- 
where in the central part of this city. The 
packet also contained a number of diamond 
papers and a proportionate reward is offered 
tor the return of the individual stones. 

J. A. Baltin, of. the Aisenstein & Gordon 
staff, was married last Sunday to Miss 
Alyse Lasowick, daughter of Mr. and Mrs. 
Moses Lasowick, the ceremony being held 
in the new Auditorium at 7th and Snyder 
Sts. A large number of jewelers were 
among the guests. Philip Baltin, also of the 
Aisenstein & Gordon forces and a brother 
of the bridegroom, was his best man. 


Many of the merchants in the Sansom 
St. district will on July 1 close their places 
of business all day Saturday during the 
months ef July and August. The idea is 
spreading and it is expected that before 
August the movement will be a general one. 
Retailers in the vicinity of Germantown 
and Lehigh Aves., are closing their stores 
on Thursdays through the Summer but are 
remaining open on Saturdays. 

The newest victim of jewelry window 
smashers here is Simon Levin, whose dis- 
play window at 138 S. 15th St., was smashed 
by a paving stone hurled by one of six 
young men who drove up to the store in a 
speedy car early one morning recently. 
While two men remained in the machine, 
the others reached in through the broken 
window and took six rings and a dozen 
watches. The loot was. valued in the aggre- 
gate at only $268. Mr. Levin keeps only 
cheaper grades of goods in the window after 
nightfall. No arrests have been made. 

The majority of retailers report a fairly 
good volume of business for the month, 
which was aided materially by the bridal and 
graduation seasons. In the case of some 
firms the month is fully equal and in some 
cases ahead of June 1926. Jobbers and 
manufacturers call the month a fair one. 
Many other industries are on part time and 
it is expected to affect the ordinary demand 
for jewelry. Retail business in the hard 
coal regions where the jewelry trade is good 
in normal times, has been hit by the opera- 
tors working their mines only two or three 
days a week because of the slump in the 
demand for coal. Curtailment of produc- 
tion in textile and other lines also is affect- 
ing the demand for jewelry up State, ac- 
cording to traveling men. 


Burglars who attempted to rob the jewelry 
store of D. C. Hart, 305 Broadway, Cam- 
den, were frightened off by a burglar alarm 
which sounded when they attempted to enter 
the store through a window in the rear. 
The thieves had used a ladder to reach the 
window, which is on the second floor, but 
the alarm frustrated their plans. Before 
attacking the Hart store, the thieves had 
looted a store adjoining the Hart establish- 
ment of clothing valued at $2,500 and had 
stolen $100 from a cash register. Loot from 
the clothing store was taken away in a 
truck, the police discovered and then the 
burglars returned and attempted to enter the 
Hart place. Evidently they knew the lower 
windows were wired for the burglar alarm 
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but figured that by entering through the 
second floor window, they would avoid the 


wires. Before attempting the window, they, 


evidently had tried an entrance through a 
trap door on the roof but this resisted their 
efforts. When police summoned by the 
burglar alarm arrived at the Hart store 
there was no trace of the thieves and they 
then discovered the clothing store had been 
looted. 











B. Willis Moyer, assistant manager of the 
Non-Retailing Co., and wife, are spending 
a couple of weeks at Atlantic City. 

J. Orton Clawson, jeweler of Belle Ver- 
non, Pa., homeward bound last week after 
attending the Shriners convention in At- 
lantic City, stopped over in Lancaster. 

A large plate glass of one of the show 
windows at the Weber store was cracked 
from top to bottom last week. It occurred 
at night and the cause is still a mystery, 
There was nothing to indicate that an at- 
tempt had been made to rob the window, 

Charles E. Bowman, of Ezra F. Bowman’s 
Sons, entertained at dinner the evening 
of June 21 in honor of his sister, Miss 
Martha Bowman, who sailed for Europe on 
June 25 to become a student at the Sor- 
bonne University, Paris, during the Sum- 
mer, and later will go on a sketching tour 
through Switzerland. 

Alfred Sloman, Jacksonville, Fla., home- 
ward bound after an automobile trip to the 
north, visited Lancaster friends recently. 
Other recent trade visitors were J. How- 
ard Buck, Middletown, Pa.; J. Harry Sen- 
senig, New Holland, Pa.; James Howry, 
Wilkes-Barre, Pa.; John O. Moser, Read- 
ing, Pa.; W. C. Kessinger, Selinsgrove, Pa.; 
Clarence G. Herman, manufacturing 
jeweler. 

John J. Bowman, of the Bowman Techni- 
cal School, and wife, returned last week 
from a trip to Virginia Beach, Va., and 
New York. In the latter city they were 
in luck, for they stopped at the Roosevelt 
Hotel and got to a reception given there to 
Colonel Charles A. Lindbergh. Brewster 
Stearns, Camp Hill, Pa., has entered the 
Bowman school as a student. John B. Wise, 
Orangeburg, S. C., has finished a course and 
returned home. 

Expecting a bargain Mrs. B. Zeger paid 
$500 for imitation diamonds. In her story 
to the police she said three men told her 
the 20 stones they sold her were worth 
$10,000. That they had been stolen from 
a diamond mine in Russia and recently 
smuggled into the United States. The vic- 
tim, a widow, removed her savings from 
the Keystone Trust Co. and paid for the 
stones. One of the sharpers, who claimed to 
be a jeweler, told the woman the stones 
would some day command a fabulous price. 
A third man said he would call at her home 
and pay liberally to become a part owner 
of the diamonds, in order to benefit when 
they were sold again later. When this fel- 
low failed to reappear Mrs. Zeger became 
suspicious and notified the police, who have 
found no trace of the swindlers. 
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Chicago Notes 


Miss Revelle Budwig, of Revelle, Inc., 
Columbus building, returned to Chicago last 
week from a short business trip to the mar- 
kets at New York city. 

Albert Kahn, of L. & M. Kahn & Co., 
New York city, spent the past week in 
Chicago visiting the trade with Earl Stamm, 
their Chicago representative. 

Van M. Feltus, general manager of the 
Chicago office of J. R. Wood & Sons, and 
Mrs. Feltus are passing 10 days in northern 
Wisconsin, near Lake Superior, enjoying a 
rest and doing some fishing. 

A. C. Possin, of Boszhardt-Possin Co., 
Inc., Milwaukee, Wis., passed several days 
of the past week in Chicago, attending the 
outing of the C. J. A. and visiting the mar- 
kets and making Fall purchases. 

Herman A. Leeb, of Swarts Bros., instal- 
ment jewelers at 156 N. State St., will leave 
on Saturday of this week for the Catskills. 
Mr. Leeb will be away for the entire month 
of July and before returning home will stop 
at New York city for a few days. 

C. W. Thomas, manager of the Chicago 
office of the Weigle & Rose Co., returned 
last week from a three weeks’ business trip 
through his eastern territory and visiting at 
the home office and factory at Newark. 

Burchard O. Hess, representative for the 
Frank Krementz Co., just completed a busi- 
ness trip through the east, calling on the re- 
tail jewelry and optical trade. Mr. Hess 
was away for several weeks and reports 
business as favorable. 

Wesley Jackson, manager of the Chicago 
office of the Louis Stern Co., with head- 
quarters on the 12th floor of the Heyworth 
building, left last week on his Pacific Coast 
trip. This is his first trip for the season 
and he will. be gone for about six weeks. 

Louis Levy, of Holsman Co., Inc., whole- 
sale jewelers at 119 W. Madison St., left 
last week with Mrs. Levy on a three weeks’ 
pleasure trip to Colorado Springs. Upon 
the return of Mr. Levy, Mr. Holsman will 
leave for Colorado Springs with his wife 
and family. 

William H. Reynolds, of Charles H. 
Reynolds, retail jeweler at Alpena, Mich., 
spent the past week in Chicago, looking 
over the markets. While in Chicago, Mr. 
Reynolds announced that in the very near 
future he will conduct a close-out sale for 
the estate, 

Samuel Marks and Maynard Levy, of 
Marks & Levy, auctioneers, with offices at 
35 E. Wacker Drive, returned to Chicago 
last week from Kansas City, where they 











passed seven weeks, conducting a successful 
closing-out sale for the business of Cornish 
Beck, Inc. 

Ernest B. Beall, retail jeweler and op- 
tometrist of Newman, Cal., returned to his 
home last week, after passing several weeks 
in Chicago, taking the post-graduate course 
at the Northern Illinois College. | While 
here he visited with friends and called on 
the markets. 

O. P. Memhart, of Memhart & Miller, 
retail jewelers at Spokane, Wash., stopped 
off in Chicago for a few days last week 
to call on some of his friends. Mr. Mem- 
hart is returning to his home after spending 
several weeks in visiting at St. Louis and 
his old home at South Bend, Ind. 

J. L. Herzog, of Joseph L. Herzog & Co., 
New York city, spent the past week in 
Chicago, visiting the trade and making con- 
nections for representation here. Mr. Her- 
zog left here on Wednesday night for St. 
Louis and other cities in the middle west, 
returning to New York the first of this week. 

O. F. Samuelson and Frank Spellman, of 
the sales force of the Towle Mfg. Co., are 
passing 10 days at Lac Du Flambeau, Wis., 
enjoying a fishing trip. Upon their return 
to Chicago they will leave immediately for 
the home office at Newburyport, Mass., to 
attend the regular semi-annual sales con- 
ference, 

Miss Lottie McIntyre, associated with the 
silver department of Brock & Co., Inc., Los 
Angeles, Cal., passed a few days in Chicago 
calling on old acquaintances. Miss McIntyre 
is on her way back to Los Angeles, and 
stopped off in Chicago en route from her old 
home at Cincinnati, where she visited with 
relatives. 

Mrs. W. T. Hixson, widow of the late 
W. T. Hixson, of the W. T. Hixson Co., 
Inc., El Paso, Tex., stopped off in Chicago 
last week on her way to Los Angeles, after 
passing several weeks at El Paso, straight- 
ening out affairs of her husband’s. Mrs. 
Hixson, in the future, will make her home 
in Los Angeles. 

L. A. Bergsman, associated with his 
father, J. A. Bergsman, in the representa- 
tion of the Poole Silver Co. and the M. 
Fred Hirsch Co., left last Wednesday on a 
motor trip through the east. Mr. Bergsman 
will visit the trade and will pass some time 
at the home offices of the factories they rep- 
resent, returning to Chicago about July 10. 

S. M. Grossman, manufacturers’ repre- 
sentative, accompanied by Mrs. Grossman, 
left last Sunday for a business and pleasure 
trip through the east and Canada. Mr. 
Grossman will pass about a week in Canada 


visiting at his old home, and before return- 
ing to Chicago will visit at the factories he 
represents. En route home he will call on 
his trade, returning here the end of August. 

Adolph Zolla, well known to the trade in 
Chicago, is now associated with the sales 
forces of Frederick M. Gottlieb & Co., dia- 
mond importers, located at 35 E. Wacker 
Drive. Mr. Zolla formerly was connected 
with the firm of M. A. Zolla & Co., and 
through this association made many friends 
among the retail trade. Mr. Zolla will visit 
the trade in Chicago on behalf of Frederick 
M. Gottlieb & Co. 

George Hughes, manager of the Holmes 
& Edwards line at Chicago, returned from 
a 10-day visit to the home office at Bridge- 
port, Conn. Emil Shaw, representing “1847 
Rogers,” of the International Silver Co., 
also returned from Meriden, where he passed 
10 days attending sales conferences. B. S. 
Felvey, of “1847 Rogers,” left last week 
for a short trip to Minneapolis and St. Paul, 
and from there went to Meriden, Conn., to 
visit the home office for a few days. 

_ Ernest Linick, one of the owners and 
manager of the Chicago Jewelers’ Tool 
Works, 10 S. Wabash Ave., will return to 
Chicago this week with his bride. The 
couple have been on their honeymoon trip 
for the past month, visiting with friends and 
relatives in Los Angeles and San Francisco, 
Cal. Mrs. Linick is the former Miss Essie 
Zeleny, of Chicago, and for some time was 
connected with the office of the Iridio- 
Platinumsmiths, Inc. The wedding took 
place at the home of the bride’s parents on 


- Evergreen Ave., June 4. 


H. Paul Juergens, of Juergens & Andersen 
Co., left last Thursday, accompanied by 
Mrs. Juergens and their daughter, to motor 
to Pottstown, Pa., to attend tne graduation 
of their son Richard, who has been attend- 
ing the Hill school. Mr. Juergens and his 
family will leave there for Manchester, Vt., 
to spend a month in the mountains enjoying 
a rest. Richard D. Fleek, eastern repre- 
sentative for Juergens & Andersen Co., 
completed his final trip of the season last 
week and after spending a day at the home 


office left for his home in Denver, where 


he will remain for about a month. Fred 
Kline, sales manager for the concern, left 
Sunday night on his semi-annual trip througin 
the west as far as the Pacific Coast. Mr. 
Kline will visit the retail trade in that 
territory and will be gone for about five 
weeks. 

Ben Gilmore, of Houston Gilmore Co., 
Inc., San Francisco, Cal., called on his maay 
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friends in Chicago last week and looked over 
the markets on his way to New York and 
other eastern points. 

Kenneth Sturgis, of C. A. Kiger Ce., 
Kansas City, Mo., called on iriends mn 
Chicago during the past week en route home 
from New York and the east, where he 
visited at factories and enjoyed a pleasure 
trip. 

Jake Levine, manager of the Chicago office 
of L. Heller & Son, Heyworth building, 
returned last Friday from a short trip to 
Minneapolis and St. Paul. After remaining 
here for two days he left for the home 
offices at New York where he wiil remain 
for about a week. 

The offices of Block-Weinfeld Co., re- 
ceived a cable last week from Gus Wein- 
feld, who has been sojourning in Europe 
for the past two months, that he and Mrs. 
Weinfeld sailed on the Leziathan and would 
return to the States on Sunday, tke 26th. 
Upon their arrival they will leave imme- 
aiately for Chicago. 

The many friends of Frank Barton, 
representative for Stein & Ellbogen Cuv., will 
be happy to learn that he has recovered 
sufficiently from his long illness to be up and 
around. Mr. Barton was able to visit the 
offices of Stein & Ellbogen Cc., for a shori 
time last Friday. He is steadily recuperating 
and hopes to return to his duties early in 
the Fall. 

Retailers visiting the markets in Chicago 
during the past week were as follows: 
Chester M. Proper, Nebraska City, Nebr.; 
W. Roy Stevenson, Holland, Mich.; Mrs. 
Margaret Kuss, of the Jewelry & Optical 
Store, LaSalle, Ill.; Roland W. Esterly, 
Duluth, Minn.; Moe Ehrlich, Detroit, Mich. ; 
Herman Hammersmith, Milwaukee, Wis.; 
Louis Ratzesberger, Milford, Ili. 

O. A. Starke, of the Star Watch Case 
Co., Ludington, Mich., spent several days 
of the past week in Chicago visiting at 
their local offices at 35 East Wacker Drive. 
While here Mr. Starke announced that his 
son, O. A. Starke, Jr., a recent graduate 
of Cornell, has been taken actively into the 
business, and at this time is making an 
automobile tour through the east in the 
company of A. M. Church of the concern. 
They are calling on the trade through this 


territory and will be away for several 
weeks. 
Late Thursday night or early Friday 


morning burglars gained entrance into the 
offices of Willson & Parr, Inc., manufac- 
turing jewelers, located at 130 N. State 
St., and after blowing a safe escaped with 
raw materials and repair jobs amounting to 
sevcrai thousands of dollars. The burglars 
gained entrance into the building by climb- 
ilig up the fire escape and going down the 
skylight. They used wet blankets to muffle 
the sound of the blowing oi the safe. These 
were left in a heap near the safe, along with 
a kit of tools that they had forgotten in 
their rush to escape. The burglary was 
discovered by a night watchman a little after 
7 o'clock Friday morning. 

Mrs. E. D. Leavitt, of the Manufacturers 
Sales Service with offices and dispiay rooms 
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on the fifth floor of the Shops building, 17 
N. Wabash Ave., left last Thursday accom- 
panied by her son, Trowbridge, for Montreal, 
from which port she sailed on the Doric for 
London, England. Mrs. Leavitt will com- 
bine business with pleasure on this trip and 
will visit all of the countries of Europe. 
She will sail for home from Antwerp on 
Sept. 2. During the absence of Mrs. 
Leavitt from her business, Miss Lillian 
Swanston, who has been associatea with her 
for many years, is in charge of the per- 
manent display as well as the display at 
the Gift Show which is to be held at the 
Stevens Hotel, during the jirst week in 
August. 

On Saturday, June 25, Maurice Vander- 
haegen, representative for the George H. 
Fuller & Sons Co., joined the ranks of the 
benedicts. Mr. Vanderhaegen was married 
to Miss Elsie Maygren at 7.30 p. M., at the 
Swedish Lutheran Trinity Church, located 
at Seminary and Barry Aves. The bride 
is the daughter of Mr. and Mrs. David R. 
Maygren, of 2436 Berteau Ave., Chicago. 
Mr. Vanderhaegen has been associated with 
George H. Fuller & Sons Co., for the past 
seven years and for the past three years 
has been connected with the sales force 
traveling through the northwest. During 


his connections with the jewelry business, 
Mr. Vanderhaeghen has made many friends 
and they wish him and his bride much 
happiness. 
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H. W. McCallough, 3338 Gratiot Ave., is 
the possessor of two gold trophies recently 
won at golf. 

Morris Wasserman, formerly of Tulsa, 
Okla., is now directing the jewelry store 
of Cole & Irwin at 10 Michigan Ave. This 
is an important retail establishment in the 
heart of Detroit. 

The executive staff of Hugh Connolly & 
Son is. planning to move into the new 
Woodward Ave. store some time about July 
15. Most of the fixtures have arrived and 
are being installed. There will be a formal 
opening to which the public will be invited. 

Charles A. Berkey, Woodward Ave. 
jeweler, is passing considerable of his spare 
time speaking before Masonic bodies not 
only in Detroit but throughout the State 
as well. His son, Reid, is in charge of the 
Detroit store while Mr. Berkey is making 
his trips. 

Sol Sallan, retail jeweler, Woodward 
and Gratiot Aves., put on a moving picture 
exhibition last week in a window on the 
Gratiot Ave. side of his store, showing the 
arrival and the welcome given to Col. 
Lindbergh. It is needless to say the side- 
walk was jammed. 

Burglars forcing an entrance through a 
trap door in the rear of the L. H. Redmond 
jewelry store in Pontiac, Mich., looted the 
place of merchandise estimated worth about 
$1,500 during the night, recently. The 
thieves made, it is stated, no attempt to 
enter the safe where the bulk of the store’s 
valuables were kept. 

Daniel Weinstock makes the announce- 
ment that he has purchased the interest of 


CIRCULAR 





June 29, 1927 





Jacob Rassner in the Maiden Lane Jewelry 
Co., at 502 Metropolitan building and jg 
now the sole owner of the business, having 
also acquired all the interests of others 
formerly connected with the organization, 
He is planning a number of expansions, 

A tray containing 12 diamond rings 
valued at more than $2,000 recently dis. 
appeared from the jewelry store of P. 
Tetens on Francis St., Jackson, Mich. The 
jeweler told the police, it is stated, that he 
waited on a well-dressed negro and that 
after making a small purchase the man 
left the store. The tray of rings was missed 
shortly afterward. 

The 30th annual convention of the Inter. 
national Association of Display Men closed 
in Detroit on the evening of June 16, 
Approximately 1,000 representatives of 
manufacturers and retail concerns were 
present, coming from all sections of the 
United States and Canada. The exhibits 
and demonstrations were attractive features, 
The addresses were along lines of modern 
methods of displaying merchandise. 

Jacob Rassner has retired from the 
Maiden Lane Jewelry Co., wholesale jewelers 
and diamond merchants, 502 Metropolitan 
building, and formed a partnership with his 
son, Charles R. Rassner, as J. Rassner & 
Son. They have opened a new place of 
business at 508 Metropolitan building. Mr, 
Rassner announces his firm is making a 
specialty of platinum and diamonds in con- 
nection with its other lines of jewelry. 
Fixtures and stock are new. Mr. Rassner 
is leaving this week for a sales trip through 
the middle west. 
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C. G. Morrison of Olathe, Kans., was in 
Kansas City on business during the past 
week. 

George A. McKinney of Atchison, 
Kansas, was in Kansas City June 22, to 
replenish his stock. 

C. S.- Clinton, who owns a_ jewelry 
store in North Platte, Neb., stopped off in 
Kansas City last week on his way to take 
his annuel week-rest cure at Excelsior 
Springs. 

Earl L. Morrison, Excelsior Springs, Mo., 
was in Kansas City last week buying new 
stock and looking over the jewelry business. 
A. C. Williams, Pittsburg, Kans., and 
Walter Sperling, Seneca, Kans., transacted 
business in Kansas City June 16. 

J. H. Whitney, salesman for the Edwards- 
Ludwig-Fuller Jewelry Co., and also star 
golf player of Kansas, is taking his vaca- 
tion by making the round of golf tourna- 
ments which are being held this month 
throughout that State. Whitney is one of 
the best amateurs in the State, and is ex- 
pected to show up in fine form in the various 
Kansas matches. Mettler Park, another 
salesman for the concern, is taking an un- 
expected vacation at his home in Kansas 
City. He was taken suddenly ill with the 
lumbago a few days ago, and has been 
unable to return to the office and road. 








The Royal Jewelry Store, 225 W. Third 
St., Davenport, Ia., has been discontinued. 
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Edward Kahn, Danville, Ky., was a recent 
out-of-town visitor in Cincinnati. 

J. B. Evans, of the Evans Jewelry Co., 
Sabina, O., was a visitor at the firm of 
A. G. Schwab & Sons. 

Maurice Phillips, treasurer of the 
Richter & Phillips Co., is in Washington, 
D. C., on a short tour. Mrs. Phillips went 
with him. 

Norbert Eichholtz, one of the road repre- 
sentatives of the Dorst Co., returned to 
Cincinnati Tuesday from a trip through the 
southwest. 

E. J. Fox, of Fox & Son returned Satur- 
day from a western trip. George S. Fox, 
of the firm, is in the Carolinas at the present 
time while Fred Ullman, who returned re- 
cently, left Thursday for the southeast. 

Walter H. Wilkening, diamond setter in 
the Andrews building, is preparing for his 
long jaunt to the Pacific Coast. Accom- 
panied by Mrs. Wilkening he will leave 
here Sunday, July 3, and be gone the entire 
month. . 

George Detmering, widely known travel- 
ing salesman in the jewelry trade has become 
associated with Peck, Selmeier & Peck in 
the Reakirt building. Mr. Detmering 
formerly was identified with Joseph Noter- 
man & Co. 

A long motor trip to Yellowstone Park 
will be taken by A. S. Workum, president 
of the A. S. Workum Co. Accompanied 
by Mrs. Workum and their son, Bertram, 
they will tour to the national park and 
return some time during July. 

Funeral services for John J. Kaefer, 62, 
were held at a local funeral parlor Saturday. 
Mr. Kaefer was widely known in optical 
circles in Cincinnati as he was employed 
by L. M. Prince & Co. for 25 years. He 
had been ill about two weeks and died 
Wednesday at his home, 3715 Boudinot Ave., 
Westwood. 

Miss L. M. Brownbeck, cashier of the 
Dorst Co., is back at her desk after an 
absence of five weeks. She underwent an 
operation for the removal of a nerve on 
the right side of her head at the Jewish 
Hospital five weeks ago and apparently has 
regained the full use of her faculties although 
one side of her face is without feeling at 
the present time. Surgeons are of the 
opinion that she will regain this feeling in 
a little while. 

A series of thefts in adjoining homes, 
one of which is owned by A. S. Workum, 
of the A. S. Worktim Co., diamond cutter, 
was effected between Friday night and 
Saturday morning. The residences included 
3973 to 3977 Warwick Ave., Avondale. In 
the first house the intruders got $20 in 
cash and took $55 from the Workum home 
at No, 3975. They gained entrance through 
a pantry window. At the adjoining house 
the thieves made themselves perfectly at 
home and enjoyed a light luncheon of milk 
and crackers. 

Mrs. Anna L. Cary, jeweler, Lebanon, 
O., was in Cincinnati, Wednesday, on the 
way for a six weeks’ tour of the west. 
Mrs. Cary, who has the leading jewelry 
store in Lebanon, intends to visit every 
Important city on the Pacific slope and also 
several places in Canada. She will return 
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by way of Chicago in time to spend a day 
or more at the Gift Show that will be staged 
in the “Windy City” during the first week 
in August. Mrs. Cary will also be a visitor 
at the Cincinnati Gift Show during the latter 
part of the same month. 

The well wishes of every manufacturer, 
wholesale dealer and retail jeweler in and 
around Cincinnati were forthcoming last 
Thursday when Ed H. Croninger, secretary 
of the Cincinnati Wholesale Jewelers’ and 
Manufacturers’ Association underwent an 
operation. The jeweler went under the 
knife for the removal of a foreign body on 
the lung and all the hopes of everyone, and 
there are hundreds, are with him as he lies 
on his bed at St. Elizabeth’s Hospital. Mr. 
Croninger is widely known in the jewelry 
trade in Cincinnati and Covington, where 
he resides. He suffered the loss of Mrs. 


Croninger several months ago. 
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TRADE CONDITIONS 


With the coming of better weather trade condi- 
tions with the retail jewelers in Evansville and other 
towns in Southern Indiana have improved some and 
dealers say there is no reason why business during 
this Summer should not compare most favorably 
with that of last year. Reports from the rural com- 
munities are to the effect that farmers are too busy 
to come into town to do any shopping and this con- 
dition probably will continue until after the plant- 
ing and harvest season. Wholesale jewelers report 
a fair amount of trade. General business condi- 
tions in this city are as good, if not better, than 
they were this time last year and collections are 
holding up quite well. Most of the large manu- 
facturing plants in Evansville are being operated on 
steady time. 





J. L. Thuman, pioneer retail jeweler on 
W. Franklin St., here, has been appointed 
on a committee to help arrange for the an- 
nual outing and picnic of the West Side Nut 
Club, of which he is a charter member. 

Local dealers in glassware and fancy 
dishes report that trade has picked up some 
during the past few days with the coming of 
better weather conditions and they feel that 
July and August will be good trade months. 

William Blackman, of Blackman & Luken- 
heimer, local glassware dealers, is receiving 
condolences because of the recent death of his 
brother, George Blackman. The brother 
was one of the leading florists of the city 
and was well known in the jewelry trade. 

Mrs. Nester, wife of Floyd Nester, of 
Heinzle & Nester, Boonville, Ind., has re- 
turned from Chicago and was accompanied 
home by her daughter, Miss Elizabeth Nes; 
ter, who has been attending the Chicago Art 
Institute. She will return to the Institute 
next Fall. 

Owing to the lateness of the mussel sea- 
son, coupled with the new law passed by the 
last session of the Indiana State legislature, 
providing that only mussels of certain sizes 
can be removed from rivers in the State, it 
is not expected there will be many valuable 
pearls found in Indiana streams this year. 

C. R. Boemle, retail jeweler, 311 S. 8th 
St., near Main St., who recently conducted 
a special sale, reports that the sale was a 
greater success than he had anticipated. Mr. 
Boemle has been the official timekeeper for 
the Chicago & Eastern Illinois Railroad Co. 
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for a number of years and because of this 
has a large acquaintance among the railroad 
men of the city. He has been in the same 
location for a number of years. 








Salt Lake City 


Mark E. Weiss, of Barnett & Weiss, is 
back from New York, where he has been 
paying a visit to his relatives in that city. 

Parry & Parry, Ltd., manufacturing 
jewelers and repairers, held their annual 
store outing last week, going to Geneva 
Lake. 

L. Grossman, interested in the local loan 
and jewelry business, has gone to Europe on 
a visit and while away will spend some time 
with his mother who is living in Russia. 

The opening up of the season’s tourists’ 
travel in this region has improved the 
jewelry business, it is stated by leaders in 
the business here. Graduation and weddings 
have also helped to make it better, it is 
stated. 

John F. Boes, head of the Boes jewelry 
store and widely known local jeweler, has 
gone to California on a visit. Raymond E. 
Boes, manager of the Boes store, has just 
returned from a combined business and 
pleasure trip to California. 

Recent local trade visitors included: Moe 
Diamond, Hoffman Bros., Inc., New York; 
William Schenkein, Denver and New York; 
Joe Optican, representing Michael Levy, 
New York; L. Leon Gross, the Gross Mfg. 
Co. and the Knickerbocker Silver Co., Chi- 
cago and New York respectively; F. V. 
Glidden, A. & Z. Chain Co., Providence, 
R. I.; Louis Freund, Henry Freund & Bro., 
New York; H. Berg, J. Berg & Sons, New 
York; Jack Felsenfeld, New York; Aaron 
Freedman and Meyer Lehmann, New York. 











Notes from Ohio 





Fred J. Zang, general manager of the J. 
A. Zang & Sons jewelry store, Alliance, O., 
has been named president of the Alliance 
Rotary Club. He has long been active in 
affairs of the club. 

Harts, Canton’s newest retail jewelry 
store, was formally opened last week. The 
store is located just off the public square in 
N. Market St. H. S. Rubin, of Canton, is 
proprietor of the new store. He had been 
for some years identified with the Jack Art 
jewelry store, Canton, O. 

C. J. Duncan, well-known Massillon, O., 
jeweler, who was active for many years as 
head of the Ohio Retail Jewelers’ Associa- 
tion, has returned to Massillon from Mem- 
phis, Tenn., where he attended the Inter- 
national Kiwanis convention as a delegate. 








J. M. Stier, a jeweler at 344 E. Grand 
Ave., Beloit, Wis., has leased the store at 
323 State St., that city, formerly occupied 
by the Raubenheimer shoe store and will 
move his business to the new location some- 
time between now and Oct. 1. A new front 
will be built at the new location and complete 
new fixtures will be installed. A feature 
of Mr. Stier’s plans for his new store is an 
old English gift shop that will be built into 
the store. 









































A. Behling, of Behling & Kosabocki, 
Milwaukee retail jewelers, has gone to Texas 
‘for his vacation. 

F. V. Allinger has gone into the jewelry 
business at Deerfield, Wis., succeeding F. 
J. Kohloff who recently moved to Geneva, 
All. 

Mr. and Mrs. Max Gross spent several 
days recently at Reedsburg, Wis., visiting 
relatives. Mr. Gross operates a retail 
jewelry establishment on upper Wisconsin 
Ave. 

H. C. Hoppe, Sheboygan retail jeweler, 
has been confined to his room for the past 
two weeks with a sprained ankle. Mr. 
Hoppe expects to be out within the next 
week, however. 

James Havlista, president of the O. H. 
Bingenheimer Co., Milwaukee, recently made 
a hurried trip to Chicago on business. Con- 
tact with the Chicago trade indicated that 
business was exceptionally good, Mr. Hav- 
lista states. 

Word has been received by Mrs. Max 
Barkan that her husband has arrived safely 
in Antwerp, Belgium, where he will stay 
for two or three weeks. Mr. Barkan spent 
several days in England. From Antwerp 
he will go to Paris. ; 

The Henry L. Tanezer Co., wholesale 
jeweler, 214-220 W. Water St., announces 
its retirement from business, following a 
sale. Mr. Tanezer states that he will not 
leave Milwaukee, but will devote his time 
to other business interests. 

According to present rather tentative plans 
the Reliance Silver Co. will conduct a gen- 
eral sale of the merchandise which was 
damaged by smoke in the recent fire. The 
sale will probably not be held for some time, 
however. All Wisconsin jewelers will be 
notified. 

Paul Arnold, who is employed as a watch- 
maker at the O. H. Bingenheimer Co., was 
married Saturday, June 25, to Miss Ida 
Lash of Milwaukee. The couple will tour 
the State of Wisconsin on their honeymoon. 
All good wishes are offered to them by 
their friends in the trade. 

Among some of the visitors who called on 
Milwaukee wholesale houses during the past 
week were Mr. and Mrs. J. B. Davis, Lake 
Mills; A. Jones, Waukesha; W. Wedyck, 
Waukesha; O. C. Boelte, Columbus; Wil- 
liam H. Dummer, Oconomowoc; Almer 
Aaalseth, Edgerton E. F. Waldhier, Beaver 
Dam; and Herbert Umbs, South Milwaukee. 

Mrs. Anna Bunteshu, aged 101 years and 
widow of one of the first jewelers to open 
for business in the early days of Milwaukee, 
died June 23 at her home in that city. She 
was born in Germany and came to America 
70 years ago. Her husband died in 1875. 
He operated a jewelry store on E. Water 
St., where a large bank building now stands. 

Elmer Lessard, Milwaukee retail jeweler, 
recently had the misfortune to fall off a 
scaffold upon which he was working. Mr. 
Lessard was helping to build a Summer 
home for himself and his family at one of 
the nearby lakes when the accident hap- 
pened. His entire body is now in a cast 
and it is expected to be some time before 
he will be able to be about. 
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On July 12 the committee on arrange- 
ments for the American National Retai! 
Jewelers’ Association will meet for the 
purpose of planning the entertainment to be 
offered the jewelers when they attend the 
national convention here in September, ac- 
cording to Henry Stecher, treasurer of the 
Wisconsin Retail Jewelers’ Association. 
The ladies auxiliary of the Wisconsin asso- 
ciation is already planning various enter- 
tainments for their visitors and have an- 
nounced that they will keep their friends 
busy every minute. 

In spite of the fact that Milwaukee police 
department records show that 95 per cent of 
the automobiles stolen in this city have been 
recovered, E. H. Warnke of the E. H. 
Warnke Co., Milwaukee, says that as yet, 
no trace has been found of his car which 
was stolen from his garage a week ago. It 
was necessary fcr the person who stole the 
car to walk through Mr. Warnke’s back 
yard to the garage in order to get it, but 
evidently obstacles were of no account to 
the thief. Mr. Warnke thinks it possible 


that the person who stole the car left the 


State with it. 

Wisconsin jewelers are interested in a 
mystery which has surrounded the finding 
of a 32nd degree Masonic ring among a 
lot of old rags in Neenah, Wis. A letter 
has been sent to the secretary of the Wis- 
consin Consistory by Dr. George H. 
Williamson, of Neenah, as_ follows: 
“There has come into my possession a 
32nd degree ring. It was found among the 
rags in the rag room of a paper mill here 
by one whose family physician I happen to 
be. Enameled on outside is (the 32nd de- 
gree triangle insignia) and on the inside 
engraved is “W. L. Keykendall—12-2-08.” 
And the motto stamped in the ring is 
“Buechner,” evidently the manufacturing 
jeweler. Ring was evidently cut from a 
finger by a file, or, more likely, a chisel, 
the cut going through part of the letter K, 
but escaping the triangle. This ring is 
somebody’s loss, and if the owner can be 
traced it might prove interesting. If any 
jeweler in the country should happen to 
know of anyone by the name of Keykendall 
to whom the ring might belong they are re- 
quested to get in touch with George T. 
Hooley, secretary of the Wisconsin Consis- 
tory, Milwaukee, Wis.” 

Retail jewelers will co-operate with other 
retail merchants in Wisconsin on July 11 
when an “All Wisconsin Day” will be held 
here for the purpose of stimulating sales 
and increasing interest in Milwaukee and 
Wisconsin retail and industrial institutions. 
People from all parts of the State have been 
invited to the city for the occasion. The plan 
is being sponsored by the retail division of 
the Milwaukee Association of Commerce 
and retailers in alt the various trades will 
co-operate in the movement. George W. 
Chatterton of Chatterton’s, Inc., jewelers, 
is chairman of the publicity committee in 
charge of the affair and Louis Bunde of the 
Bunde & Upmeyer Co. and Henry Stecher 
of the A. H. Etecher Co., are among a group 
of representatives from various types of 
business houses who are assisting in the 
plans. Milwaukee newspapers are behind the 
event and have pledged themselves to give 
as much publicity to the movement as is 
consistently possible. The greatest part of 
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the South American continent. 
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the event will be the buying opportunities 
which will be offered by retail establish- 
ments. In this connection jewelers wil] pay 
particular attention to window displays, as 
well as to direct-mail literature which they 
will send out to the public some time pre- 
vious to the event. 











J. P. Mullally, well known Indianapolis 
jeweler, retires from business June 30. Mr. 
Mullally has devoted 36 years to the jewelry 
business. For the past four years he has 
been located in the L. S. Ayres & Co. de- 
partment store, and a clearance sale is now 
in progress there. Patrons of the store wil] 
regret the retirement of Mr. Mullally, since 
they will miss not only his skill in workman- 
ship but his genial personality. 

Thieves broke windows in two down-town 
jewelry stores, Saturday morning, June 18, 
and stole jewelry valued at $1,000. The 
Hamilton Jewelry Co. store, 8 N. Meridian 
St., one of the stores robbed, has been visited 
by thieves four times during the past two 
years. Five diamond rings, seven wrist 
watches and seven men’s set rings were re- 
moved from the show window. Thieves 
were unable to reach other merchandise in 
the window. Herman Selka, manager, gave 
the loss as about $800, which was covered 
by insurance. The store of Urfer Bros., 923 
Massachusetts Ave., was the other store 
visited by thieves. A padded brick was used 
to smash the display window. Two men’s 
watches, several men’s rings and eight 
women’s watches were taken. The loss was 
estimated at $300. The jewelry was not in- 
sured. 

Funeral services for Mrs. Harris Markus, 
age 63, were held at the home, 98 E. Maple 
Road, Wednesday, June 15. Mrs. Markus was 
killed Monday, June 12, in an automobile 
accident at Hillsdale, Mich. Her husband 
and son, Hyman C. Markus, local jewelers, 
were severely injured in the accident. The 
family had been in Detroit attending the 
wedding of Wm. A. Markus, and were en 
route home at the time of the accident. Mrs. 
Markus was a native of Poland and was 
married to Mr. Markus before leaving that 
country. Surviving besides the husband and 
son (now in the hospital) are five daugh- 
ters: Mrs. J. Finklestein, Chicago; Mrs. A. 
Robinson, Detroit; Mrs. B. Silverburg, De- 
troit; Mrs. George B. Levinson and Mrs. 
Louis B. Gutter, Indianapolis, and two other 
sons, William A. Marku8, Detroit, and Sam 
Markus, Indianapolis. 








Henry Hausmann, well known in jewelry 
and civic circles in New Orleans, was 
elected president of the New Orleans Lions’ 
Club at a weekly meeting recently. Mr. 
Hausmann has left on an extended tour of 
Mr. Haus- 
mann is accompanied by two of his friends. 
They will visit the more important cities 
of Brazil, Argentine, Uruguay, Chile, 
Bolivia, Peru, Colombia, and will spend a 
few days in Cuba on their return to New 
Orleans. Mr. Hausmann expects to return 
to his home city probably about the middle 
of September. 
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Minneapolis and St. Paul 





Oscar J. Elmquist, retail jeweler, Willmar, 
Minn., was in Minneapolis, June 22, getting 
fixtures for the new quarters which he will 
occupy. 

Vernon McReavy, who represents the 
Kings Sale Service, 317 Lumber Exchange, 
Minneapolis, has been in Kansas City on 
business for the company. He returned to 
Minneapolis June 22. 

Ted Madsen, of the wholesale jewelry 
firms of Rettig, Hess & Madsen and the 
C. M. Thomsen Co., 100 N. 7th St., Min- 
neapolis, has been absent from the office on a 
two weeks’ vacation. He left June 16. 

James H. Snyder, traveling representative 
for the wholesale watch firm of Albert L. 
Haman, 283 Endicott building, St. Paul, 
has gone on an extended motor trip through 
northern Minnesota. He was accompanied 
by Mrs. Snyder. 

Mrs. Thomas B. Wilson, wife of a Min- 
neapolis wholesale jeweler whose offices are 
at 100 N. 7th St, Minneapolis, and her 
sister, Mrs. D. J. Laven, expected to leave 
June 24 for Detroit and the east on a motor 
trip of three weeks. 

“Billy” Lamb, traveling in the interest 
of the George H. Fuller & Son Co., Paw- 
tucket, R. I., was in Minneapolis, June 20, 
calling on the retail trade. He came to 
Minneapolis from Chicago, and was on an 
extended trip through his territory. 

M. E. Hawkins, watchmaker, who formerly 
had a position in Montana, was in Min- 
neapolis June 22 on his way to Twin Valley, 
Minn., for an outing, and particularly to do 
some fishing. While in town, Mr. Hawkins 
did not mention his plans for the future. 

J. W. Kegrice, retail jeweler, Ida Grove, 
Ia., was in Minneapolis, June 21, and while 
in town he called on acquaintances in the 
jewelry trade. Mr. Kegrice is one of the 
older jewelers of the northwest, and for 
53 years has been a retailer in Ida Grove. 

Harvey James, formerly a retail jeweler 
at Breckenridge, Minn., was, on June 22, 
united in marriage to Miss Hazel McLeod, 
whose home was in Minneapolis. Mr. James 
was in the jewelry business for some time, 
and has a number of friends in the trade. 

J. B. Hudson & Son, retail jewelers, 33 S. 
7th St., Minneapolis, have announced the 
names of Evelyn Sanders, West High 
School, Minneapolis, and Walter Harden, 
South High School, Minneapolis, as the 
winners of $75 watches in a contest held at 
their store. 

Robert A. Orr, retail jeweler, Rochester, 
Minn., motored to Minneapolis, June 21, 
and while here described business in 
Rochester as being good. Mr. Orr a short 
time ago made some alterations in his store, 
one of the changes being the installation of 
a new front. 

O. D. Leidal, retail jeweler, Fergus Falls, 
Minn., and Mrs. Leidal went to the imperial 
council meeting of the Shrine this year, 
which was held at Atlantic City. On their 

‘way east they stopped for a short time in 
Minneapolis. Mr. Leidal was at last year’s 
meeting in Philadelphia. 

Hugo Schleuder, retail jeweler, New Ulm, 
Minn., took a short outing recently near 
Willmar, Minn.. where he spent several 
days fishing at- Florida lake. He is re- 
Ported to have had good luck. Mr. 
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Schleuder is actively identified with the 
optical as well as with the jewelry business. 

H. B. Thurston, retail jeweler, 705 W. 
Lake St., Minneapolis, is enrolled in the mid- 
Summer short course in optometry offered 
at the University of Minnesota this year. 
Twin city optometrists have been working 
for some time to secure this opportunity, 
which will be in the form of post-graduate 
work, 

Miss Marian Smith, talented daughter of 
D. W. Smith, retail jeweler, Pipestone, 
Minn., is spending her Summer vacation 
with her parents in Pipestone. Miss Smith 
has shown’ considerable ability as a 
musician, and has been pursuing a post- 
graduate course at the McPhail school, Min- 
neapolis. 

H. E. Murdock, of the wholesale jewelry 
firm which bears his name, 100 N. 7th St., 
Minneapolis, expected to leave the night of 
June 24 on an outing at Birch Lake, near 
Gray Eagle, Minn. He was to be accom- 
panied by a friend, Ernest W. Shemild, and 
they expected to remain away from town 
over the week end. 

On June 18 a majority of the employes 
of M. L. Schwarz, manufacturing jeweler, 
304 Nicollet Ave., Minneapolis, went on an 
outing to Mille Lacs Lake, Minn., where 
they did some fishing. Their catch con- 
sisted mostly of pike. Those on the trip 
were C. F. Irgens, foreman, and seven of 
the shop employes. 

A. E. Madsen, president of the wholesale 
jewelry firm of Rettig, Hess & Madsen, 
with offices at 100 N. 7th St., Minneapolis, 
left June 21 on a motor trip to the northern 
part of Minnesota. He took his son to a 
boys’ camp, and expected to be gone several 
days. Mr. Madsen was accompanied by his 
brother, P. J. Madsen, of Toledo. 

Ted Kalmen, who is with Phil G. Ruvel- 
son, wholesale jeweler, Ryan building, St. 
Paul, was injured in an automobile accident 
a short time ago, and it is with difficulty 
that he gets around the office. Mr. Kalmen 
feels the result of the accident most, per- 
haps, through his inability to get out on 
the golf links, as he is a capable player. 

C. H. Elliot, manager of the northwestern 
office of Oneida Community, Ltd., Oneida, 
N. Y., which.is in the Ryan building, St. 
Paul, left the morning of June 23 on a trip 
to Duluth, Minn. He had just returned 
from a trip to Escanaba and Menomonie, 
Mich., and to Green Bay and Marinette, 
Wis., spending several days calling on the 
trade. 

Fred L. Hartwig, retail man of Oneida 
Community, Ltd., Oneida, N. Y., whose office 
is in the Ryan building, St. Paul, returned 
June 18 from an extensive trip in the west. He 
was gone about three weeks, and spent the 
larger part of the time in South Dakota. 
On the morning of June 20 Mr. Hartwig 
left on another trip through part of his 
territory. 

J. B. Hudson & Son, retail jewelers, 33 
S. 7th St., Minneapolis, furnished the gifts 
which were presented to the two retiring 
national presidents at the 45th annual con- 
vention of the National Association of 
Master Plumbers of the United States, Inc., 
at Minneapolis, June 20 to 24, 1927. These 
were a silver-mounted ebony gavel, given 
to Albert J. Wilson, San Francisco, retir- 
ing president of the National Association of 
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Master Plumbers, and a platinum, diamond, 
circle brooch given to Mrs. E. D. Horn- 
brook, Kansas City, retiring president of the 
Women’s Auxiliary of the association. This 
was the first convention in the new municipal 
auditorium of Minneapolis. 

Roy E. Mason, supeyintendent of the St. 
Paul office of Pinkerton’s National Detective 
Agency, Inc., Capital Bank building, on 
June 16 visited a convict known as Mc- 
Crossen, at the Minnesota prison, Stillwater, 
Minn. McCrossen is serving a term which 
expires in August, 1928, but he is eligible to 
come before the parole board in July, 1927. 
Mr. Mason had a long talk with McCrossen 
and warned him not to attack members of 
the Jewelers’ Security Alliance, telling him 
that if he did all efforts would be made to 
secure for him the extreme penalty which 
his long record of crime’ would warrant. 
Owing to his recent conduct in prison, it is 
not expected that McCrossen will be released 
until his term expires. This is his 10th 
term for robbing jewelry stores. 

Dr. H. P. Sinclair, Huron, S. D., and 
Miss Esther Bruner were married on June 
23 at the home of the bride in Menomonie, 
Wis., and after a trip of about three weeks 
in the Black Hills, S. D., they will make 
their home in Huron. Dr. Sinclair was 
formerly in the retail jewelry business at 
Bowman, N. D., and has many acquaintances 
in and out of the jewelry trade. Miss 
Bruner was for a number of years em- 
ployed’ in the retail jewelry store of Ole 
Madsen, Menomonie, Wis., and also has 
quite a number of friends in the industry. 
Mr. and Mrs. Louis C. Gaus and Mr. and 
Mrs. Herbert W. Gaus and son, Robert, and 
daughter, Virginia, attended the weddding. 
Louis C. Gaus and his son, Herbert, are of 
the wholesale jewelry firm of Louis C. Gaus 
& Co., 100 N. 7th St., Minneapolis. 

Any watchmaker having a record of the 
numbers listed below is requested to notify 
a manufacturing jeweler or a wholesaler in 
either Minneapolis or St. Paul, in order to 
assist in the identification of a man reported 
to have been murdered and thrown into a 
septic tank at Jordan, Minn. The body was 
found on Memorial Day when a party of men 
from Jordan were making an_ inspection 
trip, and while some believe it to be the 
body of a farm hand who disappeared re- 
cently, further identification is necessary. 
Half of the face was shot away, and the 
body had apparently been in the septic tank 
several months. The man carried an 18-size 
Waltham Vanguard 23-jewel movement, No. 
15123172, in an 18-size Keystone case, No. 
5599148. The case had several repair 
marks on it, as follows: 1591B, 2040B and 
8609. The watch is reported to have left 
the factory in 1908. 








Dr. J. O. Faris, who has been located in 
Danville, Ill., for 28 years, has completed 
remodeling his jewelry and optical store and 
has formally opened the newly decorated 
and furnished place of business to the public. 
It is the third expansion and remodeling 
since he opened the business here. For 12 
years Dr. Faris conducted a jewelry estab- 
lishment in the old Golden Rule store but 
later established his own shop on E. Main 
St. The new store is one of the finest and 
most thoroughly equipped in this section of 
the State. 










































A. C. Parsons, retail jeweler of Grand 
Junction, Colo., was in the local wholesale 
trade during the week, with his wife and 
placed some orders for needed goods. 

Arthur Richter, for the past year con- 
nected with the local forces of the Eisen- 
stadt Mfg. Co., in the Louderman building, 
has been promoted to the sales force of the 
company and will leave next week for the 
road. His territory will comprise the States 
of Kansas, Nebraska and North and South 
Dakota. 

Nathan Schear, connected with the office 
force of the local branch of the Riggs Op- 
tical Co.’ for several years, has resigned to 
take charge of the optical department of the 
Stone Bros. Jewelry & Optical Co., on Eas- 
ton Ave., Wellston. He is a full fledged 
optometrist and has had plenty of experi- 
ence to qualify him for his new position. 

Local jewelry stores enjoyed good busi- 
ness this past week in various souvenir ar- 
ticles, such as pins, etc., that were specially 
offered for sale in honor of the over sea 
aviator, Col. Charles A. Lindbergh. Var- 
ious articles commemorating the event 
found a ready sale, especially among the 
many out of town visitors in the city to see 
him on his return to his home town. 

Salesmen for the Eisenstadt Mfg. Co., in 
the Louderman building got away this week 
for a road trip of several months. Most of 
the travelers will be in their territories until 
Sept. 1, although some of the men ‘may finish 
up their trips a week or two sooner. Road 
representatives of other local wholesale 
jewelry concerns are also leaving for the 
new season after having been into headqaur- 
ters for a month or more. 

Jaccard’s, the jewelry department of the 
Scruggs-Vandervoort & Barney Dry Goods 
Co., store, at 9th and Locust Sts., had the 
distinction of designing and creating the gold 
box and scroll, which was presented to Col. 
Charles A. Lindbergh, on behalf of the City 
of St. Louis when he arrived home here last 
week from his memorable flight across the 
Atlantic, to Paris. It was valued at $1,000 
and was paid for by the committee in 
charge out of public subscriptions. 

Officers of the Eisenstadt Mfg. Co., 
wholesaler in the Louderman building, 11th 
and Locust Sts., were hosts at a dinner Fri- 
day evening, June 17 to the members of the 
salesforce of the company. Covers were 
laid for about 40 guests including officers, 
salesmen and department heads and after 
the dinner was served the evening was spent 
in hearing short talks from various men 
present, and of plans for the coming new 
season. President George G. Gambrill, head 
of the firm, acted as toastmaster and the 
evening was an enjoyable affair in promot- 
ing good fellowship among the various 
branches of the firm. 

Business is reported very satisfactory in 
the local retail jewelry trade. Between 
graduation exercises and weddings the stores 
and departments have been getting a good 
call for articles in the line and the month of 
June gives promise of being especially good. 
With the wholesalers the salesman are get- 
ting away for the new season and are ex- 
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pected to begin booking Fall business with- 
out delay. Collections are reported to have 
shown improvement in the last 30 days and 
this encourages the feeling that the travel- 
lers will find the dealers in their territories 
in better shape to consider placing new 
orders for their requirements for the latter 
part of the present year. 

The main display window of the Jaccard 
Co., at 9th and Locusts Sts., was the cyno- 
sure of all eyes for the passing week. The 
display therein feature the homecoming of 
Lindbergh, from his triumphant European 
visit and showed the handsome trophy, got- 
ten out by the company, to be presented to 
the noted bird man, by his brothers in the 
35th Division Air Corps. The trophy, some 
16 inches high, represented a globe on a 
pedestal, showing a map of the world and 
tracing his flight from New York to Paris 
and was an excellent example of high class 
art. Flanked by flags and a portrait of the 
flyer the window trim came in for a lot of 
attention during its showing. 

Cards were issued last week by Herman 
Mauch, announcing the 75th anniversary of 
the establishment of his firm, which con- 
ducts a retail jewelry business in the down- 
town district and has but recently moved 
into commodious new quarters at 604 N. 
Broadway. In addition to celebrating its 
birthday the firm also plans its formal open- 
ing which is set for Saturday, June 25 and 
friends and old customers have all been in- 
vited to attend the opening. The concern 
was founded in 1852 by the father of the 
present head of the business and has been 
continuously in the local retail jewelry 
trade, for many years until its removal 
about a month ago, located on Franklin Ave- 
nue near the corner of Broadway. 

Three bold bandits flourishing guns en- 
tered the jewelry store of Clyde Hensley, 
2617 Cass Ave., in the early afternoon of 
Wednesday, June 22, and forced his wife, 
Mrs. Lulu Hensley, into a rear room where 
she was kept captive while they ransacked 
the store. Her husband had gone on a fish- 
ing trip, so she was in charge of the store 
and was alone when the robbers entered. 
Evidently the trio was familiar with the 
situation, inasmuch as she reported to police 
that she recognized in one of them a man 
who had visited the store the day before, 
ostensibly to examine some rings and make 
a purchase. At the time he said. he would 
return later, and Hensley volunteered that 
he was going away on a fishing trip but 
his wife could take care of him, if he came 
back. During the presence of the robbers 
in the store, Mrs. Hensley’s 13-year-old son, 
came in from play, but was quickly ordered 
out by his mother at the direction of one 
of the robbers. Taking their time the three 
bandits went through the display cases and 
safe and decamped with watches, pins and 
other jewelry valued at about $1,000, ac- 
cording to a checkup that was made after 
their departure. The police got no clue as 
to the identity of the robbers, who drove 
away in a machine. 








The gold medals presented the 11 gradu- 
ates from the Sacred Heart Academy, Lan- 
caster, at the recent commencement, were 
furnished by E. H. Keller & Son, Lancas- 
ter, Pa. 
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TRADE CONDITIONS 


Jewelers in this territory, retailers and whole. 
salers alike, are optimistic now for a good Fal] 
and Winter business. While corn is perhaps two 
weeks late in the territory, wheat never looked 
finer or showed more promise than now. Though 
harvest will start about July 4, wheat buyers from 
the big mills in Minneapolis have been swarming 
over this territory for the past two months ep. 
thusiastic over the prospects and seeking to contract 
ior the enormous wheat crop. 


W. Nelson, formerly in business at Lin- 
coln, has located in the Karback block in 
Omaha. 

Fred Overholt has moved from his 17th 
St. location to his new address at 18th and 
Farnam Sts. 

D. F. Melchoir, who has been in the jewel- 
ry business in Omaha for a number of years, 
is now located at Gering, Nebr. 

O. C. Homan, head of the C. B. Brown 
Jewelry Co., Omaha, will leave in July for 
New York, Providence and other points in 
the east. 

Gene Whitehead, representative for the 
Byrne-Duff Jewelry Co., Omaha, has moved 
his family from Kansas City, Mo., to Grand 
Island, Nebr. 

Plans have been completed for the second 
annual picnic of the Omaha and Counci! 
Bluffs jewelers, to be held at Krug Park in 
Omaha, June 30, at 6 p. mM. The Guild is 
planning it. J. P. Byrne is chairman of the 
entertainment committee. Charles E. Reese 
is vice-chairman. The other members of the 
committee are Henry MacDonald, George 
Taylor and Rudolph Hendrickson. The 
committee has arranged for free tickets to 
Krug Park, which is a celebrated amusement 
park here, and tickets will be good for most 
of the concessions on the grounds. Families 
will bring their own basket lunches and the 
Guild will furnish ice cream and coffee. 

A. F. Smith, head of the A. F. Smith Co, 
Omaha, has just realized his ambition, name- 
ly, the ambition to have both his sons in 
business with him. A. F. Smith, Jr., who 
has just been graduated from Creighton 
University, has come into the office and is 
making an efficient man from the very start. 
Gordon Smith, the other son, has been in the 
office for the past several years, and A. F,, 
Sr., has long looked with expectancy toward 
the day when he would have both his sons 
in the house. A. F., Jr., during his college 
years, spent his Summers on the vast hay 
ranches of western Nebraska and South Da- 
kota, developing a splendid physique. 

Among the out-of-town jewelers in Oma- 
ha the past week were: C. F. Proper, Ne- 
braska City; W. A. Sapp, Tilden; W. P. 
Colleran, Spalding; Ralph Hoetson, Chad- 
ron; T. M. Hutchinson, Long Pine; L. C. 
Klopp, Blair; R. L. Crawford, Bancroft; 
Harry Martin, Lyons; F. J. Miller, Clark- 
son; Humlicek, Dodge; John J. Sindelar, 
Howells; Mrs. Terry Sullivan, Shenandoah, 
Ia:; Banks LaRue, Gretna; George E. Ellis, 
Weeping Water; E. E. Freeman, Oakland, 
la.; Earl Sherrerd and wife, Sidney; Her- 
man Heitzman and wife, West Point; R. 
W. Smith, Rockport, Mo.; J. V. Barborka 
and wife, Dension, Ia.; Mrs. Alfred Wal- 
strom and daughter, Marie, Oakland; P. W. 
Folsom, Ashland; John Crabill, Plattsmouth, 
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F. B. Strawn, accompanied by his family, 
left the first of the week for an extended 
trip to California. . ; 

Glickman, Bernon & Glickman, auctioneers 
in the Hippodrome building are conducting 
an auction sale at Woodlawn, Pa. 

W. W. Wurtimer of the watch repair de- 
partment of the Cowell & Hubbard Co. 
has left for a trip to Europe to visit friends. 

Jack Murbach, of the watch repair de- 
partment of the Bowler & Burdick Co., has 
left for a three months’ trip to visit rela- 
tives in Europe. 

Mr. and Mrs. H. W. Burdick are back 
from a trip to the southern part of Ohio 
which was marred somewhat on account of 
rainy weather. 

Harry F. Smith, former retail jeweler of 
Youngstown, is back from a sojourn in 
Florida and is now managing the jewelry 
store of P. J. Reel, Youngstown. 

E. W. Kennedy, diamond wholesaler, has 
opened a suite of attractive offices on the 
third floor of the Swetland building. He 
was formerly at 619 the same building. 

The Liebowitz store at the corner of E. 
55th St. and Woodland Ave., has been 
taken by a Mr. Brightman who is remodel- 
ling it and will open a retail jewelry store. 

H. R. Avery, president and general man- 
ager of the Webb C. Ball Co. has been re- 
elected a member of the executive board 
of the Retail Merchants Board of the 
Chamber of Commerce. 

Mrs. W. H. Smith, widow of W. H. 
Smith who died the early part of the year, 
has sold her interest in the retail jewelry 
business on Hough Ave. and E. 89th St., 
to out of town interests. 

H. B. McCague, Cowell & Hubbard Co., 
has been confined to his home with an in- 
fection of the face for the past week and 
from which he is reported to be recovering. 
Mr. McCague is president of the 24 Karat 
Club. 

Among out of town jewelers in Cleve- 
land last week was E. L. Aukerman of Nor- 
walk; W. E. Russell, Minerva; Karl 
Schmidt, Warren; Charles Savage, Elyria; 
Mr. and Mrs. Kurt Arnold, Akron; L. W. 
Wyckoff, Chagrin Falls and T. W. Willis, 
Elyria. 

The formal opening of the retail store of 
S. L. Pollack, 7806 Superior Ave., near the 
corner of E. 79th St., took place on Saturday 
and was well. attended. Many beautiful 
baskets of flowers were received from well 
wishers in the trade. Mr. Pollack was 
formerly connected with the Berger store 
on E. 105th St. 

Retail business benefited somewhat by the 
three days National Saengerfest which 
brought thousands of visitors from all: parts 
of the country for the event. Next week, 
the national Grotto convention will bring 
an estimated attendance of 30,000. Several 
other national conventions have brought 
many people to the city also. Most of the 
visitors have had money to spend and the 
Jewelry trade was not overlooked. 

The Rudolph Deutsch Jewelry Co. was 
the victim of two bobbed haired shoplifters 
last week. The girls asked to be shown 
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some diamond rings and after examining 
them asked to see some unmounted stones. 
They left without making any purchase, 
saying they would be in later. After their 
departure a platinum ring set with several 
diamonds was missed and police were given 
a description of the two young women. 

Nathan Weinzimmer alleged confederate 
of Richard Whittemore, known as _ the 
“Candy Kid” leader of the gang in a $117,- 
000 jewel robbery, lost his fight to prevent 
extradition to New York where he is wanted 
in connection with the robbery. The case 
was carried up from the Common Pleas 
Court to the Court of Appeals which ren- 
dered an adverse opinion on -Friday, June 
24. Weinzimmer was picked up here in 
January after a nation wide search for him 
and the Governor signed the extradition 
papers March 22. Attorneys for Weinzim- 
mer indicated that they would carry the case 
to the Supreme Court. 

Many beautiful examples of the silver- 
smiths art in the shape of loving cups and 
silver trophies are on display in the lobby 
of the Ohio theatre and the Wurlitzer music 
store this week. They are the prizes that 
are to be presented to the winning bands 
in the national Grotto convention which 
convenes here June 29 and which will draw 
thousands to Cleveland from all parts of 
the United States. The following Cleve- 
land jewelers furnished the trophies: Bowler 
& Burdick Co., F. B. Strawn & Bro., Abe 
Sisser, James Mikes, and the Sigler Bros. 
Co., all of whom have members in their 
personnel who belong to the Grotto. 
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Burr W. Freer of the Burr W. Freer Co. 
is calling on his trade in the southern part 
of the State. 

A. M.. Gilbert is working around the 
smaller towns on his way home from a 
business trip to his customers in Nevada 
where he found business pretty good. 

After a quick trip to New York and back, 
William Davidson is now at his office here. 
He had a_ successful journey and was 
pleased with conditions as he found them 
in the east. 

Charles Fisher who travels much for the 
W. B. Glidden Co., representatives of R. 
Wallace & Sons Mfg. Co., is at present on 
vacation and was last reported in the Yo- 
semite Valley. 

Mr. Kaye, of Knox & Kaye, diamond 
importers, 704 Market St., sailed June 25 for 
the European markets where he is going. on 
a purchasing trip. Mr. Kaye expects to be 
gone about two months. 

Lucien Cerf, of Mayer & Weinshenk, who 
has just returned from a trip down the 
Coast reports that conditions are improving 
in the territory he visited and the outlook 
is promising for the balance of the year. 

Larger space in his new offices at Room 
710, in the building 704 Market St., will 
enable Clyde J. Schoenfeld to carry a 
larger stock. A special sales room is being 
partitioned off for the accommodation of 
customers. 


Alphonse Jeddis, of the Alphonse Jeddis 
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Co., who was recently attacked by thugs in 
Los Angeles, seems to be showing no bad 
results from his experience. He and Mrs. 
Jeddis are going to Del Monte Hotel, Mon- 
terey over July 4th. 

George Dupen, jeweler of Hollywood, 
Cal., stopped over in the city en route home 
from a vacation trip in the Pacific north- 
west. He went into British Columbia and 
reported having had a very enjoyable time 
throughout his long trip. 

Vacation time is getting into full swing 
among the wholesale jewelry houses of this 
city, many members of the various staffs 
being scattered at resorts, fishing, swim- 
ming, hiking, motoring and otherwise en- 
joying the great outdoors. 

Herbert Friend of S. H. Friend has re- 
turned from a trip through the San Joaquin 
Valley. Word has been received at Mr. 
Friend’s office that Leo Press, their city 
salesman, has reached Vienna where he is 
visiting relatives in the course of a Euro- 
pean trip for the firm. 

Out of town retail jewelers calling on the 
trade include: August Seibak, Pittsburgh, 
Cal.; Charles A. Dreiss, Chico, Cal.; Ar- 
thur Marvin, the John Hood Co., Santa 
Rosa; Mr. and Mrs. Raymond Haas, Charles 
Haas & Son, Stockton, Cal., and Mr. 
Benard, manager of the S. M. Hollander 
jewelry store, Eureka, Cal. 

Alfred H. Bullion, of the Alfred H. Bul- 
lion Co., stated that the Northern California 
Jewelers’ Golf Association is a great step 
forward in promoting co-operation and good 
will among members of the trade. It brings 
the various branches together in a friendly 
spirit and in Mr. Bullion’s opinion it is 
doing more than any other one thing to ce- 
ment friendship. Mr. Bullion, who is an en- 
thusiastic golfer, won the big silver pitcher 
for the low gross score at the opening 
tournament of the organization which has a 
rapidly increasing membership. 

Just back from a very good trip to Los 
Angeles, San Diego and other southern 
California points, Ivan L. Smith, Coast 
manager for the Oneida Community, Ltd. 
left for Sacramento and Stockton. While 
here Mr. Smith was greatly interested in a 
talk which Deming Smith of the San Fran- 
cisco office of the Oneida gave before the 
sales force of the household department of 
the John Breuner Co., on “The Teaspoon 
and its Evolution,” as illustrated by tea- 
spoons manufactured by the Oneida concern. 
Deming Smith illustrated his very success- 
ful lecture with an exhibit of teaspoons, 
from the first manufactured by the Com- 
munity to the latest models. 

Reconstruction is now practically complet- 
ed in the offices of A. I. Hall & Son. The 
changes were made following the taking 
on of much additional space which gives 
the firm the entire Post St. frontage of the 
Jewelers’ building. This frontage is de- 
voted to several offices, divided from the 
great salesroom by 10-foot partitions of 
glass and solid hardwood. The office of the 
president, A. W. Huggins is a large and 
handsome room with rug and upholstering 
in taupe color. There are also large offices 
for Miss Harriett Brown and her assistants, 
for the watch department and other depart- 
ments and for P. K. Rowe, vice-president of 
A. I. Hall & Son. Fred Watson, advertis- 
ing manager retains his former quarters. 
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Among the out-of-town visitors who are 
calling on members of the trade in Los 
Angeles is H. E: Wellman, Alhambra. 

C. W. Middleton and William Yendoli, 
both of Pomona, report the Valley town 
as prosperous and prepared for a rush of 
the Summer trade. 

Frank Huffman, who was a visitor in 
Los Angeles last week reports business in 
Santa Ana better than normal. He says 
the tourist trade this year has been ideal. 

George E. Tufford, Tuscon, : Ariz., is 
spending a few days in Los Angeles visiting 
friends. He is well known to the trade in 
this vicinity having made this trip a number 
of times. 

C. H. Kelly, well-known jeweler of Pasa- 
dena, is planning to extend his business and 
was a visitor here last week making the 
necessary arrangements for increasing his 
stock of silverware. 

Rudolph Worth, 600 Broadway Central 
building, has returned from Chicago where 
he spent the past three weeks. He visited 
relatives there and reports conditions in the 
east as most encouraging. 

Frank Randall, buyer of jewelry for the 
E. W. Reynolds Co., has taken a week’s 
vacation. He will spend the week in the 
San Francisco Bay region and the Yosemite. 
He is making the trip by automobile. 

C. W. Clark, of Van Nuys, was in Los 
Angeles last week. The fact that the Los 
Angeles aqueduct has been dynamited four 
times has had no effect on the water supply 
for the Valley towns, according to the well- 
known jeweler. 

Charles Rushback, importer of Swiss 
watches, Kansas City, Mo., spent several 
weeks in Los Angeles. He was accom- 
panied by his wife. He took in the different 
beach resorts and spent a week in the moun- 
tains at Big Bear Lake. 

H. T. Goslin, of the Reliance Jewelry 
Co., Gallup, N. Mex., has returned to his 
home after two weeks spent visiting friends 
in this city and at Santa Monica. He made 
the trip here by automobile and was ac- 
companied by his family. 

M. A. Stalman, Fullerton, was one of the 
visitors who had a note of optimism regard- 
ing business conditions. E. C. Hendrickson 
and A. J. Dutton, both well known 
jewelers of Anaheim were also in Los 
Angeles making a number of purchases. 

‘rank D. Ausman, St. Marys O., is 
spending several weeks in Los Angeles and 
the sea beach points on pleasure. Mr. 
Ausman states that he is planning to make 
his vacation trips here each Summer be- 
cause of the ideal climate of the Southland. 

Mrs. Walter Ziesche, of Lompoc, Cal., has 
departed for a four months’ stay in Ger- 
many where she will visit relatives. She 
will also visit Belgium, Switzerland and 
other parts of Europe. Before leaving she 
was the guest of friends here in Los Angeles 
and she is quite well known in trade circles. 

R. L. Brehm, of the Brehm Jewelry Co., 
Bisbee, Ariz., is spending several weeks at 
the beaches near Los Angeles. He is well 


known to the trade here and has visited 
in Los Angeles on a number of different 
occasions. 


He also made the trip by auto- 
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mobile coming by way of Needles and over 
the ocean to ocean highway to Los Angeles. 

Plans are now under way for the forma- 
tion of a jewelers association in this city. 
The fact that Los Angeles is doing a 
volume of business that reaches far up into 
the millions has induced the leading jewelers 
to voice a request to the men vitally 
interested in the business to form an organi- 
zation that will care for the interests of 
the jewelers both wholesale and _ retail. 
Conventions are held in this city and the 
tourist trade has become so large that it 
is urged something must be done to co- 
ordinate the aims and desires of those who 
wish to give-the jewelry business the place 
it should logically occupy in the general 
business of' a city of one and a quarter 
millions of people. The bank clearances 
for this month are so large and the Sum- 
mer trade has become so important that it 
is proposed to form this organization and 
have it a going concern within the next 
few weeks. 

Bandits held up and robbed the proprietor 
of the Pudlin jewelry store, 129 South 
Western Ave., on Tuesday, and escaped 
with precious stones valued at $2,000. The 
police took up the trail at once and on 
Wednesday the two men were captured and 
the loot recovered. The bandits are now 
in jail awaiting prosecution. This was per- 
haps one of the quickest and the cleverest 
pieces of work on the part of the police and 
the deputy sheriffs. It seems to have cul- 
minated a series of daring and well planned 
robberies that centered in the downtown dis- 
tricts. These robberies occurred in jewelry 
stores and among the concerns that were 
robbed was the Montgomery Bros. store, 
where the thieves in the early morning 
smashed the plate glass window and stole 
a number of watches but failed to get the 
‘gems which had been placed in the safe 
overnight. The Pudlin jewelry store robbery 
was systematically arranged. The bandits 
entered the store while Pudlin was alone 
and the two men, armed and _ masked, 
forced Mr. Pudlin to lock the front door 
and open the vault doors. They took what- 
ever they could lay their hands on and 
then bound and gagged Pudlin and locked 
him in the rear room, making their escape. 
Before leaving the shop, however, they re- 
turned to the salesroom, removed two trays 
from the vault there and emptied the. con- 
tents into a small black bag. As _ they 
climbed into an automobile they called to 
a customer outside that the proprietor 
could be found locked in the rear room 
of the store. One of the features of the 
robbery which led the police to hunt up 
a suspected pair was the fact that they 
deliberately overlooked about $10,000 worth 
of diamonds. The black bag, which was 
discarded was later found and proved an 
additional clew to the whereabouts of the 
two men who now are languishing in the 
Los Angeles county jail with every prospect 
of a speedy conviction because of the ac- 
cumulation of evidence which has piled up 
against them. 








A loss of two trays of rings from the store 
of David Abrahamson at 379 Fore St., Port- 
land, Me., was discovered one morning re- 
cently by Herman Davidson, a clerk. The 
police were notified of the theft. 





June 29, 1927 


Pacific Coast Notes 


The firm of C. J. Brand & Son, Nevada 
City, Cal., is reported to be retiring from 
business. 

P. G. King,’ jeweler of Monterey Park, 
Cal. has moved into one of a group of re. 
cently constructed stores at Garvey and 
Garfield. Mr. King’s son is with him in the 
business. 

G. P. Lowe has purchased the jewelry 
store on Brand Boulevard, San Fernando, 
Cal, from J. E. Hillenbrand. The new 
owner is an experienced watchmaker and 
jeweler. 

H. H. Belding, who is selling out his 
stock at his jewelry store in North Bend, 
Ore., is doing so in order to move to Port- 
land where he plans to engage in the many- 
facturing of jewelry. 

The jewelry store at Reedsport, Ore., was 
recently broken into and a certain amount 
of cash was taken. The work is said to 
show that the breaking in was done by ex- 
perts. They gained entrance on Sunday 
afternoon, while the proprietor was away. 

An old-established jewelry store in Comp- 
ton, Cal., has been purchased by Arleigh R. 
Kerr who is now doing business at 247 
E. Main St., Compton. Mr. Kerr has had 
15 years’ experience in the jewelry business, 
having been associated with several well- 
known firms. He went to Compton from 
Pasadena where he was associated with 
Charles H. Kelly. 

A. H. Mealey, Milton, Ore., who has been 
conducting a closing-out sale, preparatory to 
moving to Gresham, has disposed of his 
remaining stock to T. E. Westberg, Walla 
Walla, who planned to take possession about 
the middle of June. Mr. Westberg was as- 
sociated with the Falkenburg jewelry store 
in Walla Walla for the past nine years. He 
is stated to be an expert watchmaker and 
jewelry worker. Mr. Mealy is introducing 
his successor to his former customers. 











Emigrating to America in 1870, Joseph 
Kern, a native of Berne, Switzerland, but 
for the past 57 years a resident of Wilming- 
ton, Del., observed his 78th birthday on 
June 24. Mr. Kern, who has been engaged 
in the watchmaking and jewelry business in 
Wilmington since the year of his arrival in 
America, is one of the oldest active jewelers 
in this country. Mr. Kern learned the trade 
of watchmaking in Switzerland, starting at 
the age of 14 years. He was acquainted 
with John Manz in Switzerland and thrilled 
by the accounts of America as related in 
letters from his friend, Mr. Kern came to 
America in 1870. In his first year at Wil- 
mington he conducted a small store at 827% 
Market St. Mr. Kern later went to Cin- 
cinnati, but returning‘ married Miss Bertha 
L. Manz, the daughter of his friend. Mr. 
Kern later opened a store at 707 Market 
St. and after spending more than 17. years 
there he purchased the present building at 
719 Market St., where he has been for the 
past 17 years. During his business career 
Mr. Kern has been ably assisted by his wife. 
Both observed the natal anniversary of the 
founder of the business by waiting on their 
many customers. Mr. and Mrs. Kern live 
at 1300 Market St. He is a member of the 
Masonic fraternity. 
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Timely Trade Topics 


Dealers’ Helps in Window Displays and Merchandising. 
Notes on New Products and Gossip of the Trade 




















& Edwards 


New Holmes 
Pattern 


Pageant, the 


Out of the mystic east came an inspira- 
tion and a new design for silverplate was 
born. So reads the broadside announce- 
ment sent out by the Holmes & Edwards 
Silver Co. (International Silver Co., Suc- 
cessor) to call attention to their newest 
pattern. 

Delicate and restrained in decoration, the 
Pageant pattern reflects the enchantment 





THE NEW PAGEANT PATTERN 


and mystery of India. Adapting a motif 
used to such pleasing effect in many phases 
of Indian arts, the artist has depressed the 
design beneath the surface in the ancient 
intaglio fashion employed by engravers 
since the time of Egyptian supremacy. So 
clear and pure is every cut in the pattern 
that the machine made article appears as 
though hand-chased. 

Refined as it is in ornamentation, in every 
Proportion it is equally so. This new figure 
on the silverware stage, executed in the 
genuine inlaid  silverplate for which 
Holmes & Edwards is noted, will win for 
itself the approval of the thousands to whom 
it is soon to be offered. 

The company itself does honor to the 
Prestige of the new feature by naming it 
“The Pageant” and surrounding its presenta- 
tion with all the ceremony and _ beautiful 
display of triumph and pride of the old 
Indian processionals. 

By means of special Pageant display 
figures and objects, the dealer can transform 








his 20th century window into a little corner 
of old India—color and incense filling the 
senses and weaving a world of romance and 
tradition about one’s wish for silverware that 
is beautiful. 

The company, with such display plans to 
win for the Pageant pattern such attention 
as seldom is commanded from the public. 
Such exotic and impressional showings will 
succeed in stamping the Pageant pattern in- 
delibly in the minds of every passerby. 

This outlines a little of the strength of 
effort and eager interest the company has 
put behind their new presentation, but to an 
observer who is at all susceptible to beauty, 
in view of the quiet appeal of the pattern 
itself, all this effort may seem superfluous. 
However, veterans in the selling field know 
better, and the experienced generals in this 
company are launching their sales attack 
with a sweeping barrage of promotion 
ammunition. 


Knickerbocker Watch Co. Announces Ad- 
vertising Campaign 

What probably is one of the most con- 
structive and helpful advertising and mer- 
chandising plans that has ever been offered 
to retail and wholesale jewelers is now be- 
ing offered by The Knickerbocker Watch 
Co., producers of the well-known Warwick 
watch. An extensive national advertising 
campaign has been announced which in- 
cludes the use of 18 national magazines with 
full color pages in Liberty. Wholesale 
jewelers who are Warwick distributors will 
be given the fullest co-operation to enable 
them to help retail jewelers take advantage 
of this campaign. This co-operation will be 
in the form of elaborate display material 
to be furnished the retailer at no charge, a 
dealer newspaper advertising service, movie 
slides and many other sales helps. A sales 
promotion department has also been recently 
established to help wholesalers and retailers 
in every way in the preparation of special 
campaigns, mail work or newspaper adver- 
tising. 

Two-in-One Pen and Pencil 


The Pen-O-Pencil Co. 1 W. 47th St., 
New York, is putting out a new Two-in- 
One pen and pencil, holding twice as much 
ink as the regular pens. This “Twinpoint” 
is being used in connection with beautiful 
desk sets, with and without perpetual cal- 
endars, and includes a ruler-letter opener to 
match the color of the set. The company 
has also brought out a pad with a moleskin 
base, gilt-edged, with adjustable pegs to 
raise the upper end. It has a plate on top, 
suitable for engraving a person’s name, on 
which is a swivel holder, with which this 
new ink capacity “Twinpoint” is used. 
This also comes for bridge, appointment and 


regular calendars, as well as plain pads. 
The set is proving to be a popular number. 
The company is offering an attractive blue 
and gold small counter display card, which 
is a great aid in procuring sales. 


Flannel: Rolls for Silverware 


The illustration shown herewith is one of 
the flannel rolls used for all kinds of silver- 
ware. These rolls, which are made of heavy 
flannel, have the same nap on both sides and 
are treated with a process to make them un- 





THE FLANNEL ROLL IN USE 


tarnishable. The concern which manufac- 
tures these silverware rolls, the F. L. Martin 
Co., 162 E. 23rd St., also supplies bags for 
silverware, etc. 


Levy-Wander Inc., New York, Enlarges 
Office and Factory 

Levy-Wander, Inc., manufacturer of 
watches and diamond jewelry at 1600 Broad- 
way, recently enlarged its office and factory 
to double its former floor space and have 
now completed the equipping and renovat- 
ing incidental to the enlargement, and can 
now boast of one of the finest and best 
equipped factories and offices in the jewelry 
district. Levy-Wander, Inc., is one of the 
newer firms in the jewelry trade, having 
been started since the war by Mack H. 
Levy and Herman Wander. They can point 
with pardonable pride to a growth not often 
equalled. The new quarters occupy space 
overlooking Broadway, 48th St. and Seventh 
Ave. The factory which provides working 
accommodations for 33 workmen overlooks 
Broadway; while the office and showrooms 
overlook 48th St. and Seventh Ave. Upon 
entering the office, one is impressed by a 
large reception room artistically finished 
with craftex walls of golden brown tinted 
with blue. To the right of the reception 
hall are a number of private showrooms 
each finished with craftex of sea blue and 
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furnished with a mirror, desk and telephone 
for the convenience of the buyer. The ac- 
counting department, stock room and private 
offices of Mr. Levy and Mr. Wander are 
on the Seventh Ave. side. The factory is 
equipped with the newest machinery and 
many innovations have been installed for the 
comfort of the workmen. 


Imported Pipe Set 


The Stein & Ellbogen Co. is helping to 
solve the problem of “what to buy for the 
men” in presenting a newly imported pipe 
set that is humorously attractive as well as 
useful. 

It consists of a briar pipe, holder, cleaner, 
ash tray and match stand that, when 
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ring, set with his birthstone or the stone 
of the engagement month.” 

At the right in a panel are given a list of 
the birthstones for the different months. At 
the bottom of the card are featured six at- 
tractive designs in birthstone rings for men. 


Bulova Watch Co., New York, Receives 
Radiogram from Chamberlain and 
Levine 
The Bulova Watch Co., 392 Fifth Ave., 
New York, has received a radiogram from 
Clarence D. Chamberlain and Charles Levine, 
who used Bulova watches on their historic 
non-stop flight from New York to Germany. 

The radiogram reads as follows: 
“The Bulova watches used to make naviga- 
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NEW IMPORTED PIPE SETS 


assembled, form a grotesque duck. The 
pipeholder also serves as a reamer, and the 
cleaner is a metal rod attached to the duck’s 
head. A match striker is incorporated in 
the base. 

It is distinctly a man’s article and adds a 
humorous touch to den or smoking stand. 

Another similar article 1s designed for the 
cigarette smoker. The illustration shows 
proportionate size of the two items. 


Allsopp Bros., Newark, N. J., Distributing 
Attractive Display Cards to Promote 
Sale of Birthstone Jewelry 


Allsopp Brothers of Newark, N. J., in or- 
der to help the retailer sell more birthstone 
rings are distributing attractive colored dis- 
play cards 10.4x15 inches and newspaper 
advertisements. The display card is entitled 
—“Wear Your Birthstone.” The illustra- 
tion shows a smiling young woman in eve- 
ning dress, displaying with pride on her little 
finger her birthstone. Milady also wears 
earrings, necklace and wrist watch. Under 
the illustration the public gets the incentive 
to buy in these words— 


“Ancient Traditions—and  supersti- 
tions are closely entwined with the mod- 
ern custom of wearing birthstones. It 
is an age-old belief that those who wear 
their birthstones will be blessed with 
permanent good fortune and happiness. 
The young woman of today at the time 
of her engagement gives her fiance a 





tion observation remained accurate under 
extreme climatic conditions. They did much 
to make possible the success of the first non- 
stop flight from New York to Germany.” 


Salesmen for Sessions Clock Co. Hold Con- 
vention at Forestville, Conn. 


Salesmen representing the Sessions Clock 
Co. held a sales conference on June 15, 16, 
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ticular attention being paid to the featuring 
of Westminster chime clocks, several new 
innovations and new models and styles for 
the Fall and coming seasons. 

After the business of the conference was 
concluded, an impromptu golf tournament 
was arranged between the home office, the 
Chicago representatives and the salesmen 
of the New York office. In this match the 
men representing the home offict’“fere 
victorious. 

Those who attended the conference jin- 
cluded: C. B. Sanford, secretary; R. H. 
Jackson, sales manager; J. H. Keane, New 
York manager; W. K. Sessions, president; 
E. M. Faulkner, New York office; J. E, 
Ewan, Chicago manager; W. Bressman 
Chicago office and F. L. Kellsey, Jr., New 
York office. 


Greets Trans-Atlantic Fliers on Their Ar. 
rival in Germany 


The Longines chronometers and chrono- 
graph strap watches played an important 
part in the New York to Germany flight of 
Chamberlin and Levine. Upon the recom- 
mendation of Com. de Pinedo, who used 
Longines instruments exclusively, the A. 
Wittnauer Co., of New York, installed some 
aviation chronometers and chronographs in 
the airplane Columbia, and J. P. V. Hein- 
muller personally supplied two chronograph 
strap watches to Chamberlin and Levine. 

On June 6 the Longines factory received 
by telegraph the news that the airplane had 
been seen flying over England, in the di- 
rection of Germany. Mr. Heinmuller left 
immediately for Berlin, to be present also at 
the reception of Chamberlin and Levine. 
He was, therefore, able to be present at the 
landing of both aviators, who were the first 
to cross the Atlantic Ocean—Lindbergh and 
Chamberlin. 

As soon as he arrived in Berlin the news 
spread that Chamberlin had landed in Cott- 
bus. Mr, Heinmuller went there immediate- 
ly and met Mr. Levine, who was naturally 
very much surprised to find so soon after 
his arrival in Germany someone he had 
known in New York. 

In Berlin, the instruments, special chrono- 
graphs, which had been taken from the 




















SALES REPRESENTATIVES AT THE CONFERENCE AT FORESTVILLE, CONN. 


17 and 18 at the concern’s new office build- 
ing at the factory in Forestville, Conn. 
During the four days’ conference advertis- 
ing plans for the Fall were discussed, par- 





Longines factory, had been thoroughly test- 
ed and set in accordance with the Berlin 
Observatory. After having verified the m- 
(Continued on page 113) 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ CiRCULAR regarding any advantageous 
device or plan which they are utilizing®in con- 

















nection with their business. 











“Modern Merchandising” 


Buying Control—Influence of Good Service—Value of Advertising in Increasing Sales 


An address delivered before the annual convention of the Ontario Jewelers Association, at Niagara Falls, Ont., Thursday, June 16th, by 
Charles T. Evans, of Buffalo, N. Y., former President cf the American National Retail Jewelers Association. 




















IF I were to choose a text for this ad- 
dress, I would select the topic, “Where 
shall we find to-morrow’s profits?” 

After all is said and done, it is the net 
profits of a business which count. Volume 
and turn-over, if accomplished at the ex- 
pense of proper profits, lose their importance 
in the scheme of success, if one stops for 
a moment and seriously considers just how 
much additional business he must do, to 
stand even with his ‘present condition, if 
he reduced his selling prices 10% or more, 
with the idea of influencing additional sales. 
Instances may be cited to show how a store 
may be doing a real active business, with 
every appearance of success, but due to in- 
sufficient mark-up, the business is operating 
at a loss, 

In discussing the subject which has been 
assigned to me, I am taking into considera- 
tion, the years that your association has 
been meeting, the subjects you have con- 
sidered, and the trade paper articles on 
similar subjects which have been printed the 
past few years. 

For that reason many sub-divisions of 
this subject, such as “Training Salespeople” ; 
“Store and Window Displays’; ‘“Advertis- 
ing,” etc., will not be touched upon in this 
address, but I will confine my remarks to 
certain definite facts, which pertain to mer- 
chandising of our stores and stocks, under 
the particular, peculiar and changing con- 
ditions, which exist today, and such sug- 
gestions as may be offered, will be con- 
cerning general store management and sell- 
ing methods. 

We must keep in mind the fact that while 
general business conditions, as they exist 
today, indicate prosperity, rather than 
otherwise, that we are in a cycle of con- 
Stantly lowering prices, which makes 
operating at a profit more difficult by far, 
than it has been in the past 15 years. 
Profits, which have been made are for the 
most part in the business, having been re- 
invested in merchandise as fast or faster 





than. sales have been made. Few, if any, 
business men find it possible to create re- 
serves in actual cash which are available 
for carrying a business through a difficult 
situation. In fact, due to the keen compe- 
tition which exists today, with constantly 
rising expenses, most businesses do not 
yield their owners much more than a com- 
fortable living, and if liquidated, the profits 
of years would be wiped out in a very short 
time. 

Hence, it is desirable that we, as busi- 
ness men, engaged in one of the slowest 
turn-over lines of endeavor, be continually 
on the alert for those ideas which will 
assist us to become efficient to the highest 
degree, and with our minds constantly 
seeking new methods and suggestions as to 
modern merchandising. 

One of my first suggestions is regarding 
a systematic control of your buying. This 
is simple, if once formulated, and will cer- 
tainly do much to ease one’s mind regarding 
maturities. We know exactly what we sold 
in each department last year during each 
month of the year, and we know, or should 
know, just how much we bought, also what 
our annual inventory showed us .as to -our 
condition on January 1. 

The principal buying and selling season 
of the year is before us, and it behooves 
each and every one of us to study the figures 
of the last two or three years, and the first 
months of 1927, and then plan intelligently 
regarding the fall, leaving some of your 
December buying until that season is reached, 
for you will find that a considerable amount 
will have to be bought during that month, 
no matter how much you have bought pre- 
viously. Your wholesaler will disapprove 
to a certain extent of this procedure, but on 
the other hand, when the season is ended, 
he will feel much more kindly toward you, 
if you are in a position to pay your account, 
than if you had bought considerably more 
than you needed, and will require about six 
months time to work out of your extra 


stock. He will be just as well off in the 
long run, as regards sales, and you will be 
better off, for if you have moved a lot of 
merchandise during the Holiday season of 
1927, you will be ready for additional pur- 
chasing early the following year, rather 
than holding off all through the Spring be- 
cause of cver stock. 

In buying merchandise, confine your pat- 
terns and lines to associated merchandise. 
For instance, in buying silverware, select 
patterns which are made in platters, covered 
dishes, sandwich plates, etc., as well as in 
tea sets, coffee sets, and vice versa. You 
can just as easily sell a sandwich plate, 
which matches other articles you have in 
stock, as you could if it did not match any- 
thing else, and then, in addition to the one 
article sold, you have a chance to sell other 
things in the same line to other customers, 
if the original purchase was for a wedding 
gift, or to the same customer, if the article 
selected was for home use. By ordering as 
you sell, you can keep these lines complete, 
‘practically all the .time. 

Much comment is made regarding the so- 
called “hand-to-mouth” buying, and much 
that is said is otherwise than complimentary. 
However, I have known a great many very 
successful men who felt it was better to 
spend a little more money on telegrams and 
express charges than to try and anticipate 
too much just what they would sell of a 
certain line during a season. In conver- 
sation a few years ago, with a man who 
was the advertising manager for a large 
factory in our line, but who had previously 
been in the retail business, he told me that 
he thought he could go back into the retail 
game and make more money than he had 
when in it before. Naturally I asked for 
the seeret. He said: “I would spend less 
money for stock and more money for book- 
keeping.” Order books are inexpensive, and 
while express charges do add to costs, I do 
not think the additional cost is as much as 
it would be to try and anticipate the needs 
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Nearly Thirteen Million Dollars 


of Insurance in Force 


Now Protecting Jewelers of the U. S. A. 
in Their Own Company 


Two Hundred and Fifteen Thousand Dollars Already Returned 
to policyholders as Dividends 


Present Dividends: 


This company is operated by jewelers for jewelers: 


Wo. H. Upmeyer, Pres., Milwaukee, Wis. 
GusTAVE KELLER, Vice-Pres., Appleton, Wis. 
Henry F. StTecHEr, 7reas., Milwaukee, Wis. 

A. W. AnperSON, Sec’y., Neenah, Wis. 

Mary C. ANDERSON, Assistant Sec’y, Neenah, Wis. 


‘The National Jewelers Mutual Fire Insurance Company 


Send inquiries to the Company, at Neenah, Wis. 


40% on Fire Policies and 20% on Tornado Policies. 


J. R. CuHapman, Director, Oshkosh, Wis. 

T. J. Date, Director, Kenosha, Wis. 

Joun P. Hess, Director, Fond du Lac, Wis. 

J. H. StoutHamrr, Director, Milwaukee, Wis. 
Len M. NE son, Director, Madison, Wis. 


























FETY 


FIRST 


Heavy Shank 
Genuine one 
piece double head 
cameo, Belais 
white gold (also 
in green gold), 
6746— 


SAF 





Next size larg- 
er stone, $2.00 
additional. 





, This <Q Reg. Trade Mark 
Exact Size guarantees you genuine diamonds. 
Electro upon request 

BUFFALO JEWELRY MFG. CO. 
“The Mail Order House to the Jewelry Trade’ 
5e1 Washington St. Buffalo, N. Y. 


Solid Gold 14 Kt. White Gold 
Top. Genuine Hope Ruby. 


90% of the Business Men that fail come from the ranks “ the gala 





Play Safe and 
Advertise. Write for our Free Cut 





2 DIAMONDS 4/100 each A LL P R O FIT 2 DIAMONDS 4, 8 each 


NO STOCK TO CARRY 


Carry one initial ring as sample. 
Order on five days’ memo. when 
you have a sale in sight. Orders 
filled same day received. 

ALL EMBLEMS and INITIALS 
6517 on hand at all times $25.00 Ss 6517 
in every size Retail 5 2 


Also in White Geld Incrusting 
Display Emblem Cards for your win- 
dow in original colors free upon request. 





This <em> Reg. Trade Mark 
’ @uarantees you gcouine diamonds 


CAN ALSO BE HAD IN FREE. cuts in all emblems and initials 


with One or more Rings 
OIGARNET, sarDonyx”” WRITE FOR WHOLESALE PRICE. 














The C. G. BRAXMAR CO. 


242 W. 55th St., New York City 





Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 





Made to Order Goods our Specialty 


Forty-four years of satisfactory service to- an increasing 
number of customers. 

Our facilities for manufacturing and designing are at 
your service. 








Write for Emblematic or Badge Catalog 








Direct from Mines in India, Ceylon and South America 


ZIRCON’S 


And other precious Stones 
Expert Diamond Cutting and Lapidary Works 


F. J. ESSIG and MENG CO. 


162 N. State 8t., Butler Bldg. 


45 Years in Chicago Chicago, Til. 




















F errer Emerald Hardness 7 Guaranteed 
GOLAY-BUCHEL & CO. 
Le Sentier (Jura), Switzerland 
Cutters of Synthetic Stones 


All colours, forms and shapes 
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Storekeeping Department 
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in every department for several months 
ahead. You can make your business de- 
sirable with the houses from whom you 
buy these small quantities, if you concen- 
trate in your purchasing, confining your ac- 
counts to as few houses as you can possibly 
get along with 

Naturally you will be importuned to buy 
elsewhere, but you will win and hold the 
respect of more people if you can establish 
a reputation for taking care of your obli- 
gations, even if you do not buy from all 
that wish to sell you, than you ever will if 
you are one of those good fellows who look 
at every line of goods which is offered and 
select little or much from every one of them, 
and then find it difficult to meet payments 
when due. After all sales are not important 
unless the bills are promptly paid. 

“Hand to Mouth” buying has several 
features to commend it, and in reality it is 
scientific buying; ordering goods when you 
need them, rather than when some one else 
thinks you need them. 

It stabilizes periods of expansion and de- 
pression, eliminates speculation and lessens 
cancellations. I am sure that we all agree 
that the retailer is the most important factor 
in the chain of distribution, and that until 
the retailer has: placed the goods in the 
hands of the ultimate consumer that there 
has been no actual sale made. For that 
reason every one in the trade should be 
interested in making the retailer the very 
best business man possible, and he should 
be encouraged to operate in a careful man- 
ner, fortifying himself with intelligent 
records, which he studies often enough to 
become familiar with them, and which makes 
possible his keeping of adequate stocks with 
a minimum of outlay. In the long run, if 
he orders as he sells, it will be better for 
all concerned. 

Of course if the retailer is so constituted 
that he has to be sold everything he buys 
for his store, why that is different, but 1 
am assuming that you are of that type 
which appreciates the fact that there are 
certain items which must be in stock if you 
are to sell the line. 

One thing we must consider is the effect 
the automobile has had upon the relations 
between buyer and seller in a retail way. 
Years ago certain locations were considered 
so much more desirable than others because 
they were in the heart of the business dis- 
trict, where everybody went to trade. 
Today all is changed through the automobile. 
The customers field of choice has been 
greatly enlarged, because stores which were 
once considered remote, are now very ac- 
cessible. All this is the result of the 
decentralization of shopping districts. 

This renders the securing of customers a 
slightly different operation than it used to 
be, when about all one had to do was to 
open in a certain location, and he would be 
where every purchaser of that day would 
Pass in the vicinity of his store. There is 
no sentiment in business. People buy 
where they feel they obtain a maximum of 
service and selection at a minimum of effort 
or expense. Therefore it wil be necessary 
for you to advertise in many ways, to your 
selected list of customers, giving arguments 
as to the desirability of trading with you, 
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for such goods as they need in your line, 
and indicating how easy it is to trade with 
you, because of accessibility or parking 
facilities, etc. When I speak of sentiment 
in business, I do not refer to the general 
good feeling toward a store, because of long 
years of fair, square dealing. That is “good 
will,” and is based upon satisfactory service, 
rather than upon any sentimental feeling 
between buyer and seller. 


You should select the customers to whom 
you think your store will appeal, and cir- 
cularize these people, as often as you can 
afford, and to this list, you must be con- 
tinually adding new names to take the place 
of the customers lost through death, removal 
from the city or section, or lost to your 
competitors in the natural course of business. 

Keep in mind this fact that stores and 
stocks look much alike to the average person, 
and that the real difference between one 
store and another is in the service and 
methods used to influence trade. 

Initiative is required if you are to be 
successful. Do the thing now, which will 
make the appeal. Do not wait for your 
competitor to lead the way. The reputation 
of being the leader in your line in your 
city, will attract to your store thousands of 
dollars of business which otherwise you 
would lose. Work hard to obtain and re- 
tain this proud position. It requires work 
on your part; it requires more than work. 
It requires brains. It means that you 
must read and study business literature, 
with a keen mind, developing it to the point 
that you methodically separate the wheat 
from the chaff; recognize workable plans 
and methods, and acquire the habit of 
absorbing ideas, and passing them along to 
your business associates. I can tell you the 
names of a number of our leaders in busi- 
ness, who are memorandum book fiends; 
jotting down continually and consistently, 
anything which they see or hear which they 
think is usable or workable in their business. 
They have these ideas in permanent form, 
where they can consider them further or 
destroy them if deemed unworthy on 
further thought. It is a good idea; much 
better than the haphazard idea of writing 
memoranda on envelopes, etc., which are 
usually thrown away without reading. 

Capitalize your personality in your busi- 
ness. In sending out personal letters to 
your clientele, inform them of yout desire to 
be of service to them, and ask that until 
they become familiar with the store you 
will appreciate it, if they will ask for you, 
and you will take particular pleasure in 
attending to their wants, whether little or 
much. 

There is a bitter battle for every dollar 
the consumer has in his pocket and for every 
dollar he expects to have for months to 
come, thanks to installment selling. You 
will be interested to hear that at present 
more than six billions of dollars are owed 
on installment contracts, an average of 
$150 for each wage earner in our country. 

What shall we do about it? You can 
obtain any kind of an opinion on this subject 
which you wish by asking a half dozen dif- 
ferent people. Many advocate today the 
placing of this service at the convenience 
of your customers, who are known to you, 
and to whom the idea may appeal. This 
can be done by the use of a folder, entitled, 
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“Buying from Income,” which will indicate 
that special arrangements are possible and 
available on application to your office, 
charges and payments based on the amount 
involved. Some jewelers of high standing 
have a card in their window stating that 
goods are sold on deferred payments, but 
do not solicit such business, but indicate to 
the customer that if he prefers to do business 
that way, that his regular store will take 
care of him, thus rendering it unnecessary 
for him to go elsewhere for some of his 
larger and more important purchases. 

There is a constant. competition going on 
between outdoor and indoor life, which 
must be considered as affecting us to a 
great degree. For instance where a person’s 
activities center around golf, motoring, 
movies, etc., their entertainment of friends 
is likely to be at clubs, hotels, restaurants, 
whereas the people who are interested in 
music, art, books, etc., and who get together 
with their friends for evenings together, are 
very likely to meet in each other’s homes. 
This latter is most likely to’ encourage 
buffet lunches, late suppers, etc., in the 
home, thus suggesting and requiring silver, 
china, glass, linen, etc. which will 
materially boost our business. 

Group and national advertising are much 
needed in promoting the sale of our wares, 
and propaganda in the reading columns of 
magazines and papers can be used to ad- 
vantage in influencing the wearing or using 
of articles sold in the jewelry store. 
Instances without number can be cited to 


_ indicate the results from national adver- 


tising, such as that carried on by the 
orange growers and raisin growers of Cali- 
fornia, with the result of greatly increased 
business. Advertising of a national 
character is too expensive to be handled 
in any other than in a co-operative way, 
and it is encouraging to note the publicity, 
paid and otherwise, .which our National 
Jewelers Publicity Association is obtaining, 
all to the general uplift of the industry. 
Results are not immediate, and sometimes 
are hard to trace, but advertising has put 
over sO many enterprises that it is fair to 
assume that success is much more likely to 
attend one’s efforts if advertising of a 
proper character is used. For the retailer, 
the newspaper and direct mail must take 
the place of the magazine aud each retailer 
must decide for himself the means and 
methods which he will use. I am a firm 
believer in the direct mail for the store which 
has definite prospects, and a comparatively 
small amount to spend. It is better to cir- 
cularize regularly a comparatively small list 
than to use the same amount of money in 
spasmodic advertising to a larger group. 

In your advertising urge the permanency 
of your wares, as a reason for purchases 
being made at your store, rather than in 
other lines. Keep in mind the fact that your 
competition comes from other lines than 
your own; that your customers prefer your 
store for their jewelry and silver purchases, 
and that if they buy goods of this character 
it is 99 chances out of a hundred that you 
will make the sale; that, on the other hand, 
they are considering other goods sold in 
entirely different stores, such as furniture, . 
music, department and linen stores, and their 
final decision may be to buy merchandise 


(Continued on page 106) 
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Made Himself Known as 
Wedding Ring Man’”’ 


‘* The 











Written Expressly for The Jewelers’ Circular 














rT} ORGAN? 
“Why—he’s the wedding ring man!” 

That is the question and answer which the 
writer heard at a gathering including a 
number of Atlanta business men. 

When, curious to know why E. A. Mor- 
gan, of 16 E. Hunter St., Atlanta, Ga., 
should be so universally known as _ the 
“wedding ring man,” he followed up the 
“clue” with a visit to Mr. Morgan’s store, 
he uncovered the following story of a 
unique and successful advertising campaign. 

Some three years ago, when business was 
“not so good,” Mr. Morgan decided that 
his store needed a “leader” to bring in 
trade—something which would not be too 
expensive, which would have a general sale 
throughout the year, and which would lead 
to the sale of other articles of jewelry. 

After a careful study of all the articles 
sold in his store, he selected the wedding 
ring as the article most meeting his require- 
ments. 

“You see,” said Mr. Morgan, “I wanted 
to get away from the ‘peak loads’ in the 
jewelry business as much as possible—the 
seasons such as Christmas and Graduation 
and so on. While the jeweler cannot get 
along without his holiday trade, the 
tendency is to over-emphasize it with the 
result that about 35 per cent. of the business 
of the jeweler is done during December and 





the remaining 65 per cent. is scattered along 
through the year with a few high points and 
many long periods of business depression. I 
wanted something that, in building sales, 
would stabilize the business—spread it out 
over a longer period of time—build up that 
65 per cent. of the sales. 


“That was one reason why I chose the 
wedding ring. People don’t get married 
during the June season alone. They get 
married all the time. Hence there is 
always a pretty steady demand for wedding 
rings. A second reason was that the wed- 
ding ring was inexpensive—an article cost- 
ing not more than $10 or $12 as an average. 
And a third reason was that the sale of 
a wedding ring might lead to the sale of 
other things. It occurred to me that a shop 
which was well-known for its wedding rings 
might become the logical place in which to 
purchase an engagement ring. Further, a 
shop known for its wedding rings could 
easily become a center for the sale of wed- 
ding presents. And, last but not least, from 
the wedding ring might come sales of silver- 
ware for the table and—need I say it?— 
gifts for the baby. 

“You see, the wedding ring offered possi- 
bilities in many directions. So I decided to 
feature the wedding ring on all occasions. 
“That was three years ago. 

“Today I suppose we have the largest 
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wedding ring trade in the city—and wher- 
ever I go I am sure to be pointed out to 
somebody as ‘the wedding ring man,’ J] 
don’t mind. To me it is just as much of a 
distinction as to be pointed out as an ex. 
mayor or a millionaire or a_ successfyl 
criminal lawyer. It means that I have put 
my advertising campaign over—put my 
store and myself on the business map. 

“And it has meant steadily increased busi- 
ness for the store—business that I otherwise 
would not and possibly could not have 
secured. 

“How was it done? 

“Through steady advertising. 

“There are some jewelers who depend 
upon a low-priced leader to bring in trade. 
They do not make’ any money on this 
leader—indeed, in some instances, they lose 
money on it, expecting to make it up on 
the sale of other goods. To my mind, that 
is a mistake, and I have never indulged in 
it. 

“My wedding rings are sold at a straight 
price and there is a reasonable profit in that 
price for me m spite of the fact that they 
serve as a leader to the trade. I don’t keep 
goods in my store that cannot show a profit 
in themselves—each article by itself. If they 
cannot make good, they must get out. That 
is the one invariable rule of the store. 

“So—as I was saying—the wedding ring 
business and reputation has been built, not 
through using a low-priced leader, but 
through selecting a capable leader and then 
advertising it. 

“For the past three vears, there has never 
been a week in which Morgan’s wedding 
rings were not advertised at least twice in 
all of the local papers. And during May 
and June, November and December, the 
wedding ring ad has been run three times 
each week. Sometimes when business is 
slack, a wedding ring ad is run to stimulate 
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trade. But the idea is this. We never allow 
our wedding rings to get out of the public 
inind more than two or three days at a time. 
It isn’t the big, spectacular ad that sticks 
in the mind and brings in the sales—not at 
all. Our advertisements are often only one 
ich deep and not often more than three 
inches deep by a column wide. It is the 
constant hammering on the eye and mind of 
the public that makes the lasting impression. 

“As I said, the ads are never more than 
three inches deep by one column in width. 
This does not cost much money and is just 
as effective as larger advertisements would 


be. 

“And, finally, the ads are not particularly 
original. They don’t have to be. They can’t 
be elaborate in the small space we devote to 
them. They can’t be varied very much, since 
they are all about wedding rings and all is 
soon said about them that can be said. So 
we have settled upon standard wording 
which is set in type large enough to be seen 
and repeated over and over again. It saves 
worry over the subject matter. And we 
have found that it is just as effective. For 
the people who are to be married have 
probably not been married before. The 
people who have to get wedding presents 
are reminded that So-and-So’s wedding date 
is approaching and they must get that 
‘something which looks good but is not too 
expensive. And so it goes. 

“Anyway, fine writing and high-brow 
stuff ‘is entirely out of place in retail 
jewelry advertising. It reflects against the 
solidarity of the house. It arouses a 
suspicion in the mind of the public which is 
probably unfounded but which nevertheless 
exists. So a ‘simple story simply told’ is 
best. 

“Of course, we have backed this news- 
paper advertising up with other sorts of 
advertising. We have several sign-boards 
devoted to wedding rings alone. We have 
folders about wedding rings that we send 
every now and then with our bills. We 
have stickers labelled ‘Morgan’s Gold 
Wedding Rings are Best,’ which we stick 
on every package leaving the store. And 
we are alert to have and push all of the 
latest wedding ring designs. Not all of 
the designs are practical or will ‘wear well’ 
with the public. That is one thing we have 
to use careful judgment in. 


“But right now we are pushing certain 
well known wedding rings very successfully, 
and we believe this ring is going to have a 
steady demand in the future. 

“For the jeweler who wants a leader that 
will bring in the customers, I don’t know 
a better thing than the wedding ring. 

“It can’t sell itself, however, and it will 
lead nowhere unless the jeweler backs it up 
intelligently and persistently. He’ must, 
first, have the goods. He must use concise 
and conservative subject matter in his ad- 
vertising. He must run small ads—not more 
than one inch one column ads as a rule— 
otherwise the expense of selling his leader 
to the public will be too great. He must 
advertise at least twice a week to keep his 
leader in the mind of the public. He must 
be willing to tell the story over and over— 
and let it sink in. 
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“And if he will do these things he can- 
not help but build up trade.” 

That is how E. A. Morgan came to ac- 
quire his title as the “wedding ring man.” 
The moral to the story, of course, is get a 
leader. It need not necessarily be wedding 
rings. Anything that is relatively inex- 
pensive, that can be sold all the year 
around and that will lead to other sales will 
turn the trick. The main thing is—find the 
leader. Then advertise it consistently, week 
in and week out. 

And it will make a leader out of your 
store. 





Making Friends 


oo THE friends we make today are the big 

customers of tomorrow,” according to 
J. C. and R. C. Anderson, proprietors of 
Anderson Bros., jewelers, of Lubbock, Tex. 
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that will go to all sections of the state and 
other states means some fine advertising 
for these jewelers. 

As the students were making such pur- 
chases they were given cards and requested 
to remember this firm at any time they 
or their friends desired quality merchandise 
in the way of appropriate jewelry and gifts. 

Direct returns from this system has been 
realized as not only have many of the former 
students ordered diamonds and other ex- 
pensive articles, but they have advised their 
companions where to buy for quality. 

These dealers are finding that it pays 
them a profit to build strong friends of the 
young people by extending them credit in 
the way of weekly payment plans and similar 
courteous dealings such as making special 
prices that will enable the students to pur- 
chase jewelry that will advertise the school, 
but in return they are fastly buiding up a 




















FERRELL JEWELRY CO.’S NEW QUARTERS AT 220 MAIN ST., JACKSONVILLE, FLA, 


This policy is carried out by these business- 
men to a good advantage. 

An example of this was emphasized in 
making school sales. A new college had 
been located in their town. On an average 
school students make good customers for 
the jewelry firm, but often these students 
are short on ready funds. Anderson Bros. 
readily extends credit to students, who can 
identify themselves as being trustworthy, but 
in order to promote a stronger trade and 
friendship among them they offered a special 
price on school jewelry. Knowing that all 
students would want various types of school 
jewelry before returning home after the 
school term, this firm advertised the fact 
that they were giving a twenty per cent dis- 
count on all school pins, compacts, brace- 
lets, belts, rings, etc. 

The students appreciated this fact as many 
of them had been pinched financially to 
finish the school term, but practically the 
entire school enrollment saw fit to make 
one or more purchases from this firm before 
leaving school. 

The increase in the volume of business 


more than took care of the twenty per cent , 


discount on the merchandise, while the strong 
list of friends and boosters for this firm 


list of permanent customers that will insure 
the future prosperity of this firm.—Chas. N. 
Tunnell, 





New Store of the Ferrel Jewelry Co., 
Jacksonville, Fla. 


THE Ferrell Jewelry Co., Jacksonville, 

Fla., moved to its new store at 220 Main 
St. and had its formal opening some 
time ago. Friends and competitors showed 
their interest and good will toward the firm 
by sending in many floral offerings. The 
fixtures are of birch with a light brown 
mahogany shading. 

The Ferrells did business for some years 
in a room on the second floor of an office 
building here, and about a year ago secured 
a ground floor location at the corner of Main 
and Adams Sts. and opened one of the pret- 
tiest jewelry stores on Main St. The busi- 
ness grew in such volume and so quickly 
that within six months after the opening, 
plans were laid for a larger store. They 
were fortunate in getting a long lease on a 
location in the same block and just seven 
doors from the original store. W. G., A. E. 
and J. G. Ferrell constitute the firm. 
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An address delivered by J. F. 





MacLean, Advertising Manager Daniel Low & Co.,. 


How to Advertise Jewelry 


The Advertising Budget—The Size of the Ad—The Copy 





Salem, Mass., 
Jewelers Asscciation in Boston, Mass. 


before Massachusetts & Rhode Island Retail 

















ANIEL LOW’S was established back in 
167—. . . a small corner jewelry store 
carrying fine quality merchandise. With the 
advent of the Mail Order business, the con- 
cern grew rapidly. Until today, it occupies 
two entire buildings . . . the store a 2-story 
building on one of Salem’s most prominent 
corners. The Mail Order building occupies 
a 4-story structure in the rear. It is with 
the retail end of our business that I shall 
concern myself today. 

Salem has a population of 40,000 and is 
the logical shopping center of a community 
of 150,000 people. The jewelery stores in 
Salem and the surrounding territories, while 
small are very good. And, Boston with its 
multiplicity of fine stores and attractions is 
but 18 miles away. Enough for Daniel 


Low’s. 


What Do You Want Your Advertising 
to Do? 


Increase your business. More specifically, 
you want your advertising to— 


Attract new customers. 

Hold your old customers. 

Keep your name before the public. 

Get your fair share of the public’s 
money that is to be expended in 
jewelry. 

And last, you want your advertising to 
be a true reflection of your store. 


Advertising, while a strong force for 
molding public opinion is largely dependent 
for its results upon the reactions it creates 
upon the. minds of its readers. From the 
physical appearance of your advertisements 

. their content, style, illustration, set-up 
your readers get certain definite re- 
actions and form certain definite opinions. 
Your advertising should be a true picture of 
your store. It should be such that a 
stranger . . . a person who had never seen 
or heard of your store before, would be able 
to form a pretty accurate mental picture of 
the character of your store and the mer- 
chandise it carries. Fortunately you can 
control to a large extent the reactions of 
your readers . . . when you know the rules 
of advertising and apply them . . .‘which 
brings us to the realization and necessity 
for the adoption of an advertising policy. 

Before we can adopt an advertising policy, 
before we can intelligently plan our adver- 
tising, we must face the facts. We must 
analyze our whole proposition our 
store, our store policy, the class of people 
we are catering to, the kind of merchandise 
we carry, and the manner in which we wish 
to sell it. After we have painstakingly and 
honestly completed this analysis, we are in a 
position to plan our advertising intelligently 

. effectively if you please. 

And now we should seek to discover why 

people should trade at our store in prefer- 


ence to any other. It is because we offer: 

Quality, variety, fair prices 

New, distinctive merchandise with a style 
appeal. 

Merchandise that is exclusive, odd, different, 
unique. 

Reputation for fine quality merchandise. 

Reputation for integrity, created through 
years of honest dealings. 

Convenient store to reach. 
portation, good parking facilities. 
of our parking space. ) 

What is the reason or rather what are the 
reasons why people will find it to their ad- 
vantage to trade at our particular store 
rather than any other? 

And now we arrive at the rather per- 
plexing problem of the 


Good trans- 
salina 


Advertising Budget 


or how much money should we spend . . 
which again involves more analysis. 

How long have we been in business? 

How long have we been in our present 
location? 

How well are we known to the com- 
munity ? 

And the answers to these questions will 
have a considerable bearing on the size of 
our advertising appropriation. 

If I should quote our newspaper appro- 
priation at Daniel Low’s in percentage . . 
it will be misleading, for it does not include 
the cost of sending out 25,000 catalogs, a sales 
circular, and several other direct by mail 
efforts that we undoubtedly would not use, 
were it not for our Mail Order business. 

It is generally conceded that a jeweler 
should spend in advertising between 2 and 4 
per cent of either last years’ sales or this 
years anticipated sales. Under normal con- 
ditions, the average jeweler can effectively 
spend between 234 and 3 per cent of his 
sales in advertising. 

Another basis of figuring, is by way of 
compromise . iz., laying out the num- 
ber of accosions you have to advertise, es- 
timate their cost and then strike an aver- 
age between the proposed budget and the ac- 
tual budget. 

An advertising budget or appropriation 
should be elastic. We believe that whenever 
a special circumstance arises that warrants 
an increased advertising expenditure . 
it should be made. Whenever we have an 
excuse to go before the public in a big way, 
we do it believing that the results 
justify the increased expense. 

Last fall we purchased 50 clocks that of- 
fered splendid value at $15. We displayed 
them prominently in our windows, advertised 
them in three papers, got out an inexpen- 
sive circular which we enclosed with our 
monthly statements. We sold them all . 
NOT in one dav, nor in one week. For 
it was six weeks before the advertising stop- 


ped pulling . . . but we sold all the clocks, 
If we made any profit, it was a small one 
. but it did sell the idea to the public 
that you could get a fine clock at Daniel 
Low’s at a very reasonable price . . . and 
we were Satisfied. 
Having estimated our advertising appro- 


priation, how shall we spend it. By that [ 
mean 
How Many Advertisements and How 


Large Should They Be 


Again that depends largely upon local con- 
ditions. If the total advertising in your local 
paper is not heavy, a small advertisement 
may stand out well and pull very satisfac- 
torily. On the other hand, if the advertis- 
in your local paper is heavy . . . your com- 
petitors for attention, using large space that 
practically blankets a small advertisement 

. « it may become necessary to either use 
large space and appear less often . . or do 
as we do, ue FRONT PAGE ADVER- 
TISING. 

We have a contract with our newspaper 
in which we agree to use at least 5 inches 
daily in the lower right hand corner of the 
front page. We have the option of in- 
creasing this to 10 inches. Whenever we 
find it advisable to use more than 10 inches, 
we put an announcement in our regular 
space to call attention to the large advertise- 
ment on page ? We feel that although 
front page advertising usually costs twice as 
much, we would rather have a small adver- 
tisement in a preferred position than to have 
double the space, run of the paper. 

I personally do not believe in running the 
same copy in two consecutive advertisements 

. because your readers will get the habit 
of passing up your ads on the presumption 
that it is old stuff, that they have read it 
before. We like to appear every day with 
something different. 

Contrary to the opinions of some, we be- 
lieve in advertising most when business is 
good, In advertising heaviest when sales re- 
sistance is lowest, we believe that there 
should be a rather close correlation between 
the money we take in and the amount of 
advertising we put out. I might mention 
here that our advertising varies from five 
inch space in February and March to full 
pages in December. From three papers in 
the dull season to seven around Christmas. 

Let us leave the question of the Advertis- 
ing Budget and next discuss the advertising 
schedule which we at Low’s consider most 
important. By advertising schedule, I mean 
an Advertising plan . . . a guide as it were 
of the events and advertisements of the next 
month’s promotional activities. 

The third week of the month, we have a 
meeting of our executives . store and 
advertising managers, and several of our 
department heads . . to decide what we 
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shall advertise the following month. At 
this meeting, we have copies of last year’s 
advertisements and a record of the money 
expended . . . and then proceed to layout 
our next month’s campaign. ; 

First we consider the various occasions 
_. . by that I mean, all the natural tie-ups 

ints of contact. 

* Holidays e. g. Thanksgiving and 
new silver. 

Seasonal appeal 
jewelry, bags, umbrellas. 

Birthdays . . . and birthstone rings and 
gifts. 

Vacation Season . . . and strap watches. 

New styles . . . 60 inch pearl ropes. 

Special purchases. 

Department that needs special promotion. 

We seek to cover every department in re- 
lation to its importance. Then by a process 
of elimination, we select the most impor- 
tant occasions and decided upon the amount 
of space they merit. 


There Are Distinct Advantages of Pre- 
paring a Schedule 


We cover every occasion. 

We cover the entire stock, so at the end 
of the month, we find every department has 
received its due share of sales promotion. 

It gives us time to work up special events 
or stunts. 








Easter and new 


Special Window displays 
(Window of Unusual Things) 
(Window of Nationally Advertised 
Products ) 
Get Dealer helps 
Signs, circulars, electros, have cuts 
made 
Can plan our window displays to tie 
with our ads. 


It gets the co-operation of our employes 
because it makes them feel that they had 
a part in our advertising and it 
presents a wonderful opportunity to educate 
our people and get them thinking along 
advertising lines. 

And last, but not least, it prevents that 
bugaboo “What shall we advertise 
tomorrow ?” 

Now that we have planned what we are 
going to advertise, let us find out whether 
we shall use 


Publicity Advertisements or Direct Selling 
Advertisements 


Shall we sell the occasion and suggest 
certain lines of our merchandise? Or, shall 
we sell the merchandise and suggest the 
occasion? E. G. 

We have to sell the idea of giving at 
Valentines and suggest merchandise. Where- 
as we can sell merchandise for Mother’s 
day. 

We at Low’s, believe in direct selling 
advertisements wherever possible for this 
reason. We know that from 65 to 85 per 
cent (whichever figure you care to accept) 
of the jeweler’s business is made up of 
merchandise sold for gift occasions. 

That leaves from 15 to 35 per cent of 
our business made up of direct consumer 
sales. If we increase the direct consumer 
demand we have created new business . . . 
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and this can be done, if we can create in 
our customer’s mind a strong desire for the 
merchandise we advertise. If we can make 
our readers view our merchandise as some- 
thing they themselves desire, to the point 
of buying for themselves, rather than re- 
garding it simply as a fine gift for some- 
one else . . we have created new busi- 
ness. We believe that this can be done 
most successfully by direct selling appeals. 
Advertising the merchandise for what it is 
and letting the customer decide to 

what use it shall be put. 

On the other hand, since so much of the 
jeweler’s business is devoted to gifts . 
it would be folly to neglect that part of it. 
Rather we should seek to increase our busi- 
ness by creating 


New Gift Occasions 


Pushing gifts for Mother’s Day, Valen- 
tine’s, Easter, men’s as well as women’s 
birthdays. Selling the idea that friends as 
well as relatives should give gifts on 
Graduation, on the basis that it is the thing 
to do . . . that such gifts are expected. 

Jewelers are noticeably fax ‘in selling 
men’s gifts. People have the idea that 
Dad doesn’t matter . . just because he 
pooh-pooh’s the idea of giving him some- 
thing for his birthday, saying that that is 
all right for “women and children, but not 
for him. But we know that deep down in 
his heart, he wants to be remembered just 
the same as anyone else . . . even though 
he would never admit it. And it is our job 
to expose to the public Dad’s real feelings 
in the matter . . . for it means additional 
business to us. 


The Advertisement Itself 


Before we can iritelligently advertise an 
article, we must get all the facts regarding 
it. We must analyze the product. We 
must ask ourselves such questions as these: 

What is there new or unusual about this 
article? 

Is there a style appeal . . 
accessory ? 

Why did we buy this article ourselves. 
Was it bought on the basis of price, qual- 
ity, beauty or value? | 

How many did we buy? 

What were the questions you asked the 
salesmen from whom you bought this mer- 
chandise for these same questions 
will probably occur to your reader. 

What are the arguments you will use 
when selling this over the counter? 

What is the particular advantage in buy- 
ing it at our store? Free engraving? 
Gift wrapping? What? 

Get all the facts, and the advertisement 
practically writes itself. 

Now that we have got the facts, let us 
select the most important of the arguments 
and concentrate on one or two of them. 
Let us plan our appeal and follow the 
simple rules of salesmanship. 

First we must get attention . . . In 
advertising, fortunately we can make use 
of mechanical methods of attracting atten- 
tion. I believe in using a distinctive border 

. one that has the feeling or suggestion 
of jewelry, one that suggests dignity and 
quality. A border should not be too heavy, 
nor too ornate. We can use a simple rule 
border, have a special one drawn up for 
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us . . . or there are many excellent 
borders that dealers furnish with their 
electros that can be used to good advan- 
tage. 

Illustrations or cuts help to gain attention 
and to sell merchandise. For many times 
a picture will convey an idea that words 
will not express. To quote the Chinese 
proverb, “A picture is worth a thousand 
words.” Most all the leading manufac- 
turers have an electro or mat service that 
they are only too glad to loan, if you 
will but ask for it. We use dealer electros, 
mat services, and because we are fortunate 
enough to have an artist in our employ 
have many cuts made special for us. ; 

It is desirable to use a certain style of 
type and stick to it . . for continuity 
of style has a cumulative effect that is 
invaluable. As a rule, I prefer the use of 
Caslon or Goudy Italic for headlines . . 
believing that they are more suggestive of 
jewelry than Cheltenham, Gothic or ‘some 
of the bolder and less graceful types. In 
selecting a body or text type, remember that 
the ‘first essential is readability. I try 
never to use smaller than 8 pt. and prefer 
10 to 12 pt. 

Every advertisement should have enough 
white space to make it inviting to read. 
An ad crammed with small type and prac- 
tically no white space is fighting against 
big odds. As a general rule, it is safe 
to say that one-fifth of an advertisement 
should be given over to white space. And 
in the better advertising you will see an 
even greater proportion used. 

Again I want to stress the desirability of 
continuity of style. You would recognize 
a Shreve Crump and Low Ad, a Smith 
Patterson or Filene ad, even though the 
name did not appear. Why? Because of 
the particular style, layout and sameness 
to all of their ads which carries the idea 
that this partciular ad is but one of a 
series. It should be our ideal to create 
this same effect in our advertising. 

(To be continued) 





Reserving the Best 





oP )ON'T display your best offerings too 
prominently as discriminate buyers will 
search them out.” 

So advises the proprietor of a very flour- 
ishing jewelry store whose experience it 
has been that it pays to hold in reserve the 
choicest of gems and silver ware and gold- 
ware realizing that the discriminate pur- 
chaser will discover these products and 
through the enjoyment of his own apparent 
discovery be more inclined to buy than if 
the particular article commanded immediate 
attention in a too great featured hazard. 

It is the belief of this well-known jeweler 
that the average jeweler has so much to dis- 
play that he can well hold in reserve his 
very best and in no way jeopardize his 
business but on the other hand increase both 
his prestige and the buying responses of his 
best customers without interferring with his 
average trade—C. T. H. 





Rudolph Bros., retail jewelers, will occupy 
a place of business in the Clancy block at 
Oswego, N. Y., as soon as alterations have 
been completed. 
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‘Wadsworth Quality” 


—a mark that sells fine belt buckles, too! 








































GOLD-FILLED belt buckle is now 

made which conforms to the high 
standards of quality in gold-filled Watch 
Cases by Wadsworth. 


That buckle is marked “Wadsworth 
Quality”. The name it bears is the same . 
which has been associated with fine watch 
cases for more than thirty-five years. No 
wonder that this same name is now selling 
Wadsworth Belt Buckles—in quantities 
that are bringing entirely new profits to 
jewelers. 


The Wadsworth Gold Filled Belt Buckle 
is made in 14 kt. white or green gold-filled 
—designed by the same artists, constructed 
by the same skilled craftsmen as celebrated 
Wadsworth Watch Cases! 


Its exceptional beauty and durability at 
moderate cost appeal to every prospect for 
a good belt buckle—particularly as a gift. Gold Filled 
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: advertised retail prices are shown 
\ Sare below. As you will see, both Buckles 
iN; and Sets are also made in sterling silver 

with all the advantages of Wadsworth en- 

- graving, workmanship, and design. You 

will further note that the prices for both 
styles have been carefully figured to assure 
you a ready sale at an exceptionally fine 


profit. 
Order Wadsworth Belt Buckles from 
your wholesaler—today! 
















THE WADSWORTH WATCH CASE COMPANY 


“Case Makers for the Leading Watch Movements” 


DAYTON, KENTUCKY 


Offices: New York, 20 West 47th St. San Francisco, 150 Post St. 
Chicago, 35 E. Wacker Drive (Jewelers’ Building) 





ADVERTISED RETAIL PRICES 












White or Green Gold Filled Sterling Silver 
Buckles .. $9.00 to $12.00 Buckles .. $2.50 to $7.00 
Bees cesae 15.00 to 20.00 Sets...... 5.00 to 12.00 











Aes als 


cfictgo 
a 
Wholesal sca, oe Chicago 


WORKERS IN PRECIOUS METALS 


































y WX ‘ 






































Watch Repairer, Take Your Vacation! 











Written Expressly for The Jewelers’ Circular by Marvin W. Walters 














(p= of the most expensive things if not 
the most cruel things that any man can 
be guilty of is that of denying the watch 
repairer his vacation. I suppose I am now 
talking to many men who are their own 
bosses. These are well nigh hopeless, be- 
cause if we heap all the ignominy of 
thousands of years of servitude onto the 
backs of men, it would not fall half so hard 
as the self-imposed slavery that each watch- 
repairer of us heaps unconsciously on him- 
self. This is very true if the watch maker 
and proprietor be the same person. 


CAN’T GET A MAN TO TAKE YOUR PLACE? 


When Edward Bok was editor of Ladies’ 
Home Journal, when the paper sold monthly 
some two million copies, he found out one 
day that he could be spared out of the 
editorial chair. Can’t you leave your dia- 
monds and your few score lame watches? 
Edward Bok could go abroad and spend 
several months refreshing his heart. Can’t 
you take even two weeks to refresh yours? 

A few years ago at Joy, Illinois, I was 
acquainted with a very fine watch repairer. 
He had never made a lot of money. He 
tried to provide decently for his wife and 
two growing boys. Sickness came along, 
and worries came with it. Jensen could 
never find any time for vacation. Seeing 
how thin and pale the overworked Jensen 
was, a good friend of his who could repair 
watches went in for two weeks while Jensen 
got into the north woods fishing. One 
could scarcely believe one’s eyes when he 
looked at Jensen on returning from the 
north. He was smiles all over. His worries 
had somehow gone into the woods and out 
over the pretty lakes and had not returned 
to trouble him. His nerves had not been 
so steady in years. He told me that he could 
turn out twice as much work as when he 
left for that small vacation. 

Now, if just two weeks once in ten years 
can actually do that much for a man who 
makes his bread by the tweezers then I 
would urge a vacation for every watch re- 
pairer at least once, and if possible twice 
every year. If a watch repairer owns the 
place and he cannot get a repairman at all 
to take his place, troublesome as it some- 
times is, he had better get a mere clerk and 


one who can take in a few jobs and let out 
some few, and worry along with the small 
summer business till this one man on whom 
the whole enterprise depends gets a little 
rest. It is a funny thing how, when we 
know that at the time of total disability or 
even death, our places are so readily and 
easily filled, that we think in life they can- 
not be filled. It is just a bit of auto- 
hypnotism that we had better cast out among 
the old tin cans. If I could take all the 
watch bench men with me on regular vaca- 
tions once or twice every year I could assure 
that they would return to do a third better 
work. I would take a little vacation once 
a year at least, no matter if when returning 
I had to live on bread and water till Christ- 
mas. It would pay. 

If a man gets tired he will be constantly 
looking over poor work. Just as memory 
begins to dull and grow weak when our 
nerves are spent, so do other faculties. Our 
general brightness is dull and we pass out 
bad jobs that make us ashamed of ourselves 
when we return to see how much fault we 
did not see when we were tired. Let a man 
look carefully in the morning to those few 
jobs that he finished off after he began 
to be tired in the evening. He will Ind 
trouble enough. One who is tired will over- 
look bad hairspring adjustment, pieces of 
lint in the train or wound about the pivots, 
gum or glue on the jewels, or many other 
faults that so often bring the watches back 
with disgruntled owners. If vacations and 
a little rest will cure a big share of that it 
is well. Our business as watch menders is 
to settle trouble, not to pass it on. 


CAN YOU LAY A JOB DOWN TO WAIT ON A 
CUSTOMER? 

If you can’t without going to pieces then 
you are in need of rest. I have for many 
years believed in getting some rest as one 
goes on. Yes, my brother, you can certainly 
do as well as I can. I have laid by nearly 
all sorts of work. I have dropped jobs of 
pinning hairsprings to collets. That is 
about as bad as one will get. I have laid 
by such work as poising balances, setting in 
roller jewels, putting in those miserable 
little screws that set in the outer studs in 
hairsprings to the cock bridge, those certain 


watches that have the screw, hole in the 
side of the stud. You all know what a trial 
of patience these things are. __I have laid aside 
such jobs as putting link pins in old fusee 
watch chains, Try that for patience. Yes, 
a man can quietly and happily lay aside any 
kind of a job. He must learn to. The 
Indians have a good old saying: “The bow 
that is never unstrung never brings in a 
scalp.” This is good philosophy for watch 
menders to learn. We must unstring our 
bows. No man’s nerves are so taut as ours. 
No one’s nerves needs be so closely and 
persistently held up to absolute steadiness as 
ours. 

Don’t be afraid to lay aside that job. -You 
will come back to your work in finer shape. 
Jobs that have worried the life out of me 
for an hour have unraveled and have been 
done very quickly once my nerves were un- 
strung by hearing somebody make a big kick 
about a job. Perhaps the boss had done 
this bad job, or it may have been done by 
the competitor next door, who knows? May- 
be I did it. I took a good cussing out” 
once that did me good. I had been bent 
over a very hard spring job for several 
hours. It had just about unhorsed me 
entirely. All at once from the side counter 
a storm broke. I was being taken to task 
for all the mistakes I had ever made. A 
man came in with a certain highly adver- 
ticed railroad watch. This was but a cheap 
twenty-one jeweled watch, one of those that 
certain gentlemen have made up for them 
cheaply, the maker not caring to put his 
own name on the watch, he puts some high 
sounding title on it, and to further please 
his wholesale buyer he has the picture of 
a locomotive engine engraved over the back 
of the movement plate. All of this makes 
the watch:much more worthwhile and of 
course ought to make it run better. But in 
that case it didn’t. Under the cock bridge 
the “cut out” had been left rough with a 
bit of half cut off material left hanging. 
Some way in cleaning and brushing this 
watch I had turned that piece of hanging 
metal out till it finally countered with the 


balance and stopped the watch. I had not 
noticed anything wrong. It took me but a 
few minutes to find the trouble. Before the 


man got anywhere near done “cussing” I 
had the obstruction cleared away and was 
just handing the watch back to the gentle- 
man with a modest explanation, holding that 
bit of three cornered cutting of metal in the 
point of my tweezers to show the man, when 
his face cleared. March turned into June 
when he saw it. He was trying hard to 
apologize for his cursing. I excused him 
readily, telling him what a boob I had 

































































PRECIOUS METALS 
SATISFACTORY 
RETURNS 
ALWAYS 


0 3? —Netallurgists 
PeLvER | Orrice anp Works, 19 West Tupper STREET 


BUFFALO, N.Y. U.S.A. 





Delighted Customers 
Build Business Profits 


Your customer does notice how well 
Hoover White Gold looks and wears. 
Even commonplace observation reveals 
the distinct superiority of its white color. 
Discriminating taste invariably chooses. 


Hoover White Gold 


Send us your accumulation of sweeps 
and scraps today. Our efficient and reli- 
able refining service has pleased and 
profited hundreds of customers for 15 
years. 
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Golden Rule Refiners - Since 19/2 
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Established 1889 
THOMAS J. 
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Gold—Silver— Platinum 


And Stepping Right in Line 
WABASH AVE. 


ASK ANY OLD TIME JEWELER 
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And so in 
Platinum— 


HE recognized position of leader- 

ship enjoyed by Handy & Har- 
man in the field of silver is evidence 
of their ability to serve you well in 
the field of platinum. A firm with the 
standing of Handy & Harman can af- 
ford only to excel in all its depart- 
ments. 

With special emphasis on platinum, 
you will find Handy & Harman’s 
prices reasonable, quality high, and 
terms satisfactory. 


HANDY & HARMAN 


$7 WILLIAM STREET 
NEw YorK CITY 
Dealers in and Refiners of Precious Metals. 
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Refiners and Assayers 


709 Sansom St., Philadelphia 
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Established 1845 


10K Solder for 14K Gold 6K Solder for 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 
Also Silver Solder 


44 GOLD STREET NEW YORK 











wews PITKIN 


ANALYSES OF 
PLATINUM METALS, WHITE GOLD 
GREEN GOLD, SOLDERS, WASTES 
47 Fulton St. New York 
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been to not finish such a good watch before 
I let it out again. I assured him that his 
watch was timed to ten seconds per day or 
closer, for you know he must be careful, for 
he ran a little one way traffic pump down 
on a little railroad, that ran a passenger 
train every day each way. He must be 
careful, and anyway he paid a good watch 
company, some special company, twenty-two 
dollars and ninety-three cents for this, with 
a guarantee for thirty years on this watch. 
He knew now I had not stolen any of the 
jewels. At first he feared I had. He had 
looked into the watch, he and his wife too. 
They had a small magnifying glass that his 
daughter used in dissecting frogs, and he 
thought the color on those fine jewels did 
not compare very well. I assured him that 
the jewels, red glass plate jewels, were 
worth about thirteen cents each and that if 
for no other reason than: the fact that it 
would not pay me, to say nothing about 
my high sense of honor, I would not likely 
trade jewels with him. 

Well, all jesting aside! I had a friend 
and a laugh and a dish of ice cream brought 
in by the pretty girl next door, and we sat 
by the desk and ate it while I showed my 
“cysser” into some of the secrets of why 
watchmakers “do not steal jewels.” O! 
what fun I had from all of this. He was 
a good fellow, just a little frightened. Well, 
about an hour after I got the cussing out I 
shook his hard old hand and smiled him 
out the door. I went back to my work again 
and the unsolvable old crusty job that I was 
afraid to lay by was done in two minutes. 
After that I welcomed any man who came 
in and “cussed me out.” It always did me 
so much good in general. One will have 
to make himself rest and I have found many 
fine little vacations in’ such as the above. 


What do you do when on tearing a watch 
down, thinking you have the tension off, 
you dissengage it, to hear the familiar 
“whiz” as the train and other parts go 
across the room? I have had a few ex- 
periences like that. Once I lost that way 
about half of the “inners” of a good watch. 
That was my lesson. I got sore, scared, 
peeved and worried. I never found all of 
it. I bought some to fill in. But really and 
frankly brother, what is the good of getting 


sore and having apoplexy just because one- 


has a bit of hard luck like that? I have 
a friend, a Norwegian watchmaker by name 
of Paulson in Tacoma. I saw him worry 
into a watch once without letting down the 
tension. It went all over the house. He 
was good natured. He looked up from his 
work and laughing as hard as he could said, 
“Golly, that bane a keen tune ain’t it?” 
He had to put several dollars into the watch 
instead of getting that many out, but as 
far as I know Paulson is still alive and 
making money. Ah! men of the tweezers 
we cannot afford to lose our tempers. It is 
wrong and deadly. Mad houses were never 
intended for watch repairers and it will be 
a pity if because of this too long letter of 
mine to you, any should land in a mad 
house. So let us quit here good friends, 
but say Tom, now try to get in a little 
vacation this summer. If you can’t get it 
any other way send me a wire and I'll put 
In a pair of stubbv tweezers anda monocle 
and some pith and a watch brush and I'll 
stay for you till you catch some big fish. 
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Possibilities of the Horological 
Institute of America 














Newakk, N. J., June 22, 1927. 
Technical Editor, THE JEwELERS’ CiRCULAR: 
HE value of an institution is in direct 
ratio to the service it renders, and the 
service that an institution renders is propor- 
tionate to the amount of intelligent endeavor 
its officials exert, either personally or by 
inspiring the co-operation of men capable 
of lending a helping hand. Everyone who 
has had experience in attempting organiza- 
tion of any sort has found it difficult to per- 
suade component beneficiaries to appreciate 
the necessity of the individual’s effort, and, 
on the other hand, to keep up the interest 
.of benefactors when their efforts seemed to 
have so little effect so far as any exhibited 
appreciation was visible. 

The certification of competent watch- 
makers is a thoroughly valuable aim and 
achievement. Mistakes are inevitable, but 
I believe that in the main the work along 
this line has been carried out with much 
intelligence and far-reaching benefit. But 
as I see it, and I speak only for myself, 
there should be some vehicle of communica- 
tion, giving more personal and possessive 
feeling to members of the Institute. 

I should like to see the H. J. A. publish 
a journal edited with a clear understanding 
of what watchmakers want to know. Such 
a man was the late F. J. Britten (1843- 
1913), who was for 33 years secretary of 
the British Horological Institute and editor 
of its journal. There is today no other 
work in the English language which could 
be compared to his Watch and Clockmakers’ 
Handbook—Dictionary and Guide, for ready 
information to the man at the bench. Much 
of it, to be sure, is not adaptable to Ameri- 
can practice, but it embodies in brief lan- 
guage what was, when it was written, 
nearly everything one could ask of a book 
and at a time when watchmakers were very 
prone to hug their information to them- 
selves as trade secrets. This compilation 
was largely abridgements of extended arti- 
cles in the Horological Journal, or informa- 
tion he had elicited in his capacity as editor 
of that journal. 

We have had in this country many ex- 
cellent writings on particular phases of 
watchmaking, a great wealth of informa- 
tion in the columns of the trade papers, but, 
in the main, the information is short-lived, 
in that it is not in convenient form for 
preservation and reference, and is soon out 
of print. There are a vast number of men 
engaged in watchmaking in this country 
who have knowledge which they would 
willingly share with younger men of the 
art were they encouraged by a capable in- 
terviewer. There is little incentive in a 
monetary way, as the total consumption is 
small and publishers must have large sales 
if they would pay remunerative prices. 

The ability of the Horological Institute 
to finance a journal need not be discussed 
here, but in passing, I may say that if it is 
not possible to publish such a journal, I be- 
lieve it would be possible to secure from 


all the trade papers an arrangement whereby 
they would all set aside a section devoted 
to material supplied by its editor, the same 
to be printed on alternate pages in such 
form as could be removed and bound for 
preservation and convenience. 

As to the scope of such publication, there 
should he stimulated by the Institute’s edi- 
tor, views and criticisms of these articles. 
There is nothing more conducive to thought 
and study than spirited controversy by those 
holding opposing or differing opinions: the 
best methods of performing work at the 
bench; procedure and processes; manufac- 
turing processes for the enlightenment of 
repairmen as to how each piece is made in 
different factories; method and detail of ex- 
amining work submitted for repair; per- 
sonal experiences in time required for spe- 
cific repairs; cleaning and assembling 
watches of certain grades; definite directions 
for escapement corrections; lessons in 
springing and adjusting for position and 
temperature; instruction in repairing re- 
peaters, timers, and calendar watches; criti- 
cisms of factory designs in the light of ex- 
perience at the repair bench; submitted cal- 
ipers and subsequent criticisms; brief 
sketches of the growth and improvement in 
watches and tools employed; repair methods 
observed in other countries; contributions 
from foreign repairmen and critical discus- 
sion; abstracts of foreign articles; queries 
and answers, and a host of other topics too 
numerous to mention but all bearing upon 
and elevating the standards of workmanship 
in this country, promoting a closer co-op- 
erative participation in horological affairs 
generally. 

Then, there should be compiled a hand- 
book, for reference, fitting the conditions of 
repairing as we find it performed in the best 
shops in this country. This work ‘should 
have for assistance to its editor, representa- 
tives from the best shops in the country, and 
representatives of all factories, in clearly 
setting forth such peculiarities as their prod- 
ucts may invalve, 

The watchmaking schools of this country 
are doing a good work, and are, I believe, 
all desirous of improving their courses as 
rapidly as the ambitions or preparation of 
their students will permit. They can reach 
only a limited number in actual residence 
and would, I think, gladly give their advice 
and instruction to students who could only 
come into contact with the school by some 
such means as I have briefly outlined. It 
will give me great pleasure to receive any 
letters relative to the above suggestions, and 
which I shall bring to the attention of the 
officers of the MHorological Institute of 
America. 

(Signed) Paut M. CHAMBERLAIN. 

193 Milford Ave., Newark, N. J. 








See next week’s issue of the Jewelers” 
Circular for the “Jewelers’ Merchandising 
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A card brings 
full information 


Reversible Work Bench 


The bench that evolution has produced— 
the ultimate improvement—the comfortable, 
convenient work bench that is truly the 






LEIMAN BROS. 


PATENTED 


jewelers’ companion. 


It took years of experience with practical 
working jewelers to evolve this bench—no 
other makers can offer it to you—it’s pat- 
It contains time-tried features, the 
convenient arm rest, the rigid file pin, the 
width drawer and the non-rustable 


LEIMAN BROS. 


ented. 


full 
lower pan. 









You Can Use the 
Front and the Back 
of this New Bench 


The top is the same front and rear, so that the 
bench is really two benches in one. The transforma- 
tion is complete whenever you want a new one for 
the old working front of your bench. 

Every worthwhile shop, large or small in the land 
uses them. The material is especially selected with 
its close-grain, hard maple for the top—and then 
heavily shellacked to allow for washing and cleaning. © 
Altogether a most desirable bench for the factory, 
workroom, store or home. Get the catalog telling 
all about them. 

Hard, close grain maple tops, metal bottom pans 
and drawers, filing pin and arm rest, one and two- 
seat sections with detachable iron legs. 


23 B627 WALKER ST. Makers of Good Machinery 
NEW YORK for 35 Years 
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The Senior 


Hoke-Phoenix 


Platinum Melter 


money with a Hoke- 


Save 
Phoenix. 


Carry only a small reserve stock 
of platinum or gold, then melt 
your scrap at frequent intervals. 


Clean metal in a minute. 


No furnace, no flue, no blower. 
No fire risk, no insurance extra. 
Uses ordinary gas—natural or 


artificial—with oxygen. 


og 


22 Albany St., New York, N. Y. 


@ We wish to call your attention to the fact that 
we are in a position to do your melting of gold, 
silver, platinum, or any waste that contains 
precious metals, while you wait. We will return 
your metal or pay you full market price for same. 


@A trial will convince you. 


M. WALLACH 


Gold, Silver and Platinum Refiner 
ASSAYER and SWEEP SMELTER 
26 Forsyth Street New York 
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Foot Blowers 


Supplying air for blow- 


pipe work. 


Foot Blowers, 


No imitators use 


ber disks. 


2) Quality goods last longer. 


Genuine Buffalo Dental 
Fletcher 
pattern, are widely im- 
itated at lower prices. 


same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 














NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 
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Send for Catalog B-J 


Buffalo Dental Manufacturing Co. 


BUFFALO, N. Y. 





Buy of Your Jobber 




















Winter. 


which is most successful. 





department during the past year. 
done for the trade where ever good engraving is demanded. 
Lie Winter's School of Jewelry Engraving, 343 W. North Ave., Chicago. 


The Winter’s School of Jewelry En 


Business This 
Recent enrollments at the Winter’s School of Jewelry Engra 

Lawrence C. Petri, Columbus, Georgia, son of Kinsel & Petri. on len 
Charles W. Morgan, jeweler, of Grand Rapids, Mich.; Edward Gron, of 
Chicago, Ill., and Albert Wellnitz, of Racine, Wis. All of these students 
are enrolled for a four months’ course under the expert instruction of Mr. 
Besides having a good number of students taking the evening 
course, the school teaches also by mail through the Home Study Course, 
Over forty enrollments have been made in this 
High grade jewelry engraving is also 
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graving Enjoying Good 









Tee Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 


The Lion Safety Pin Cluteh Ce. 


Pat. Feb. ®, 19720 W. 22nd St., New York Pat. May 23, 190 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 











UNITED STATES PATENTS 





Issue of June 21, 1927 


1,632,828. WATCH-CHAIN SWIVEL. Tuomas 
J. Facan, Arlington, Mass. Filed Feb. 24, 
1926. Serial 90,284. 4 Claims. 

A clasp of the type described comprising a sub- 
stantially cylindrical body portion, a hook member 
pivoted for swinging movement at one end of the 
body portion, a recess in the body portion for re- 
ceiving the free end of the hook, and a locking 





member surrounding the body portion and movable 
longitudinally thereof, movement of the locking 
member in one direction fastening the free end of 
the hook within said recess, and in the other 
direction releasing said free end whereby the hook 
may be swung away from the body portion, and 
means between the locking member and the body 
portion for holding the locking member in position 
to fasten the free end of the hook within the recess. 


1,632,864. VANITY CASE. ALBERT WEBER, 
Providence, R. I. Filed Oct. 15, 1926. Serial 
141,748. 5 Claims. 


In a vanity case, two sections comprising bodies 
and peripheral side flanges, hinge sleeves integral 
with the bodies, one of said sleeves being provided 
adjacent one of the flanges with an oblong notch, 





a hollow pintle within the sleeves, a tubular holder 
slidably mounted in the pintle provided with a 
bayonet slot near its end, a cup slidably mounted 
in the holder, a lip stick in the cup, and a knob 
fast to the cup extending through the slot and 
notch and enclosed by the flanges. 


1,633,255. ARTICLE-CONTAINING CASE. 





and DanieL 
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Potrack, Brooklyn, N. Y. Filed Feb. 18, 
1926. Serial 89,021. 11 Claims. 

In a device of the character described, two sec- 
tions, one of which is provided with a substantially 
solid bead having a slot extending along the same, 
a pintle at the outer side of the slot and formed 
by the margin of the bead thereat, and the other of 
which sections is provided with a knuckle which 
receives said pintle, whereby a hinge-joint is pro- 
vided between said sections. 


1,633,381. FASTENING DEVICE FOR WRIST- 
WATCH STRAPS AND BRACELETS. 
Cuartes H. KeEstENMAN, Providence, R. I., 
assignor to Kestenman Bros. Mfg. Co., Frovi- 
dence, R. I. Filed Feb. 12, 1927. Serial 
167,839. 5 Claims. 

In a fastening device for straps, bracelets or the 
like, the combination of hinged members adapted to 
be folded together in overlying relation, means for = 
attaching the end of a strap-section to one member, 


Meriden, Conn., assignor to International Silver 





Co., Meriden, Conn. Filed March 23, 1927. 
Serial 21,268. Term of patent 7 years. 


72,885. BASE FOR A _  FOUNTAIN-PEN 
HOLDER. Ernest T. Beck, Meriden, Conn., 

















a projection on the other member adapted to engage ° 
through any one of a plurality of holes in the other 
strap-section to adjustably attach the latter thereto, 

and means on the first member for yieldingly en- 

gaging the projection on the second member to clasp 

the parts in closed or folded relation. 


DESIGNS 


72,881. SIDE PANEL FOR METAL DISHES 
OR SIMILAR ARTICLES. Ernest T. Becx, 




















assignor to International Silver Co., Meriden, 
Conn. Filed April 7, 1927. Serial 21,499. 
Term of patent 14 years. 

72,886. BASE FOR A  FOUNTAIN-PEN 
HOLDER. Ernest T. Beck, Meriden, Conn., 





Meriden, Conn., assignor to International Silver 
Co., Meriden, Conn. Filed March 23, 1927. 
Serial 21,265. Term of patent 7 years. 


72,882. SIDE PANEL FOR METAL DISHES 
OR SIMILAR ARTICLES. Ernest T. Beck, 
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assignor to International Silver Co., Meriden, 
Conn, Filed April 7, 1927. Serial 21,498. 
Term of patent 14 years. 


72,890. JEWELRY CLASP. ArtHur C. Brown, 


Meriden, Conn., assignor to International Silver 
. Co., Meriden, Conn. Filed March 23, 1927. 
Serial 21,266. Term of patent 7 years. 


72,88. BASE FOR METAL BOWLS OR 
SIMILAR ARTICLES. Ernest T. Beck, 








Meriden, Conn., assignor to International Silver 
Co., Meriden, Conn. Filed March 23, 1927. 
Serial 21,267. Term of patent 7 years. 


72,888. BORDER PANEL FOR METAL DISHES 
OR SIMILAR ARTICLES. Ernest T. Beck, 


Newark, N. J. Filed March 22, 1927. Serial 


21,250. Term of patent 3% years. 


72,896. FINGER RING OR ARTICLE OF 
SIMILAR NATURE. Benjamin Gross, New 
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York, assignor to Benjamin & Edward J. Gross 
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Co., Inc., New York. Filed May 28, 1926. 


Serial 17,877. Term of patent 3% years. 


72,898. DISH OR SIMILAR ARTICLE. Robert, 
R. Kintz, Meriden, Conn., assignor to Inter- 
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national Silver Co., Meriden, Conn. Filed 
March 29, 1927. Serial 21,383. Term of patent 


3% years, 


72,899. TRAY CR SIMILAR ARTICLE. Rosert 
R. Kintz, Meriden, Conn., assignor to Inter- 



































national Silver Co., ‘Meriden, Conn. Filed 
March 29, 1927. Serial 21,384. Term of 
patent 314 years. 
72,900. BOWL OR SIMILAR ARTICLE. Rosert 
R. Kintz, Meriden, Conn., assignor to Inter- 
Be Oe 


\ eeu” 
national Silver Co., Meriden, Conn. Filed 
March 29, 1927. Serial 21,385. Term of 


patent 3% years. 
72,907. FINGER RING. 











Mitton Mersr, Newark, 





N. J., assignor to Meyer & Gross. Filed Feb. 
15, 1927. Serial 20,766. Term of patent 3%4 
years. 


THE JEWELERS’ 


229,094. 


72,920. SPOON 


Wiruiiam S. WarrEN, Meriden, Conn., assignor 








to R. Wallace & Sons Mfg. Co., Wallingford, 
Conn. Filed Nov. 15, 1926. Serial 19,725. 
Term of patent 14 years. 





UNITED STATES TRADE MARKS 





Issue of June 21, 1927 


The following trade-marks are published in com- 


pliance with Section 6 of the Act of Feb. 20, 1905, 
as amended March 2, 1907. Notice of opposition 
must be filed within 30 days of this publication. 
Marks applied for “under the ten-year proviso” 
are registrable under the provision in Clause (b) 
of Section 5 of said Act as amended Feb. 18, 1911. 
As provided by Section 14 of said Act, a fee of 
$10 must accompany each notice of opposition. 
229,347. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) Gerorce KoLLsTEDE, 
Providence, R. I. Filed May 18, 1926. Serial 
231,806. 


Ribbon o’Gold 


Particular description of goods.—Bracelets. 
Claims use since on or about April 26, 1926. 
229,351. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Duprey Watcxu‘Co., Lan- 
caster, Pa. Filed March 3, 1923. Serial 

176,886. 


EMBLEM 


Particular description of goods.—Watches and 
Clocks. 
Claims use since Oct. 9, 1922. 





Trade Mark Registrations Granted 





June 21, 1927 


229,001. WATCHCASES. L & L Watcu Case 
Co., New York. 
Filed Jan. 20, 1927. Serial 243,096. PUB- 

LISHED APRIL 12, 1927. 

WATCHES, CLOCKS, AND THEIR 
MOVEMENTS. Marcert M. Miraseau, doing 
business as Lissauer & Co., New York, N. Y. 

Filed Feb. 21, 1927. Serial 244,711. PUB- 


LISHED APRIL 5, 1927. 
229,169. CLOCKS. Bernarp D. Coten, New York. 


Filed Jan. 28, 1925. Serial 208,743. PUB- 


LISHED APRIL 12, 1927. 
229,172. 


MAINSPRINGS FOR CLOCKS AND 
WATCHES. Lovis Perret Et FIs, La Chaux- 
de-Fonds, Switzerland. 

Filed Oct. 15, 1925. Serial 221,766. PUB- 


LISHED APRIL 5, 1927. 
229,185. PRECIOUS STONES AND IMITATION 


FRECIOUS STONES. “fristatro,” A. G. 
Thusis, Switzerland. 
Filed Jan. 21, 1927. Serial 243,142. PUB- 


LISHED APRIL 12, 1927. 
229,224. WATCHES, WATCH MOVEMENTS, 


AND PARTS OF THE SAME. S. WEeEtss- 
MAN Co., Inc., New York. 


CIRCULAR 


OR SIMILAR’ ARTICLE. 





’ June 29, 1927 


Filed Jan. 15, 1927. Serial 242,932. pup. 
LISHED APRIL 5, 1927. 


229,261. CLOCKS. H. S. Benepixt Co., Ine 

New York. 

Filed’ Feb. 11, 1927. Serial 244,208. pup. 
LISHED APRIL 5, 1927. 





Trade Mark Registrations Renewed 





June 21, 1927 


30,691. SILVER-PLATED FLATWARE. Regis. 
tered Oct. 19, 1897. R. Wattace & Sons 
Mrc. Co., Wallingford, Conn. Renewed Oct. 
19, 1927. : 


65,337. WATCHES, WATCHCASES, AND 
WATCH MOVEMENTS. Registered Sept, 
17, 1907. PuirapELPHIA WatcH Case (Co, 
Renewed Sept. 17, 1927, to The Keystone 
Watch Case Co., Riverside, N.‘J., assignee, 


65,677. CERTAIN JEWELRY. Registered Oct, 
15, 1907. Jonas Kocu, New York. Renewed 
Oct. 15, 1927. 


Trade Mark Registrations Granted 
June 7, 1927 (Continued) 

228,677. FINGER RINGS MADE WHOLLY 
OR IN PART OF PRECIOUS METAL OR 
PLATED THEREWITH. Attsopp Bros, 
Newark, N. J. j 

Filed Dec. 30, 1926. Serial 242,162. Pup. 

LISHED MARCH 22, 1927. 

228,716. PEARLS, PEARL NECKLACES, 
BROOCHES, BAR PINS, FINS FOR 
DRESS ORNAMENTS, ORNAMENTAL 
HATPINS MADE OF OR PLATED WITH 
PRECIOUS METAL, ORNAMENTAL PINS 
AND BUCKLES MADE OF OR PLATED 
WITH PRECIOUS METAL FOR DECO. 
RATING HATS, ORNAMENTAL SHOE 
BUCKLES MADE OF OR PLATED WITH 
PRECIOUS METAL, NECKLACES, BEAD 
NECKLACES, BRACELETS, EARRINGS, 
HAIR ORNAMENTS MADE OF OR 
PLATED WITH PRECIOUS METAL, AND 
FINGER RINGS. Coun & Rosensercer, 
Inc., New York. 

Filed Dec. 15, 1926. Serial 241,520. PUB. 

LISHED MARCH 22, 1927. 


Trade Mark Registrations Renewed 
June 7, 1927 (Continued) 

60,226. LOCKETS, BROOCHES, AND BADGES. 
Registered Jan. 29, 1907. Tame Cyctists’ 
Touring Cxius, London, Eng., a Registered 
Company of Great Britain. Renewed Jan. 29, 
1927. 








“Modern Merchandising” 





(Continued from page 95) 





which you do not sell. Therefore urge de- 
sirability of the wares you sell, rather than 
your particular claim to patronage. If you 
can keep the mind of the customer centered 
on silver and jewelry you have eliminated 
most of your competition. 

Use selling helps furnished by manufac- 
turers, for advertising and windows. They 
are valuable and helpful and if the retailers 
will use them the manufacturers will feel 
encouraged to increase their app: opriations 
for dealers helps. 

I am glad that you have provided a dis- 
cussion to follow this address. Very often a 
discussion will bring forth an idea of more 
importance and practicability than the 
speaker has brought forward in an extended 
address, and it is through these interchanges 
of ideas that we all profit. It has been my 
privilege and pleasure to attend several of 
your conventions and I prize more highly 
than you can know the kindness and courtesy 
extended to me on the occasion of my 
several visits to you. As you know, we, in 
turn, always welcome the attendance of 
your representatives to our conventions. 
and I hope to see an International convention 
held within the next few years. 











